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CHRISTMAS 
GREETINGS | 
FROM £.?. 


SINCERE GOOD WISHES FOR 
A PROSPEROUS NEW YEAR 


A. W. Burnett, Advertisement Director 
The Amalgamated Press Ltd., 
The Fleetway House, London E.C.4 
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Cotton ad 
. . 
liming 

Sirn,-lt is gratifying to know 
that “Femina” finds the copy and 
layout of the cotlon campaign 
eye-catching and interesting 
(November 16). 

But we must profoundly dis- 
agree with her criticism of the 
timing of the advertising. This 
was timed to coincide with the 
autumn selling season with its 
main impact in October and 
November—-an important retail 
promotion period. 

Reference to the Board of 
Trade Statistics of Retail Sales 
shows that the last quarter of the 
year is the period of highest sales 
of domestic textiles, and it is 
reasonable to assume that well- 
authenticated figures are more 
reliable than feminine intuition. 

BERNARD Morris. 
Osborne-Peacock Co., Ltd.. 
London, W.1. 


‘Discourteous’ 


advertisers 


Sir.—l 
with your 
ment (November 
Vac.” advertisers are too often 
discourteous, sometimes to the 
point of ignorance. 

Surely if an applicant has gone 
to the trouble of putting his case 

and often writing his life story 
in brief—-he deserves at least an 
acknowledgment. Yet advertisers. 
among them regrettably many 
large organisations, rarely bother 
to acknowledge applications and 
ire even less inclined to advise 
the writers that the post is filled. 

This conclusion is based on 
painful personal experience 
spread over a number of years. 

3. C. B. ANDREW, 
Public relations officer. 
Acheson Colloids Ltd., 
London, S.W.1. 


agree wholeheartedly 
Talking Point com- 
23) that “Sits. 


To The 


Editor. . 


Sunday logic 
and Saturday 
advertising 


Sik, -In your 
November 23, the News 
Chronicle, announcing the re- 
sults of a survey on “Are Adver- 
tisers Wrong about Saturday 
Advertising?”, states : 

“Why should Sunday be 
a good day for advertising and 
Saturday such a poor one? By 
aul the rules of logic what applies 
to Sunday should equally apply 
to Saturday, particularly in’ the 
age of the five-day week.” 


issue ol 


such 


A peculiar piece of logic, 
surely. The activities of the two 
days are not interchangeable. 


Most people look on Sunday as 


a “lazy day” with time for 
leisurely reading, e.g. many 
families order more than one 


newspaper. Saturday, on 
other hand, is a day of activity 
for most; in fact, outside the 
London area, it is not even a day 
off for a vast number of people 
On Saturday, there are house- 
hold chores to catch up with (for 
Sunday), the car(?), garden, shop- 
ping and a host of other jobs. For 
many, Saturday afternoon is 
sacred to the following of sport, 
with their main interest in the 
press confined to sports results in 
the evenings’ edit:cns. Enterta:n- 
ment available on Saturday is 
severely restricted on Sunday. 
Further, a survey of retailers 


the 


would no doubt reveal that 
Saturday is by far the busiest 
shopping day of the week (but 


conduct the survey 
only!). 

Of course, whether Friday pay- 
packets, causing congested shop- 
ping areas on Saturday, calls for 
increased Saturday advertising 
may be a matter for a further 
survey. But stick to facts. please 

not logic. 


on weekdays 


BERT SINCLAIR 
Belsize Road. 
Hampstead. N.W.6. 


Comma-sense 


Sir,—1 was delighted to see 
that the Chartreuse conversation 
piece had caught the interest of 
Scriptor (December 7), not only 
for its distinguished typography, 
but also because of its economy 
in commas. I am glad at any 
rate that Scriptor did not point 
out any spelling mistakes. 

There are surely no hard-and- 


fast rules to regulate the use of 


commas. They are, in fact, 
scarcely punctuation marks so 
much as indications of pauses, 


sometimes as a guide to the sense, 
sometimes merely for the sake of 
rhythm. 

If Scriptor looks again at the 
conversation in question, he wil 
notice that when the small child 
speaks, the words are, as it were, 
gabbled out without commas. 
The adult replies in more mea- 
sured and reasoning tones. The 
child then starts a question which 
promises to be embarrassing and 
the adult's answer “Now then 
dear. Isn't it your bedtime?” is 
obviously hurried. 

There is no deeper 
than that. 


mystery 

C. I. WILLIAMS, 
Director. 

S. C. Peacock Ltd., 

London, W.1 


TV effects on 


cinema-goers 


Sir,—Neal! Kirby, in his article 
on cinema attendance (Greater 
London Survey, November 23), 
has referred to some of the 
results from my enquiry into the 
“Effects of Television on the 
Interests and the Initiative of 
Adult Viewers.” He interpreted 
some of my findings as support- 
ing a view that cinema patronage 
shows signs of a return to 
normal. In fact, my findings did 
anything but support such a view. 

In the first vear of television 
ownership, the loss in attendance 
by viewers is about 10 per cent, 
in the second year the loss in- 
creases to about 40 per cent, and 


it stays at that level until about 
the fourth year of television 
ownership. 


Thereafter, there is a tendency 
towards recovery, but it is only a 
partial recovery, and there is no 
sound evidence to show that the 
recovery will be sustained. 

That is what happened to the 
average viewer. But as more and 
more people become viewers, 
more and more people will be 
entering into a period of heavy 
loss, so that for society as a 
whole. you would not (on the 
evidence) expect a recovery to set 
in for quite a time yet. And, 
moreover, the evidence does not 
allow us to think that such a re- 
covery would be anything more 
than partial. 

W. A. BELSON, 

Senior psychologist. 

Audience Research 

Department 

BBC W.1. 


*, London, 


DECEMBER 14, 1956 


The trail of 
the tarn 


[he 


SiR, bright future tor 
Youth in the Elysian Fields of 
advertising was portrayed by 
Philip Stobo, the chairman of the 
Institute of Practitioners in 
Advertising’s recruitment and 
training committee, at the recent 
Conference of New Members 
(November 23). His message 
that the advertising agencies need 
an annual intake of nearly 1,500 
men and women constitutes an 
appealing picture—to some. 

But my currency contains no 
gilded dollars of “agency experi- 
ence”™——only the hard-earned 
cents gained by working at many 
other jobs which must have 
benefited my writing strength 

Maybe the IPA training com- 
mittee can produce the 1,500 
annually which agencies are wait 
ing for with open arms. but 
sooner or later some enterprising 
band of advertisers will realise 
that the dull placid waters drawn 
off from the profound well of 
“agency experience” somehow 
lack that sparkle and tang of the 


tarn which has coursed a trail in 
time 

A. G. Howsts 
Templeton Place. 
Earls Court, S:'W.5 


Self-operating display 


Woodward 
holds patent 


Sir.-We should like to thank 
you for printing our editorial on 
the “Self Operating Display 
(December 7). 

We should like to point out 
that we are not taking out patents 
as was stated. This patent is held 
by Stanley Woodward, 19 West 
Buildings. Worthing, Sussex 

Peter M. Jererreys 
Anthony P. Jeffreys 
(Printers) Ltd. 


Stanley 


Gospel 


Ocak Works: 


Oak Village - 


SE§EELM SCREEA PRIEATERS 
DISPLAY MARAUFACTURERS 
STOVE ER AMELLE D SEGRrS 


-_ G - A SHARK ELAN D 


London N:-Ww:s5-: 
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Wish you a very Happy Christmas 


and continued prosperity 
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HOME NOTES AMATEUR GARDENING 
MODERN WOMAN THE SMALLHOLDER 
HOMES & GARDENS RIDING 
TRUE MAGAZINE @) AERONAUTICS 
MIRABELLE PRACTICAL HOUSEHOLDER 


LUCKY STAR GROUP PRACTICAL MOTORIST 
TIT-BITS AND MOTOR CYCLIST 


MEN ONLY PRACTICAL MECHANICS 
WIDE WORLD PRACTICAL TELEVISION 
SUNNY STORIES PRACTICAL WIRELESS 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LIMITED, TOWER HOUSE, SOUTHAMPTON STREET, 
LONDON, W.C.2. TEMPLE BAR 4363 (40 LINES) 
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million, 
three 
hundred 
and seventy 
seven thousand, 
six hundred and 
thirty three well 
satisfied readers (and 
their families) of THE 
WESTMINSTER PRESS 
GROUP OF PROVINCIAL 
NEWSPAPERS having in 
the past year done their best 
to ensure the prosperity of 
advertisers (and themselves), now 
take this opportunity to wish these 
same advertisers, and any others 
who discern the value of this group of 
newspapers in furthering their interests 
A RIGHT MERRY CHRISTMAS— 
and to assure them of the continued 


interest on the part of the above mentioned 


readers in securing for the advertisers (and 
themselves) a joyous and even more prosperous 


NEW YEAR 
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NEW MEDIUM’S REVENUE CLIMBS 


TV spending up 61% 
in October 


DAZ TOPS THE PRODUCT LIST 


OTAL commercial TV ad revenue in October amounted to 
£1,770,969, compared with £1,127,305 for September— 

an increase of 61 per cent, according to figures issued by Media 
Records Ltd., publishers of the “Statistical Review of Indepen- 


‘$20 m next year’ 


Alex Anson, sales and adver- 
tising director of the Granada TV 
Network Ltd., estimated at a 
recent talk to the East Anglian 
Publicity Club, Ipswich, that be- 
tween £17 million and £20 million 
would be spent on commercial 
television advertising in Britain 
next year. In time, expenditure 
“might easily exceed £175 
million,” he thought. 


AA Conference 
committee 


The committee for the Adver- 
tising Association’s 1957 Con- 
ference at Brighton (May 1 to 4) 
has now been set up under the 
chairmanship of C. G. Nye. 

The members are: Glanvill 
Benn, H. A. Boulter, Arthur 
Clarkson, A. H. Edney, Bruce 
Farquhar, Harold I. Fish, N. R. 
Gomm, Leon Goodman, Ashley 
Havinden, H. A. Oughton, Ivor 
Cooper, G. R. Pope, Mrs. K. 
Howie, T. L. Marks, Andrew 
Milne, T. G. N. Pearce, George 
Plante, Nicholas Royds, C. W. V. 
Truefitt and A. N. C. Varley. 

“This committee includes 
several representatives of the 
younger element in advertising,” 
says the AA. 


LATE NEWS 

Off to America on Sunday is Sir 
William Rootes, chairman of the 
Dollar Exports Council, who will 
take with him six product market 
surveys produced by member- 
agencies of the IPA. . . . Postmaster- 
General announced lifting of ban 
on TY broadcasting between 6-7 
p.m., excluding Sunday, from Satur- 
day, February 16. 


dent Television Advertising.” 

These figures are not affected 
by the Leeds station, which did 
not commence until November 3. 

Total TV advertising for Octo- 
ber, 1955, when only the London 
station was operating, was 
£633,242. 

The five largest advertising 
groups in October, 1956, were: 
household soaps and detergents, 
£207,227; confectionery, £100,478; 
motor oil and petrol, £63,119; 
cigarettes and tobacco, £62,357; 
and health beverages, £57,703. 

The ten top TV _ advertisers 
were: Daz, £50,636; Tide, 
£43,249; Omo, £32,799; Sunblest 
Bread, £26,643; Persil, £20,729; 
Surf, £19,441; Daily Mirror, 
£18,439; Hotpoint Washing 
Machine, £17,694; Nescafé, 
£17,628; Murraymints, £16,862.) 

There were 178 new advertisers 
in October. 


AA lunch speaker 


Professor Sir Arnold Plant will 
speak at an Advertising Associa- 
tion luncheon at the Dorchester 
Hotel on January 24. 


I2 UPPER 


- Greetings from 


At the Cursitor Street Reunion (1. to 
r.): Leslie Holmes, “Buster” Brown, 

"Mullins, chairman Bill 
Hibbitt, and _ red-coated Ronnie 
Stevens, who acted as toast-master. 


Cursitor hopes 
for revival 


More than 300 advertisement 
representatives and space buyers 
at the Cursitor Street Reunion 
heard the chairman, C. W. Hib- 
bitt, say: “This is a unique occa- 
sion, the biggest get-together of 
the year of people in this field 
who have known one another 
over the years. 

“It was founded in the good 
fellowship generated in the old 
club and is the sixth gathering 
of its kind. That is remarkable 
when it is considered that we 
have no regular meetings or 
meeting place. 

“Most of us have cherished the 
hope that we shall be able to 
start up again. 

“With all the new building 
going on it may well be that such 
hopes are not now so remote.” 


108-PAGE ISSUE 


This 108-page Christmas Num- 
ber of ADVERTISER'S WEEKLY 


includes a condensation of the 
week’s mews as well as all the 
traditional fun and games. 

The Christmas fare begins on 
page 7. And the prize-winning 
entries in the competitions for 
crazy mixed-up ads and credit- 
squeeze copy and art-work are on 
pages 10, 11, 12 and 13. 

There is news on pages 4, 5, 91, 
92, 96, 98, 99, 100 and 101. 


Luxembourg ‘step up 


sales direction’ 


New appointments at Radio 
Luxembourg, which will take 
effect on January 1, are: R. A. 
Belcher, office manager for four 
years, is to become sales mana- 
ger. His present appointment will 
not be filled. A. L. Keates, at 
present sales manager, becomes 
assistant to the general manager, 
G. Clement Cave. The moves are 
“part of a general plan to 
strengthen Radio Luxembourg’s 
sales direction in Britain.” 


GROSVENOR STREET - LONDON 
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Minister thanks outdoor 


men for poster aid 


SAFETY DRIVE SAVES CHILDREN’S LIVES 


The Minister of Transport and Civil Aviation, Mr. Harold 
Watkinson, told last week’s dinner of the London and British 
Poster Advertising Associations that he owed the Associations 
a debt of thanks for the help they had given to the Royal 
Society for the Prevention of Accidents and to the Ministry 
in the successful “Mind that child” campaign, in offering free 
sites on which posters could be exhibited. 


This Christmas tree in the foyer of 
the main hall, Willing House, Grays 
Inn Road, is laden with gifts for 


children. The tree is due to leave 
the agency en route for the National 
Children’s Home at Harpenden, 
where it is being presented together 
with a number of gifts from_ the 
staff of the agency and from clients 
of Willings Press Service Ltd., adver- 
tisement managers and representa- 
tives of newspapers, magazines and 


riodicals. Here Miss Margaret 
Bervison, Miss Margaret Tonkin 
and Mrs. Susan Stephenson, 


members of the secretarial staff of 
Willings, dress the tree. 


ONE FOR 
THE POT... 


The Irish Pot Still Distillers’ 
Association is to spend “a great 
deal more money” on advertising 
in the US within the next 12 
months. When this was an 
nounced by the Association, 
neither figures nor details of who 
will handle the account for the 
body, which represents the Irish 
whiskey distillers, were released. 

Part of the expenditure will go 
on the team which is promoting 
the sales in America. : 

Financing of the new campaign 
is under discussion and the Asso- 
ciation is suggesting that the Irish 
government should reduce the tax 
on home-consumed whiskey to 
the 1952 level, and the money 
thus saved by the distillers would 
be devoted to overseas advertis- 
ing 


ert 


“I think I can best express my 
thanks,” he said, “by saying that 
in the first two months of the 
campaign when road traffic was 
normal, 25 fewer children were 
killed than in the corresponding 
two months of 1955. This may 
not be very dramatic, but there 
are 25 lives saved at a time when 
we expected children’s deaths to 
rise.” 

Mr. Watkinson, who was pro- 
posing the toast of the associa- 
tions, added that the success of 
the campaign encouraged him to 
believe that they could make an 
impact on casualty figures in that 
way and he hoped to try again. 

Replying to the toast. A. A 
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Leopold, president of the LPAA, 
said they were happy to help, 
but would have been happier to 
have done more in the way of 
donating space on their sites. 

He understood, however, that 
the limiting factor was that the 
general Treasury grant to the 
local authorities which had to 
cover their normal road safety 
measures, was not sufficient for 
a specific campaign. 

“There can be no room for 
doubt as to the effectiveness of 
outdoor publicity in a campaign 
of this kind, and it seems to ys 
little short of a tragedy that for 
the comparatively small cost in- 
volved in the purchase of posters. 
our offer was not taken up to the 
full,” he added. 


Another for Streets 


Following the announcement 
last week that they had secured 
the account in Britain of Boeing 
Airplane Company, G. Street and 
Co. Ltd. have now obtained the 
account of the Allison Division of 
General Motors Corporation of 
America in this country. 


DECEMBER 14, 1956 


At the launching of the IPA Survey were (I. to r.): Leslie W. Needham, 
Dr. Mark Abrams and Hubert A. Oughton. 


‘No survey ever 
the last word’ 


—IPA president 


The Institute of Practitioners in 


Remington Rand 
join ABC 

New members of the 
Bureau of Circulations are: 

Advertisers : London Dance In- 
stitute and Remington Rand Ltd. 
Advertising agents : Misani, 
Gooderham & Young Ltd. and 
Toon & Heath Ltd. Publications : 
Accessory and Garage Equip- 
ment, British Toys, History 
Today, Office Equipment News, 
Weekly Sporting Review & Show 
Business. 


Audit 


sasnenenennsennnnnn RY SP rvruvcunnnnssennens 
The Editor, the Advertisement Director, 
and the staff of “Advertiser's Weekly” 
wish all their readers and advertisers a 
Merry Christmas, and happiness and 
prosperity in the New Year 
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DTV link with 
U.S. agency 


S. H. Vincent, managing direc- 
tor of Dudley Turner & Vincent 
Ltd., has announced this week 
the affiliation of his company 
with Lewin, Williams & Saylor 
Inc. after discussion in London 
with the New York agency presi 
dent, A. W. Lewin. . 

Mr. Vincent said that this 
affiliation “enables DTV to offer 
full agency service, including 
market analysis and research 
prior to the preparation of plans, 
for marketing British goods 
throughout the USA.” 

Through its associated com 
pany, Dudley Turner & Vincent 
(Overseas) Ltd., and its represen- 
tations abroad, the agency is 
handling its clients’ advertising in 
over 60 countries. 


ISBA Conferencein 1957 


The Incorporated Society of 
British Advertisers is planning to 
hold a two- or three-day con- 
ference at a South Coast resort 
towards the end of September. 


Ree ae 


Advertising’s 1956 Readership 
Survey (fully reported last week) 
was introduced at a_ cock- 
tail party at the Institute's Bel- 
grave Square headquarters on 
Thursday of last week. A top 
level gathering of agency and 
press media men heard brief 
speeches by Lt. Col. Alan M 
Wilkinson, president of the IPA. 
Dr. Mark Abrams, managing 
director of Research Services 
Ltd., who carried out the field- 
work, and Leslie Needham, chair 
man of the IPA’s advisory com- 
mittee. 

Col. Wilkinson said that no 
survey should ever be taken as 
“the last word” in its field. He 
hoped for and expected further 
changes and improvements in the 
techniques used in compiling the 
IPA surveys of the future. 

‘Pioneers’ 

He paid tribute to those who 
had compiled the Hulton Reader- 
ship Surveys—‘“the pioneers”— 
and to those who had evolved the 
1954 IPA Survey, the techniques 
for which had been largely but 
entirely followed this. time. 

And he thanked the “patient” 
subscribers who had not been 
deterred by the setbacks that had 
prevented the publication of a 
Survey in 1955. 

“They must have thought,” he 
said, “that it was like a recurring 
decimal—going on indefinitely.” 

He revealed that the IPA was 
to call a gathering of space buyers 
who would hear a similar valua- 
tion of the survey to that which 
was being given that day. 

Dr. Abrams described the tech 
niques that had been employed 
in compiling the Survey, and he 
compared the differences in the 
techniques used this year and in 
1954. 

Mr, Needham said that he and 
his friends on the media side were 
convinced of the need to provide 
their customers with the reader- 
ship information they required. 

He congratulated the IPA on 
launching the new continuing 
Survey, and wished it every 
Success. 
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Advertisers and the 
influential 20% 


MARK ABRAMS ON ‘OPINION LEADERS’ 


; The importance to the advertiser of “opinion leaders” who 
influence other people was referred to by Dr. Mark Abrams, 
managing director of Research Services Ltd., in a BBC Third 


Programme talk on Saturday. 

He suggested that media selec- 
tion based on ordinary forms of 
audience research might be based 
on a fallacy. 

Only certain members of any 
mass audience seem to be adver- 
tisement-prone, and the true value 
to the advertiser of any medium 
might lie in this key minority. 

Recent research work on 
opinion formation suggested that 
in each stratum of society there 
was a minority, perhaps no more 
than 20 per cent, which acted as 
opinion leaders. 

“These people tend to have an 
insatiable avvetite for all forms 
of mass media,” said Dr. Abrams. 

And mass media were the 
sources from which they acquired 
their attitudes, preferences, and 


Changes in 
newsprint 
rules 


The formation of anomalies 
committees by the Newspaper 
Society and the Scottish Daily 
Newspaper Society for the pur- 
pose of dealing with unsold copies 
is now provided for in the rules 
of the Newsprint Rationing Com- 
mittee, which have been revised 
in view of the cessation of 
Government control. 

The rules, which are already in 
force, now omit all reference to 
the Control of Paper (News 
papers) (Economy) Order and 
the Control of Paper (Contents 
Posters) Order, although the re- 
strictions set out in both orders 
remain embodied in the rules. 

Announcing the ending of con 
trol, Mr. Peter Thorneycroft. 
President of the Board of Trade, 
said in the House of Commons 
last week: 

“The newspapers have now 
agreed to take over the present 
system of control for the next 
six months on a voluntary basis 
after the ending of the current 
rationing period. 

a have received an assurance 
that the small users of newsprint 
will continue to receive their re- 
quirements in full. 

“For 12 weeks the big news- 
papers will have a trial period of 
freedom from page limitation. 
This may lead to some redistribu- 
tion of newsprint between them, 
but will not increase their total 
consumption as they are already 
obtaining all the newsprint avail- 
able to them.” 


values, and, having acquired 
them, they proceeded to transmit 
them, by word of mouth and by 
example, to others, 

“That is, they exercise their 
leadership horizontally, not verti- 
cally; they don’t educate their 
inferiors, they educate their 
equals,” he added. 


Social ‘climbers’ 

Another type of person who 
seemed particularly responsible 
to advertising was the man or 
woman who was moving up from 
one social class to another. 

These people—and they were 
increasingly numerous in modern 
Britain—had to shed their old 
buying habits and acquire new 
ones. From advertisements they 
learned which products and 
which brands were appropriate 
for their new status. 

Dr. Abrams contended that one 
aspect of media research which 
had been grossly neglected—both 
by the media owners and by the 
advertisers and their agents—-was 
that concerned with the advan- 
tages of one medium as compared 
with another. 

Dr. Abrams was the second 
speaker in this Third Programme 
series. Tomorrow (Saturday), 
Daniel Bell, a Columbia Univer- 
sity professor, will speak; and on 
Wednesday these two speakers, 
together with Anthony Crosland. 
the economist who gave the first 
address in the series, will meet 
G. Vernon Nye for a joint dis- 
cussion. 


Dave Cooksey, “Daily Express,” 
Manchester, was first in the Royal 
Section in the 1956 “Encyclopedia 
Britannica” British Press Pictures of 
the Year Awards with this picture 
of Princess Margaret. The awards 
were presented by Sir Walter 
Monckton, Paymaster General, at 
the Savoy Hotel, on Monday. 
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‘AD WEEKLY’ EXCLUSIVE—DECEMBER 28 


world talking ? 


world.” 


cannot call the tune. .. . 


OWN COPY. 


‘AGENCY GAME’ GUTTERIDGE 


TURNS TO THE CLIENT 
Dissecting the man who pays the piper 


Remember “The Agency Game,” the novel by copy- 
writer Bernard Gutteridge that set the whole advertising 


John Davenport, in the “Observer,” referred to “Mr. 
Gutteridge’s hell . . . the nightmare of the advertising 


“Advertiser's Weekly” said: “The advertiser may feel 
that Mr. Gutteridge is telling him he pays the piper but 


Now the author turns to the client. 
serious,” he says, “but not heavy handed.” 

You can read what a man who has played the agency 
game with some success has observed about client 
behaviour ONLY IN “ADVERTISER’S WEEKLY” ON 
DECEMBER 28. MAKE SURE YOU 


This issue will also include: DIARY OF 1957 EVENTS 


“It’s going to be 


GET YOUR 


—important to advertisers and their agents. 


Next week’s issue of “Advertiser's Weekly” will be on 
sale one day early—on Wednesday in the central London 
area, on Thursday elsewhere. 

The December 28 issue will be on sale as usual: 
Thursday in central London, Friday elsewhere. 


WANTED—AN 
EXHIBITION 
ASSOCIATION 


A hard-hitting criticism of ex- 
hibition organisers is contained 
in the latest issue of the In- 
corporated Society of British 
Advertisers’ “News Sheet.” 

The article, which is largely 
based on the views of exhibitors 
who are members of ISBA, con- 
tends that if exhibitions are in 
danger of losing their former 
popularity, it is very largely the 
business itself that is to blame. 

The article complains that there 
appears to be no body fully 
representative of exhibitions 
organisers which has attempted 
to formulate standards of practice 
for the observance of organisers 
or which has concerned itself in 
any way with the contractual 
arrangements between the orga- 
niser and the exhibitor. 

A practice fcr which ISBA 
members could see no justifica- 
tion was the proviso that in many 
cases a non-returnable deposit of 
50 per cent of the cost of stand 
space must be paid on stand allo- 
cation, often many months before 
the exhibition opened. 

Other grounds for complaint 
were the placing of restrictions 
on the choice of stand contrac- 
tors, electrical contractors, photo- 
graphers, and florists. 

It is emphasised that these 
criticisms relate solely to exhibi- 
tions held by independent organi- 
sations, and not to those pro- 
moted by trade associations 
which accept full responsibility 
for the arrangements under which 
the exhibitions shall be held. 


PLEASE! 


THE LORD MAYOR'S 


HUNGARIAN 


RELIEF FUND 


Send eam, postal onder oe cheque t local Lore 
Mayor's Fund, ec wo the Lond Mayor af | ondon's Hun- 


__, gatian Relief Pood, The Mansinn Howes, Landon, BC 4 


The Institute of Practitioners in 
Advertising, which is providing a 
press and public relations service on 
behalf of the Lord Mayor of 
London's Hungarian Relief Fund 
through its member agency, F. C. 
Pritchard, Wood & Partners Ltd., is 
asking newspapers throughout the 
country to give free of charge one 
or two advertisements in support of 
the appeal. Above is a pull of the 
advertisement which is available in 
three sizes. Stereos can be obtained 
free of charge on application to 
John Watt, PWP, 25 Savile Row, 
London, W.1. 


5 ee 
(eT BBS Oe 0 0 en 8s : 
ee 
Bo 
a —~sSY 
_ 
| rc Cl 
a : 
a P : 
f : 
Hb ct : a | 
bi ies | a 
Pg 7 7 ‘ 7 
5 . : 
wy, \ 
7 ‘ 
am ny v \ 7 
a, ; Hes ee. \ 
Roe a: = ae P | 
Der ig ee” 2. a ea re) g 
a” . se r 
| a ii ae 
a a 
’ e eae _ 0 
‘ < ym: &\ 
a 
MADD 4 ” m pi, E . , ; . ; 


DVERTISER’S WEEKLY 


Advertisers aud the Agency’ Offre 
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aud, THE COMPLIMENTS OF THE SEASON 
H. PENNEY and the serum O YOUALL—~ 


ORTHCLIFFE NEWSPAPERS GROUP LIMITED 
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MONDAY : Ghastly, Mondayish 
sort of day. Because of crisis, 
new client cancels campaign to 
sell plaster for corns in Egypt. 
Lunch old Gormley, of Gorm- 
ley’s Goliath Gobstoppers, and 
listen to long extracts from 
sound-track of his duodenal 
operation. See client who is 
dithering about campaign for 
new geyser—he is blowing h. & 
c. about it. Have session with 
boys at Triple-Column Club. 


TUESDAY: Copywriter suggests 
as America is sending us so 
much oil, we might launch 
slogan: “Someone's mother 
isn’t using Persian.” Put ad in 
for new copywriter. Typist 
complains ideas man is getting 
new ideas, Put ad in for new 
ideas man. Comfort typist. 
Put ad in for new typist. Have 
seshun with boys at Triple- 
Column Club. 


WEDNESDAY : Work out new 
campaign to sell sun-dials in 
Manchester. Called on client 
who’s cranky about the mystic 
Orient. (I’m an Arsenal sup- 
porter myself.) Proudly shows 
me vase of Ming dynasty he 
picked up cheap in Balls Pond 
Road. Notice his secretary has 
coat of Mink dynasty. Have 
seshun with boysh at Triple- 
Column Club. 


THURSDAY: Lunched client 
who propounded bright slogan 
for his anti-halitosis tooth- 
paste: “Until breath us do 
part.” Worse still, he wants it 
in Chelt. Bold. Alas! poor 
Doric ! Though it’s five months 


CHRISTMAS EDITION 


ADVERTISING TO THE RESCUE 


THREE-POINT PLAN 
TO HALT SALES 


a move by organised advertising to beat the credit squeeze was 
announced on Monday: in future, advertising agencies will demand 
only 24 per cent commission on all advertisements placed in the press, on 
TV and posters. This magnificent gesture in the national interest will 
achieve a number of more or less immediate results : 


x AD MAN’S DIARY x 


(It’s so important it must be on the front page) 


away, clients start pestering for 
Cup Final tickets. Stall ‘em 
off with two-gallon tins. Have 
seshun with boysh at Tipple- 
Column Club. 


FRIDAY: Calamity! Studio 
manager clopes with my wife, 
worse still, takes Blotto-Juice 
account with him. Must 
replace account at all costs. 
Put ad in for new studio 
manager. Chat over our annual 
staff dance with production 
manager and warn him that 
Rock ’n’ Roll is definitely out. 
He says he thinks staff more 
likely to prefer the Creep. Put 
ad in for new production mana- 
ger. Have sheshion with boysh 
at Tipple-Colm Club. 

SATURDAY: Afternoon’s golf 
trying to hook Kelly Jelly 
account. Hear extracts from 
soundtrack of how prospect 
went round in 50. At 19th hole 


he confides wonderful idea for | 
“Let Not Poor Nelly | 


slogan: 
Starve—See her on the Telly 
enjoying Kelly's 
Jelly.” Run home screaming. 
And so to bed. 


Random sampling 


“Motivation research is an in- 
quiry into what makes market 
research men_ get mobile,” 
Randolph Kummerbund, mana- 
ger of field research, Goulash & 
Haggis Ltd., told the 


entation at Lucerne. 
Basic motivating force, he 
stressed, was gin and tonic. 


WHAT’S IN A LETTER (Anon.) 


‘ What's in a name?” for argument’s sake? 

But, oh! what a difference a letter can make. 

When an R’s written down instead of a C, 

The publisher's blushes are painful to see. 

For instance, if the word ‘act’ is set down as ‘art,’ 
Or the simple word ‘pact’ is written as ‘part,’ 

Then the whole of the sentence looks rather absurd— 
Just because one little mistake has occurred. 

To return to the adage “‘What’s in a name?” 


What's in a letter ?— 


well, that’s not quite the same. 


time low 


Vermicelli | 


g . Inter- | 
national Society of Western Ori- | 


1. 99.456 per cent of the Lon- 
don agencies will go out of 
business. 

Advertisers will be unable 
to find anyone to handle their ad- 
vertising; and 

3. Sales will drop, so will pro- 
duction, and unemployment will 
grow, thus solving the problem 
of too much money chasing too 
few goods. 

Says the Chancellor: “I am in- 
troducing a special no-purchase 
tax of 19s. 8d. on every’ £1 the 
public does not spend. 

“This will enable the Govern- 
ment to make immediate reduc- 
tions in the price of horn-rimmed 
car-trumpets and fur-lined bowler 
hats.” 

In a statement released by the 
Newspaper Proprietors’ Associa- 
tion shortly before its secretary 
shot himself the following 
appears: “The NPA regrets the 
move made by organised adver- 
tising. While it welcomes 


commission now paid to agencies, 


through lack of agencies able to 
place advertisements, result in 
such a lot of ad revenue that 
many of our national newspapers 
will be able to close down.” 
Said a spokesman of the Union 
of Print Workers: “In the cir- 
cumstances we have no option 
but to ask the NPA for an im- 
mediate increase of wages.” 


OTHER NEWS 
HIGHLIGHTS 


phobia,” says leading 
NAGS golfer 


also 
reduction in the very high rate of FOCUS on Southern Siberia 
and 


it feels that a reduction to an all- | SURVEY of the uncontrolled 


of 24 per cent will, 


press. 


Someone isn’t using Amplex 


None of us like to 
sometime, all of us are liable to give 
do. Sport, 
body odour and bad breath. But, whatever the reason, Amplex keeps breath 
So why take chances? 


one pr two Ampicx 


think we smell, yet the fact 


offence 


outdoor activities, strong foods, alcohol — many things lead to 


sweet, and leaves the body free of sme 


in your mouth and you can be sure that all is well 


L AMPLEX 


take it and be sure 


J 
remains that somewhere, 


We may not realise it ; others 


Just dissolve — 


With apologies rg Ashe Laboratories 


Park, Blackheath, 


and credit to 7x te R. Hollick, 
London, S.E3 
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Once more we flog the Gentle Muse 
(Her limping metre please excuse) 
To bring, in glad tho’ doggerel rhyme 
Our greetings—for ’tis Christmas time. 


Hark how the carols gaily ring 

The Fleet Street Choir are wassailing 

But in their ranks, if not in tune 

Are others, baying to the moon. 

Now surely, there—the leading gleeman 
Isn’t that the Robert Freeman? 

Who’s singing, in no minor key 

To A. W. Burnett, of A.P. 

And here, to swell the glad recital 

Come Leslie Reece and C. J. Lytle. 

Yon sweet soprano in the dark? 

Miss Reynolds very much of Samson Clark. 

While that fruity mellifiluous Bass 

Is in the J. G. Wynne-Williams class? 

Alan Webber, of course, is quite a star. 

Mike Masius and George Dunbar 

With fellow Naggers swing it hot. 

Hi! stop that rockin’ Laurence Scott. 

Let Guardian angels sweetly sing 

Likewise for Cecil Harmsworth King. 


Conference goers please don’t knock 
By sending Leslie Room some rock 
From Brighton where, at his discretion, 
The Conference meets in permanent sessiong 
(It’s just a fluke— 

Why, ask Lord Luke) 

So once more in the Dome 

The delegates may feel at home 
And Vernon Nye 

Will cast his eye 

Upon a record throng 

And share the hope 

Of G. R. Pope 

That speeches won't be long. 


Good wishes no-one will soft pedal 

To Andrew Milne and his Mackintosh Medal. 
Let’s once again roll out the barrel 

For Ewart Rumble and Leo O’ Farrell. 

For Bill Memory a liberal dash 

And John F. Coope—well, just a splash 
While Needham, Leslie, and Blackburn, Tom 
Enjoy much Christmas embonpoint. 


—_ \\A 


We’re asking John Rodgers and F. P. Bish 
To give a Parliamentary ‘pish’ 

To all who knock at advertising 

Nor will it be at all surprising 

If Ian Harvey helps to give them gyp 
Invigorated by his early-morning dip. 


im. 


We assure you there is nothing starchy 
About our feelings for friend Archie 
MclIsaac. And for Harold Fish 

We’re wishing all that’s nice and swish. 
May next year find Richard Meyer 

And Leon Goodman gay, not greyer. 

Bill Gollings setting a pace less frantic 

(He comes-he goes-across the broad Atlantic). 


Over the Border—it’s never a wrench— i 

Happy Hogmanay to Freddie Dench 

Neil McCallum must dance the Highland 
Fling 2 

And Roderick Wilkinson make the welkin 
ring 

For Nellie Harris a kiss on either cheek. 

And lang may Hamp Hamilton’s lum reek, 

While fairy footsteps on the gowan 

Announce the arrival of McCaig Cowan. 

Come sound the pibroch and the fife 

For Roy Thomson—and for Mac the Knife. 


LA 


> 


In Erin’s Isle may they rejoice 

(David Allen is in splendid voice) 

And John Tate 

As a Christmas wait 

Carol his copy outside The Gate 

For Charlie McConnell hearty cheers- 

In the agency game for 40 years. 

Brian O’ Kennedy and Jack McCann 

Are also achieving a merry span. 

Jimmy Furlong must lead an eightsome reel 
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And everyone will join, we feel 

In wishing good health to Tim O’ Neill. 
Christmas greetings by the sheaf 

To Gerry Dunne and agency O’ Keefe. 


For Glanvill Benn, prime ABC recruit, 

More Class A readership to boot. 

Soft may the snowflakes gently nestle 

On C. D. Notley, now no longer Cecil. 

A kiss, from Mirabelle, to Stuart Mander blow 

And presents clutter up the place for Beable, 
Joe. 

For Harris Kamlish a special adding machine 

That counts in millions those who’re seen 

Reading the journals Odhams produce 

And checks the rate, so there’s no excuse. 


Our greetings, canned of course, to Ernie 
Pearl 

King of the foreign festival whirl. 

You see the smile on Gerry Holdsworth’s lips? 

His is the face that launched a million Tips. 


To keep the party blithe and merry 

We’re asking all the brothers Berry. 

To the lordly ones a bright New Year 

Kemsley, Camrose, Rothermere 

Burnham and Iliffe, too, deserve the same 
ot forgetting Surrey Dane 

And Douglas Bain, 

Genial George Jackson, 

David Clackson, 

Stanley Gray 

And Arthur Clay. 

The line is getting much too short 

To Norman Moore let’s pass the port. 

May Hubert Oughton and friend Ashley 

Enjoy themselves, but never rashly. 


Please Santa send a special letter 

By mail direct to Dr. Netter 

And use a glowing Yuletide stamp 

For Audrey Deans aid W. S. Camp 

Choose type superb, sans serif clear 

For our greetings card to Vincent Steer 

Let Playbill and Placard go by the board 
For Charles Cousland and for Beatrice Warde. 


Some Christmas riddles leave us guessing: 

Is Max Aitken still expressing 

Thanks to all who NABS assist 

And swell the presidential list? 

Is Gordon Boggon really sold on Goya? 

Will Rank Screens set the Thames on foyer? 

Does Brian MacCabe know there’s nothing 
phoney 

And which twin really has the Toni? 

Is Pat Dolan only a farmer’s lad 

And is the Ad Council just a fad? 

Does Brian Copland always eat 

Energen rolls instead of meat? 

And Everett Jones turn a trifle pink 

When his sausages are in a Link? 

Has Clifford Bloxham taken steps 

To find that blue-eyed boy for Schweppes 

Who knoweth nothing, save the essence 

Of matching Sir Frederic’s effervescence? 

Does Humphrey Chilton really mean he 

Used to be an Ovaltiney? 

And what's the chance that every donna 

Will be mobile for J. P. O’Connor? 

Will Mr. Small call with a mallard 

For Malcolm Graham and Leslie Stallard? 

Does Mark Abrams like a heiping ample 

Or prefer his pud as a random sample? 

May Michael Renshaw always land a 

Record catch, and the gallant Commander 

Robertson Macdonald raise his glass 

With Terry Pearce and Mike Chavasse. 


The theme runs thin, the rhymesarerotten 

But please don’t think that you’re for- 
gotten. 

Our greetings come with every cork that 
pops 

God rest you merry—and there ain’t no 
stops. ; 
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CHRISTM| 


CRAZY | 
MIXED 


| 


i this competition entrants were asked to take 
copy from one ad, illustrations from another—and mix 
them up. There was an avalanche of entries. Some | 
of the crazy, mixed-up ads were very odd indeed—so 
odd that even the most broadminded attitude could not 
admit them for publication! The winning ‘ads’ on 
these pages, and others used elsewhere, are printed 
with apologies to all those advertisers and creative men 
whose artwork and copy have been incorporated into | 
some strange displays. We feel sure they will accept 
it in the spirit of good fun in which the competition 
was run. | 

' 


. IN THE MANAGER’S OFFICE. . . 
tarting trouble ... Production is planned, decisions are made | 


on his mind 


FIRST PRIZE £10 10s. 
MAURICE JOHNSON, 
9 St. Helens Road, Ilford, Essex. 


% THIRD PRIZE £3 3s. 
L. R. HIGGINS, 


124 Gillmans Road, Orpington, Kent. ON THE MANAGER’S DESK ee 
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AS COMPETITION 


EVEN BLINDFOLD 


I can usually recognise readers of 


Organisation & Method 


MONTHLY ao. 


ye SECOND PRIZE £5 5s. 
M. V. POYSER, 


401 Beatty House, Dolphin Square, 
London, S.W.1. 
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| Hancelion| 


the new wonder girdle... 


. Will squeeze away 
your surplus pounds ! 
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* FIRST PRIZE £10 10s. 
STANLEY RUBENS, 
7 Queensbridge Road, London, E.2. 


% THIRD PRIZE £3 3s. 
K. R. J. MacKENNA, 
101 Highfield Park, Dundrum, 


Co. Dublin, Ireland. 
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CHRISTM| 


The * 
Winners | 


} 


| 


For SALE 


Hell’s Gate 
Coal Mine 


A BURNING QUESTION 
FOR INVESTORS 


Why not buy the hottest 
coal mine on the market? 


GUARANTEED TO SATISFY THE 
MAXIMUM CONSUMPTION WITH 
THE MINIMUM ECONOMY 


me Latest appliances include—Coal Board specifi- 
cation electronic computors for overtime calcula- 
tions, atomic power units at all levels and above 
ground, oil fires all offices and use of self-contained 
diesel railway connecting mine to main wood burn- 
ing areas of the country. 


Can YOU afford to miss 


this bargain? i You do the 
National Coal Board certainly will not ! 


Write or call 


THE NATIONAL BANKRUPTCY CORP. 


NEW CASTLE 
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AS COMPETITION 


NEW CAMPAIGNS IN THE 
CREDIT SQUEEZE ERA 


Tue credit squeeze was the theme of this competition. Entrants were asked to write 
copy or draw amusing illustrations designed to sell such unlikely products as: 


@ a luxury car @ a new girdle e an elaborate lawnmower @ an uneconomic coalmine, or 
e a plutonium-headed golf club. It’s amazing how many of the entries were angled to the new girdle! 


In addition to the prize-winners published on these pages, a selection of other entries 
appears elsewhere in this issue. 
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CREWE, ,CVTTE AND CROPP, 11 RAMS CONDUIT ST, SHEPHERDS BUSH, Sk RAMS FOR TUPPING AN OPTIONAL EXTRA. 


SECOND PRIZE £5 5s. 
MICHAEL PEYTON, 


“Long Acre,” Clement’s Green Lane, South 
Woodham Ferrers, Essex. 
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| 
THE ADVERT ERENT | 

ASSOCIATED | 
WISH YOU THE GREATEST | 


AND®@ 


° Daily Mail Evening News Sunday Dispatch Daily Sketch Weekend Mail 
London; Manchester Birmingham Edinburgh Glasgow Paris 
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DIRECTOR AND STAFF OF 


NEWSPAPERS LIMTTED 


HAPPINESS THIS CHRISTMAS 


PROSPERITY IN THE NEW YEAR 
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E was a small man, quite 

young, quite good looking 
and he must have lived some- 
where near me for | often saw 
him ambling across the park in 
the evenings, head bent and 
muttering to himself. Once I 
passed close enough to hear a 
jumble of words, “Frivolity, 
delightful team... ,, flattering. or 
Youre right... 

He seldom went out by day but 
one late afternoon | saw him start 
off across the park and decided to 
follow him. There he was, scutt- 
ling away in front of me. I felt 
rather like Alice following the 
White Rabbit. 

Through the dusk I could just 
see his hands clasped behind him 
and it was gradually borne in 
upon me that he had a dislike 
for the well-lit streets with their 
gay advertisements. 

He kept to the darker alleys. 

When women passed him, he 
would sink his head still lower 
between his shoulders § and 
quicken his pace. He must have 
been a very sad, strange man . 
and down one of the alleys | that 
rape late afternoon, I lost 

im. 


Eating and reading 


However, a few days later I 
saw him again—sitting in a small 
café eating a cheese roll and 
reading the ADVERTISER'S 
WEEKLY (always in small caps). 

He did not look happy. | 
approached and showed my 
interest in the journal he was 
reading, asking, in what I thought 
to be a hail-fellow-well-met sort 
of way, whether he had anything 
to do with advertising. He 
looked up and blinked lack-lustre 
blue eyes: “Yes,” he said, dully. 

“Oh, what do you do?” I 
asked. 

He gazed mournfully up at me 
again, and seeing that I was not 
going to be easy to shake off, 
swallowed his coffee, ate the in- 
side of his cheese roll and taking 
me by the elbow, led me from 


the café. 
This time, we headed for the 
bright lights. Piccadilly and 


Leicester Square were swarming 
with people; all shapes, all sizes. 
. . . I noticed it was the shapes 
he was interested in... well, why 
not? 

We leaned against the railings 
in Leicester Square. 

A young girl came running by, 
late for a date. 

“Curves stay up even when 
you whirl, turn, bend or stretch,” 
said the man. 

Oh?” 

A large matronly woman, 

carrying two paper carrier bags. 


TRAMS & BUSES 
PIERS - ROAD SITES 


wae Se —e a 


AIRPORTS 


TRANSPORTATION ADVERTISING ? ASK 


TRAM & BUS a 


* CITY GUIDES - 


The bra-beaten man 


struggled by. She smiled at the 


man. 
“Unlike anything seen be- 
fore. 
A thin girl . . “poor dear who 


does she think ‘she's fooling.” 


A fat girl... “they will never 
ride up. ” 

A short irl ... “the long- 
waisted look . a Rivoli 3.” 

A tall girl . “Paris decrees 


the high- anast look. 

He was beginning to sound 
faintly hysterical, and so I spun 
him round so that he looked out 
across the dark patch of the 
Square, his back to the lights 
and the long, short, fat, thin and 
running girls. 

“You think I'm mad, don't 
you?” he asked me 

I agreed silently but waited for 
him to go on. 

“I think I am too. You see for 
two years now I have been work- 


ing on brassitre and girdle 
research work, . . . Funny, really, 
because I’m a technical man, 


much more at home with a motor 
car or something of that sort... . 
Anyway, I was told to read up 
on the subject and produce new 
ideas. 


At a glance 


“I did that. And now it’s all 
I ever think about. I can tell at 
a glance just exactly what sort of 
a bra a girl is wearing. 

He stole a look over his 
shoulder, “It’s paradise . . . float- 
ing action with tension free tan- 
gent straps.” 

I turned too. She looked very 
earthy and normal to me. 

The little man went on: 

“It's ghastly, I'm _ beginning 
to hate women and myself; and 
just so long as this bosom 
boom continues I can’t see any 
way out. Eventually, of course, 
they'll find they can't distort 
the female figure any more; 
already many poor girls can't 
even nod their heads without 
coming into contact with their 
uplift. The on we'll go back to 


TELEPHONE KIOSKS 


This was a bra 
advertisement never 
seen by Femina’s 
little advertising 
man...or by any- 
body else’s little 
advertising man. It 
was, in fact, sub- 
mitted as one of 


By FEMINA 


CONVEYOR BELTING =a 


our crazy mixed-up 
advertisement com- 
petition entries by 
Maurice Johnson, 


of 9 St. Helens 
Road, Ilford, 
Essex. 


the normal look or even” (he 

smiled happily at the thought) 

“back to the ’20s when you 

could only tell which side of 

a girl was which by the direc- 

tion her feet pointed.” 

The little bra-beaten man was 
loosening up. He was getting 
strength from the noisiness of 
Coventry Street behind him—and 
my sympathetic ear. 

“My wife’s left me, of course,” 
he continued, “she had no com- 
passion. I discovered the other 
day that the only reason she 
takes the News of the World is to 
see whether I have been arrested 
for what she calls my ‘bra 
fantasies’ . . . ‘a flight into light- 


weight fantasy becomes a graceful 
back to _ reality.’ 


You see I can quote 


Where it's Needed 


STRENGTH | | 


BRITISH TYRE & RUBBER CO. LTD 


like 
people quote Shakespeare.” 


these darn things some 

“It must have an _ interesting 
side,” I ventured timidly. 

“Interesting? Never. It 
should ‘give me a thrilling new 
outlook’ (I quote again) . . . but 
it doesn’t.” 

He turned to face me quickly. 

“Look, will you help me. No 
man could possibly understand. 
But you're a woman and you 
seem the kindly sort. I’m not 
going to let this thing get me 
down any more. There’s only 
one cure—a very drastic one, but 
I can’t tackle it alone. Come 
with me to Piccadilly Under- 
ground and I'll show you what 
to do.” 

@ Continued on page 18 


TEMPLE BAR 2044 (5 lines) 


MASONS 


33 NORFOLK STREET STRAND LONDON W.C,2 
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With best wishes for Christmas 
and the New Year from- 
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JOHN ROSSWICK, ADVERTISEMENT DIRECTOR, DAILY HERALD, ACRE HOUSE, 69/76 LONG ACRE, LONDON, w.c.2 
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1 followed him. 

As we reached the head of the 
subway he shivered and started 
to turn back. I urged him for- 
ward, “Courage,” I shouted, 
feeling and sounding rather like a 
French Legionnaire. He clung 
to me and together we tottered 
together down the steps, along the 
tunnel to the ticket office. Swan 
and Edgars’ lingerie display made 
him turn a little green, but he 


stuck it and we bought the 
tickets. 
Pinch and hit 
“Now,” he said, “you go 


ahead. I’m going to hold on to 
your raincoat belt. When you 
feel me tug it, turn around and 
pinch me... or hit me... do 
anything . . . we're going to go 
up and down the escalators 
until I’ve killed this Thing.” 

“O.K.” I felt nervous but very 
helpful. 

The ticket-puncher looked at 
us curiously as we _ walked 
monkey-style towards the mov- 
ing stairs. I stepped on and could 
feel the tension on my coat belt. 


MESSENGER 
GROUP 


HEAD OFFICE: MAIDSTONE ARTHUR CLAY, 80 FLEET STREET 
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Tough cure for the 
Ss bra-drunk ad man 


Y 
¥ 
¥ 
A 
¥ 
We 
I turned. The man had wobbled 
on to a step and was forcing 
himself to look at the bra and 
corset advertisements as 
moved slowly past us. He 
turned an odd colour, and I dealt 
him a swift blow across the chest. 
A mother, passing with her child, 
gasped and said: “Well . 
reeely,” before hurrying on 
dragging a small, very interested 
little boy behind her. Further 
down, some people on_ the 
escalator going up looked at us 
benevolently—as people do at 
non-aggressive drunks. 

“Well, it's what he wants me 
to do,” I thought. 

A sharp tug, he was nearly on 
his knees. I smacked his cheeks. 

“It was the ‘revolutionary 
diagonal control’ that did it,” he 
smiled wanly as he got up. 

We walked unsteadily towards 
the second set of steps down to- 
wards the Bakerloo Line. We 
managed these with only one 


small incident. I cuffed him 
lightly, and a_ small, _be- 
spectacled man looked at us 
suspiciously. 


We were nearing the bottom. 
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SZ... Credit squeezing... Se 


The 


Human 
Touch 
He: Oh! goody, 
this old credit 


squeeze is working 
out like a honey. 
The agency has 
decided to close 
down my creative 
department and so 
now, at last, I can 
go back to work in 
the mines. 
She: Dee -lishus! 
Don Murray and 
Marilyn Monroe. Pic- 
ture by kind rmis- 
sion of 20th 
Century-Fox Films 


“Now up the other side,” the 
man urged. 

We mounted the stairs, and I 
wondered vaguely how we were 
going to explain our movements 
to the ticket collector. 


Considerable achievement 


“This is the first time I've been 
able to do this with my eyes open 
for two years,” the little chap 
told me exultantly, then tugged 
my belt again; his eyes bulged, 
“‘a multi-coloured myriad, 
superbly flattering’,” he mouthed. 
I punched him. 

“Thanks,” he 
straightened. 

Just before the top he sagged 
once more and I hit him again. 
1 turned to step off on to the plat- 
form and almost on to the 
suspicious person in spectacles 
we had earlier encountered. 

“That’s her.” 

“Come along with me, miss.” 
A burly policeman took control. 
I was almost carried from the 
station to street level, too sur- 
prised and bewildered to say any- 
thing. I craned my head over my 
shoulder but could not see the 
bra-beaten man. 

At the police station I was 
questioned. 

What was my name, my 
address, my age, my telephone 
number? 

Why did I repeatedly hit a man 
on the Piccadilly escalator? 

Did I know the man? 


said, and 


———— } |< | weer of 


I started to tell them: 
you see, this man told me he was 


“Well, 


a brassiére research worker. He 
was a very sick man too and he 
asked me to hit him . . . to cure 
him . ~. while... we... rode 

. . on the escalator... .” 

I tailed off. I could see they 
would never believe me. 

Three pairs of blue eyes stared 
steadfastly back at me, the middle 
pair blinked. “OK George, take 
her away.” 

I accompanied George to the 
outer office where several other 

Realising that the credit squeeze 
is a major element in adver- 
tising agency planning, 
SQUEEZER’S WEEKLY gave 
Contact a special assignment: “In- 
vestigate the matter, irrespective 
of expense account factors, and 
write the story.” You will find it 

on pages 20, 22 and 24. 


girls were sitting on hard benches. 
They looked at me with interest. 
I looked back and noticed from 
left to right . . . Berlei, Kayser 
Bondor (all three), Lovable, 
Triumph, Twilfit, Permalift, 
Exquisite Form Gossard. .. . 
“Look, officer,” I said des- 
perately, “I’m not well, but there 
is a cure and you can help me. 
No woman could possibly under- 
stand. But you're a man and 
you seem the kindly sort. Just 
come with me to Piccadilly 
Underground. . . .” 
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A Merry Christmas 
and 

a Happy New Year 

from the members of 


the Advertisement Department 
BBC PUBLICATIONS 


BBC PUBLICATIONS, 35 MARYLEBONE HIGH STREET, LONDON, W.1 
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It is at moments of stress that those who rely 
on the St. Clements combined typesetting, 
blockmaking and stereotyping service have 
reason to thank their lucky stars. 

Great resources and a 24 hour day can work 
wonders as so many production men know to 


their comfort. 


P.S. spells Personal Service, it means the close contact between 
your people and ours which sees jobs through. 


St Clements 


typesetting 
process foundry 
complete day and 
night service 


ST. CLEMENTS PRESS LTD, 
PORTUGAL STREET, KINGSWAY, W.C.2, Telephone: HOL 7600 
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IKE a man hit in the solar 
plexus with a wet haddock, 
the advertising profession is reel- 
ing under the impact of the credit 
squeeze. Many agents accus- 
tomed to riding high on the 
trough of a buyers’ market (or 
should it be wallowing on the 
crest of a sellers’ market?—I’m 
always a bit hazy about that one) 
are now held back from shutting 
up shop only because they cannot 
afford the down payment on the 
shutters, 

At every shrine where pious ad 
men forgather—Cock, El Vino, 
Clachan, White Swan, etc.—men 
are asking “What does this por- 
tend?” Already there is talking 
of branding sackcloth and ashes. 


Quondam sample 


Who better to ask than the 
market research boys? Quick off 
the mark, the 12 leading organi- 
sations have already produced 13 
different answers. Pride of place 
must undoubtedly go to British 
Industrial Liaison Group Enter- 
prises (BILGE for short). These 
experts employ the Quondam 
sample—and my prophecy for 
the New Year is that you will 
hear more of that technique. 
Half-way between quota and 
random, it operates by multiply- 
| ing the conurbation breakdown 

quotient by the product impact 
, coefficient and adding the result 
to the appropriation. 

Carefully vetted questions 
about scores of products posed 
by hundreds of investigators to 
thousands of housewives has 
elicited a broad overall picture. 
SQUEEZER’S WEEKLY is now 
able exclusively to announce 
that as a result of the credit 
squeeze there will be less 
money about. 

But a warning against drastic 
modifications in advertising ex- 
penditure was sounded by Profes- 
sor Shamus McGlusky, BILGE’s 
biggest boffin. “It’s quite simple,” 
he said, peering at me through his 
pebble glasses: 

“Credit ‘squeeze’ is a mis- 
nomer. You see, the less 
money there is, the more will 
people have to live on credit. 
And, obviously, the more they 
have to live on credit, the more 
credit there will have to be for 
them to live on. Which re- 
minds me, old boy, I happen 
to have come out to day with- 


out my wallet. You don't 
happen... .?” 
* * * 


So MUCH for the theorists. To 
get the reaction of a practical 
man of affairs, your Contact 
visited one of our leading pub- 

' lishers, Sir Donald Drool, man- 


IZ Als \ls Als Aly Lis \lys ls \l/ VIZ 
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Credit squeeze hits 
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NZ Me SZ M4 
ay ay dey ‘hy 
MZ 


4 agencies very hard & 
a says CONTACT ~~ 
5a ae 


Shelley 
attractively seen on ATV) here 


Moore (who has been 
presents what is generally ex- 
pected to be a la mode for the 
top woman advertising executive 
one year from the start of the 
new credit squeeze. 


aging director of the East Loam- 
shire and Wapping Old Stairs 
Argus series of weeklies. 

A commanding figure in our 
business life, Sir Donald, it will 
be remembered, received his 
knighthood for his invaluable 
services as chairman of the Papy- 
rus, Straw Matting, Old Socks 
and Newsprint-Substitute Import 
Board. 

The government's economy ap- 
peal found him responding—but 
not desponding. 

On the contrary, with much 
pride he slapped down on the 
table his latest survey into the 
readership of his journals. I say 
“his” survey advisedly. He had 
been so dissatisfied with the in- 
formation supplied by an outside 

@ Continued on page 22 
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* ‘Contact’ makes a thorough 


study of agency squeezes 


research organisation—‘Typical 
of the damn bad workmanship 
prevalent these days” was his 
gruff comment—that he got his 
own research department (his son 
Percy—and Percy’s girl friend) to 
produce a new one. 

Remarkable indeed are the 
facts revealed about the Wapping 
Argus readership. 

No less than 73 per cent of 
children with married parents 
in the “CD” group eat more 
marmalade on alternate Wed- 
nesdays than in any other town 
south of a line between the 
Scillies and Eddystone Light- 
house. Some 91 per cent of 
adolescent readers between 52 
and 53 go to the cinema once 
a week, and about the same 
number come out again. 82 per 
cent of readers travel to work 
by bus, and 11 per cent pay 
for their tickets. 100 per cent 
of readers regularly read beth 
advertisements in the paper. 
“And,” he added, “when it 

comes to the all important thing 
—Impulse Motivation Factor’-— 
we can beat the pants of all our 
rivals, the cheap, two-timing, 
four-flushing crooks (I use the 
phrase in no derogatory sense).” 


“But what about the long-term 
effects of the credit squeeze?” I 
challenged. “Simple, dear boy,” 
he replied expansively. ‘The less 
money there is about, the less will 
the advertisers be able to buy the 
things they want. And the less 
they buy, the more they will have 
left to spend on advertising.” 


Lightning retort 


To GET a_ representative 
agency view I tackled dynamic, 
gimlet-eyed, balding, pot-bellied, 
flat-footed Frederick (“Fred”) 
Gurgle. 

“What do you think will be the 
effect of the credit squeeze on 
commercial television, commer- 
cial radio, press advertising, 
posters, direct mail, point of sale, 
bus advertising, cinema advertis- 
ing, and sandwichboard men?” I 
quizzed. 

Like 
“Wossat?” 

“You realise, Mr. Gurgle, that 
the credit squeeze is bound to 
affect the whole advertising busi- 
ness?” I probed. 

He knocked the ash out of his 
pipe, filled it, lit it, and puffed 
thoughtfully for several minutes. 

“So what?” he flashed. 


lightning, he answered, 


Looking into the 
matter with great 
care, Contact has 
analysed and pin- 
pointed what 
Savile Row con- 
siders to be the 
inevitable work-a- 
day garment for 
leading male 
figures in the 
advertising world 
one year _ hence. 
The credit squeeze 
is certainly dictat- 
ing major changes. 
The garment is 
here held aloft by 
the up and coming 
French film actress 
Nadine Tallier. 
Picture by kind per- 
mission of Unifrance 
ilms. 


“Will the effects be good—or 


ill?” I delved. 
“Undoubtedly,” 


he ventured. 


You have got to hand it to 


Fred Gurgle. On 


the 


strict 


ee 


from all at 


DeceMBER 14, 1956 


understanding that it’s off the 
record, and that he hates pub- 
licity, and that his name is spelt 

.U.R.G.L.E., and that he will 


@ Continued on page 24 
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E Fis happy picture, reproduced NW 
Pia one of JOHN BULL’s Christmas 
covers this year, brings you my sincere 
[ts a Very Happy Chustmas 
and a Peaceful and ee 
Vew Year. 
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send me a new photograph of 
himself, and will I for gawd’s 
sake not use the shocker I've got 
in stock, and that he hates pub- 
licity, I was able to drag out of 
him news of his promotion. 

After a mere 29 years with the 
Smith, Brown, Jones set-up he 
has now become head of its block 
department, with the official title 
of block head. 

I do like to see talent suitably 
recognised. 


Small detail 


THE VARIOUS associations have 
reacted with commendable 
promptitude. The British and 
London Poster Advertising 
Associations are reducing the size 
of posters from 16-sheet to 15- 
sheet, crown to half-crown, and 
quads to quins. Blockmakers 
and process departments are re- 
ducing 100-screen blocks to 60 
screen. Not to be outdone, the 
British Direct Mail Advertising 
Association is instructing all its 
members to send out their letters 
unstamped. 

But best of all is the successful 
conclusion to negotiations on the 
matter of agency commission, 
between the Newspaper Society 


ln Me Me Me Me Ne Me 


ae aie ae abe te a 
‘Contact’ gets the low 
down on the squeeze 5 


MZ 
a 


M% 


and NPA, on the one hand, and 
the Institute of Practitioners in 
Advertising, on the other. 
Obviously, the effect of the credit 
squeeze on this already thorny 
problem might have been one of 
hopeless confusion, and the large 
measure of agreement that has 
been achieved is a tribute to the 
patience, wisdom, and forbear- 
ance of all concerned. 

Only one small detail remains 
to be settled. 

Will the commission be 
squeezed down to 10 per cent, or 
up to 20 per cent? 


Wake up, AA! 


But wuat of the agencies and 
media departments? Here again 
the result has been in the highest 
traditions. Impressed with the 
urgency of the situation, many 
of them are helping the economy 
drive by increasing their staffs. As 
a result, industry, with its person- 
nel drained away, will not be able 
to produce so much for the home 
market, thus reducing the need 
for imports, and leaving the un- 
wanted home market product 
available for export. 


Here, surely, is a magnificent 


24 


subject for public service adver- 
tising? 

Wake up, Advertising Associa- 
tion! 

* * 

INCIDENTALLY, I hear from Joe 
Fanackapan, knocking copy ideas 
man, that Drip and Droop (Ad- 
vertising) Ltd., formed only two 
months ago, are holding their 
Golden Jubilee dinner dance at 
the Savoy next week—in order 
to avoid the extravagance of hav- 
ing to wait 50 years. 


Self sacrifice 


DuRING MY scouting round ad- 
vertising departments, I have met 
nothing more praiseworthy than 
the behaviour of Derek Double- 
cross, advertising manager of 
Smeerio Shaving Cream. Realis- 
ing the extreme importance of 
marketing efficiency, he is setting 
out on a world tour to seek expert 
opinion in many countries on the 
most efficient way of launching 
his product in Bootle. He will be 
stopping at Cannes and Madeira. 


Savage cuts 

ADVERTISING MEN as a whole 
have responded. nobly during 
business hours by squeezing their 
clients instead of their secretaries. 
But what of their leisure? In this 
festive season, at luncheons and 
dinners, there jis an increasing 
tendency to economise by drink- 
ing gin and tonic without any 
tonic. 

And some firms are going even 
further; they are dispensing with 
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Credit Squeezing— 
The Human Touch 
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“I am investigating on behalf of 
Messrs. Quiz, Probe, and Delve, 
Ltd.” 


Terry Moore and Robert Wagner 
Picture by kind permission of 20th 
Century-Fox Films. 


the most important item on the 
menu—the speeches! 


“Blowing our own trumpet’? Yes! 
but we do want you to know how 
we can help you with our BETTER 
- QUICKER printing service For 
example ONE TON of mail order 
catalogues per hour, automatically 
trimmed on three sides to the 
correct size, roll on to the conveyor 
belt from the machine illustrated 


TRIMMER 


One of the many up-to-dote 
additions to our plant, speeding 
production, 


ensuring quicker 
delivery. 


= ) , 
Mya Mus Lie. 
‘ 
“WHITEHALL PRINTERIES LEEDS 12 
14 QUEEN VICTORIA STREET LONDON E.C.4 


ALSO AT — MANCHESTER 


BIRMINGHAM GLASGOW LEICESTFe 
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Read in the homes of every hamlet, village, 
town and city throughout the whole of the 
important industrial and commercial territory 


Selfast Cele 


Head Office - ROYAL AVENUE, BELFAST 
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Christmas Shoppers who will 
DAVID ALLEN Poster Sites. 


David Allen & Sons Ltd., 7, Buckingham Palace Gardens, London, S.W.1. 
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HE impact of the great 
British credit squeeze upon 
the industries of the country has 
resulted in an amazing stimula- 
tion of our national resourceful- 
ness, and nowhere has this been 
better manifested than in the 
men’s clothing trades. 

Faced with the urgent need to 
cut imports, and restrict lavish 
home spending, manufacturers of 
all types have shown commend- 
able enterprise and ingenuity. 
The textile people for their part 
have imaginatively develo 
native products in place of im- 
— yarns, and the makers-up 

ave been equally alert in devis- 
ing economy garments for both 
inner and outer wear. 

Your reporter was able to visi* 
many of the firms concerned with 
these patriotic developments, and 
to test for himself these new 
“Asperity” products. On his dis- 
charge from hospital following an 
unfortunate bout of bronchitis 
and dermatitis, he lost no time in 
checking up on the reaction of 
the public to the general usability 
of all this productivity. His only 
regret is that his own “Asperity” 
outfit was mistakenly dropped 
into the hospital furnace with the 
waste paper. He was, therefore, 
obliged to conduct his inquiries 
wearing decadent conventional 
clothes, 

First must come a brief review 
of those praiseworthy firms that 
with such versatility have 
switched to native products for 
their supplies. 


Very native plants 


First must be mentioned Gra- 
minaceous Fibres, Ltd., of Gras- 
sendale, Yorks. To them is the 
credit for discovering that the 
silicaceous fibres of certain native 
herbaceous plants, among them 
Gramineae Ichiensis (common 
louse grass), Arctium Repulsans 
(uncommon burdock) and Dipsa- 
cus Spicularia (greater needle 
teasel) when expertly resinated 
and dextrinised, form an excellent 
substitute for imported wool and 


fabrics made for them. Socks, 
for instance, which are knitted 


Closely rivalling the above in 
productivity volume are the 
British Hemlock Spinners, who 
pin their faith on the pith of the 
spotted hemlock (Conium Macu- 
latum). Fabrics made from their 
yarns are almost entirely draught- 
proof when well varnished. An 
unexpected by-product of the 
firm’s manufacturing processes, 
and one which has proved very 
popular in advertising circles, is 
hemlock tea. Copy men will 
recall that this beverage found 
much favour in antiquity. Today 
it is a remarkable answer to the 
distractions of the credit squeeze. 

A development of quite another 
character is due to the prescience 
of the Plastic Clog Company. 
Disturbed by the drain on 
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‘Credit Squeeze’ creations 


for ad men 


national resources in producing 
footwear from animal products, 
they researched persistently until 
they were able to make a suitable 
plastic from the root of the 
Ranunculus Foetida (stinking 
buttercup). Not only are their 
products much lighter, and show 
greater wearability than the con- 
ventional article, but ventilation 


By HERBERT DENNETT 


the economistic substitution-pro- 
ducts of the yarn spinners, 


ae 


Keted ‘by "the Scrulfley Shirt 


Company, whose penetrating 
slogan “Shake only and 


wear.” Tails have, of course, 
long been abolished on the 
well-cut shirt, but the Scruffey 


is cleverly provided by a system 
of perforations in both uppers 
and soles. 


But enough of manufacturing 
developments. We must now say 
something of the “Asperity” gar 
ments themselves and see how 
their design functionalisation 
makes for such saving, even of 


ple have gone one better 
with their no-sleeve. backless 


With such epochal 
ments going on, you may 
that the advertising business was 
not slow in securing its piece 
of cake. “How can we miss such 


qu 


an absolutely, virtually unique 
opportunity?”, a * well - known 
agency man is reported to have 
said. 

Some of the finest creative 
brains have mulled over the prob- 
lem of producing an overall 
slogan to boost the New Cloth- 
ing, but by universal acclaim the 
palm was awarded to Johnnic 
(Say it in Saxon) Flatte, of Flatte. 
Duller & Partners, who produced 
the epigrammatic phrase 
“Austerity, Utility, Asperity,”’ 
which bids fair to become a 
nation-wide catch-word. 


No single form of publicity is 
being neglected to impress a sur- 
prised public with the need to 
squeeze their clothing budgets in 
the national interest. 

The press appropriation is per- 
haps the most complete in sco 
ever projected. The media list 
has been compiled on 
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Hearty 


Christmas Greetings 


and Best Wishes 
for the Coming Year 


fo all our Friends 


The Birmingham Post & Gasctte, 38, New Street, Birmingham 2. 
London Office : 88, Fleet Street, E.C.4. 


Branches at Blackheath, Bromagrove, Coventry, Dudley, Kidderminster, 
Leamington Spa, Lichfield, Redditch, Tamworth, Walsall and Wolverhampton. 
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& All media campaign to & 


iy; launch the new clothes ¥ 


principle that the specialist reader 
wields the greatest influence. So 
whole pages have been booked 
in such esoteric publications as 
the Colliery Colloquy, the Garb- 
age Collectors’ Review, Gas Guff 
and Distemper. 

On television John Sniggers, 
who beat the panel in “What's 
my Line?” (he splits hairs in the 
factory of Hair Shirts Ltd.), will 
appear wearing one of his firm's 
products. Viewers will instantly 
recall his introductory line: “A 
Hair Shirt keeps you awake on 
the dullest task.” 


Use of film 


The filmlet for general release 
now is based on the novel “be- 
fore and after” theme. Both live 
and animated figures are used, 
and the spritely look of the latter 
in their “Asperity” clothing will 


| be remarked on by all. 


Posters have naturally not been 
forgotten, and local authorities 
are clamouring for them to cover 


sites from which they have been 
squeezed. The most striking 
poster now showing is headed: 
“Back to Prosperity Through the 
New Asperity.” It illustrates 
Crabbed Age and Youth hurry- 
ing together after the Passionate 
Pilgrim, framed against the rays 
of the setting sun—the prosperity 
that is just round the horizon. 
The great supporting direct 
mail scheme is pegged on the 
phrase, “Use Grass and Save 
Brass.” The versatility of this 
medium is put to good purpose 
by using papyrus for the mail- 
ing cards—so saving costly 
imported pulp. The whole 
scheme is handled by the well 
known letter-shop, Drudge & 

Drivell. 

In the important department of 
research, Desmond Blotte, of 
Peake, Prye & Partners, says that 
the objectivity of their field work 
is to “determinate how far the 

@ Continued on page 32 
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Stiff credit squeeze 


exam for ad men 


public has become redeindoctri- 
nated to the fashion 
‘forties in their clothing habito- 
logy.” 

Here are some extracts from 
their questionnaire: 

1. What is your memor- 
ability of previous austeriza- 
tions? 

2. Have you inhabited a 
conurbation? If not, why? 

3. What is the predictability 
of the functionalization of 
modernistic clothing  trendi- 
tions? 

4. Are you in favour of 
current design methodology, or 
are you a congenital bour- 
geois yahoo? f “Yes” is 
given to both, break off the 
interview.) 

5. Has your purchasability 
of back-scratchers risen since 
the adoption of Asperity 
Clothing? (If ruler is used 
state if (a) plastic, (b) metal, (c) 
wood). 

6. What is your opinion of 
Hemlock Shirts? (Answer in 
Basic English only). 

7. Give a succinct definition 
in words of five or more 


1 of the phrase “tickled 
ink.” 


¢ urgent need to promote 
even wider sales of the new 
clothing will make heavy de- 
mands upon the advertising busi- 
ness. It is likely, therefore, that 
questions based upon imagina 
campaigns for “Asperity” will 
shortly appear in the various 
examination papers. We offer a 
few suggestions for the benefit of 
education committees. 


Quite new fastener 


A. A firm of manufacturers, 
Brite & Earley, have introduced 
an adhesive patent fastener for 
men’s clothing to replace the 
metal-using zip. Crriticise the 
slogan they are using: 

“It slips and it sticks while it 
grips.” 

B. The Slick Slacks Co. are 
introducing the “hay-box” tech- 
nique for winter warmth in men’s 
clothing. A thin layer of dried 
grass inside their sports trousers 
is claimed to defeat the must 
piercing wind. Discuss the 
thermodynamics of the scheme. 

C. Moulded Hats Ltd. are to 
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produce headwear from the 
Solanum Tuberosum (common 
potato) pulped with dextrine and 
silicone sprayed for weather re- 
sistance. Write copy not excecd- 
ing one thousand words eulogising 
the initiative of the firm, the 
genius of their managing director 
and the equipment of their 
factory. 

D. Complete the following 
sparkling nonsense verse. 
member you are writing abvut 
men’s clothing. Also transpose 
into iambic pentameters for 
glossies and literary journals. 

Attention please 

All devotees 

Of credit squeeze. 

Though high the breeze, 

You will not freeze 

If on your knees 

rere 

E. Plan a complete campaign, 
to be sponsored by the Ministry 
of Deflation to promote the gen- 


This is intended to cause a smile . 
our readership it may be a bit too true to be good. 


December 14, 1956 


eral acceptance of “Asperity” 
clothing. Stress the importance 
of “Economy in the National 
Interest,” and present your mes- 
sage in 14-inch across five spaces. 
This report would not be 
complete without a note of the 
loyal way in which the person- 
business 


are many of the top brass them- 
selves wearing the new crea- 
tions, but they are also fitting 


impression of genero- 
sity and altruism this must give 
to clients. 

There can be little doubt that 
with such an example from the 
nation’s leading thinkers, the 
success of “Asperity” is assured. 
Salute to prosperity-round-the- 
corner: “Austerity, Utility 
Asperity!” 


. . but we realise that for some of 
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You gotta have a gimmick, 
gotta have a stunt, 

You gotta be a mimic or do an 
Alfred Lunt. 

Now s’posin’ out of art schools 
you've come with praises high 

To join the many arch fools who 
keep their brushes dry; 

If you don’t wear a tazzy 
flaunt a bright bow tie, 

Or dress a trifle jazzy or talk like 
Bevan Nye— 

If youre not different, not unique, 
haven't got lashings and lash- 
ings of cheek, 

Then, what the hell, you've not a 
chance; while others give 
orders you must dance. 

You think yourself a writer going 
the Hemingway? 

You poor frustrated blighter, you 
thwarted Johnnie Ray ! 

You gotta lie upon the floor in 
poses horizontal, 

Or sit outside the 
playing 
puntal, 

Or twirl a vo-yo as you go or 
throw a neat diabolo 

Or else you'll never win the race, 


you 


or 


boss’s door 
harmonica _ contra- 


young ad man 
From RALPH L. FINN 


% 
A 
gy 


never even leave first base. 


Whatever you are, whatever you 
do, you gotta be crazy, gotta 
be new. 

Of course if you're from Queens 
or any Balliol, 

An Ox Cam rating means you've 
really got a soul; 

And then with flannelled flair, 
you give yourself the graces 
And get three thou a year to fill 

directors’ places. 

Brains don’t matter, talent’s out: 

The power to natter, without a 
doubt, 

Will ease you into places high, 
especially with the right school 
tie. 


You gotta have a gimmick, 
gotta have a stunt, 

Do a Peter Dymock or drop right 
out the hunt- 

If you're not different, not 

unique, haven't got oodles and 

oodles of cheek, 

Then, what the hell, you've not a 
hope- -for the rest of your life 
you'll be a dope. 


you 
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Sarshas 
In case this may not have occurred to you we advance it as a way of 
operating under the stress of the credit squeeze. After all, appearance 


counts for a lot in the world of advertising. The caption is: “I'll see 
Magna-Signs Now "’ 
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days of 


successful 
advertising 


in the 


Manchester Guardian 
and 


ot add 


W. McMillan, Advertisement Director. 


P.S. Every fourth year, we give 
you a bonus day. 
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We've sent our greetings 
to all our present customers, 
now here are our. . 


To you, 
the customer we have yet to meet—but 
whom we shall be serving in the months 
ahead—a very happy Christmas and a 
wonderfully prosperous New Year. 


from 


JOHN DELANEY 
who heads the Organisation and 
who is always glad to help 
harassed display people. 


DECEMBER 14, 1956 
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LEWIS FOSTER 


our globe-trotting Sales 
Director who has recently 
been trotting to good pur- 
pose between London and 
Brussels. 


AND FROM THE 
our Works Director 7 : 
who often burns the WORKS MANAGERS: 


midnight oil for CHARLES COOK 
people who want tip- 


top material in a rush. HARRY GRIEFF 
(Which is almost PERCY WARD 
everybody, it seems!) . 


and the ADMIN. SECTION: 


Mrs.D.Savage,CharlesConway, 
Mrs. M. Risbridger, Bernard 
Winfield, Colin R. Beeston, 
Miss M. Philips. The back- 
room team without whom you 
wouldn’t get the slick, sure 
service which you have come 
(rightly) to expect. 


MICHAEL TOMLIN 


the director in charge of 
Display Movement — 
who sits at the London 
centre of a nationwide 
transport network. 


JOE DITTON em —_—_ 
—general manager of . a 
our new Furniture Hire : 

service—who sees that ey, ? 2 perenne 
exhibition stands are gt : : 
beautifully and com- af a 


fortably furnished. 


THE JOHN DELANEY ORGANISATION 
1 ABERAVON ROAD, MILE END, LONDON, E.3 
Telephone : ADVance 4314 
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HIS was it, the result of 
many months of ceaseless 
work and preparation. 

Gill took one last look at the 
lay-out. 

Yes, they were all there in posi- 
tion. Garamond, Times, Chats- 
worth, Playbill, a good bunch of 
types except perhaps for Script, 
he was a bit on the rough side, 
but perfectly reliable. 

The passing seconds ticked 
away. 5... 3 2 1 

Fire! 

The insertion starter roared 
and propelled by the mighty 
fantastic machinery of the space 
age they rushed forward with 
ever increasing speed. Pressure 
rose. Gill and his fellow types 
had long since been blacked out 

they were on their way—the 
long. long way to Corvinus. 

Gill opened his eyes and 
looked around — Had _ they 
arrived? Loosening his pins he 
beckoned to his companions. 
Some were bearded; had they 
been that long travelling? 

“Come on,” cried Gill, “put on 
a bold face and follow me.” 

Stealthily they crept through 
the box number into the un- 
known beyond and gazed dumb- 
founded at what they saw. 


Stretching far ahead 


They found themselves in a 
strange setting, column upon 
column of undulating mono- 
typous lines stretched as far as 
the eye could see. 

“By Timothy,” exclaimed Gill, 
“what a Baskerville—classifieds! 
We're the only proper advertise- 
ment in sight for miles.” 

“We must be on an island site” 
cried Chatsworth. 

“Half a tone,” said Scrinr. 
“What's that over there?” 
pointed to a vague 
arrangement. 

“Oh, that’s Simplex,’ said 
Gill. “You always expect to 
find those out in svace as a 
rule! But don’t letters worry 
about that point at the 
moment,” and Plantin his feet 
firmly in the gutter beckoned to 
the other types to follow him 
up the mighty white broadway 
that spread out before them. 
Thus they walked and ran for 

many ems, seeking some sign of 
life, until after so many runs al! 
the types were somewhat worn 
and battered. 

“What wouldn't I give for a 
drink,” cried Chatsworth. 

“In a little while it looks as 
though we'll all be drinking,” said 
Gill, pointing to a strange sign 
standing by the wayside. They 2a!! 
read excitedly—*“This way to the 
‘Nicholas Cochin’.” 

“Fancy having that kind of face 
up here,” exclaimed Script. 
“Press on,” said Gill. 

soon be there.” 


e 
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wall-like 


“We'll 
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A Christmas vision for 


ad typographers 


By PETER BOALCH 


They followed, dragging their 
weary pins. A dark inky glooin 
settled around them and Gill, 
fearing for their safety, called : 
halt. 

“Look here you types! You 
must condense up a bit otherwise 
someone will get left out!” 

“But I'm beton,” stammered 
Garamond. 

“Don't be daft,” cried Gill, sur- 
prised at Garamond’s change cf 
face, he’d always been such a 
reliable type. 

“It might be just as well if we 
all had a rest-up for a while,” said 
Script. 

“Right,” said Gill. “You rest 
here and I'll scout around and see 
if I can find something to eat.” 


The gloom had lifted a trifle as 
Gill set off alone in search of food 
and, marking one or two poirts 
along the way, he soon came to 
a mighty shaded forest of thorne 
bushes and copy-date palms 
strangely coloured in bright red 
and blue. Selecting a two colour 
set he broke off a piece and ate 
it, 

Tastes 
take 


“Goudy! Goudy! 
like fruit cake. I'll 
back forum.” 

Carrying as much as he could 
carry, Gill started the return 
journey to base. Finding his 
marked points he had soon re- 
joined his companions and, feel- 
ing much refreshed after this 
meal, they all set off once more 


just 
some 


the advertising 


in search of the “Nicholas 
Cochin.” 

A sudden cry from Gill caused 
the group to stop abruptly. 

“Look,” he cried. 

There on the ground in front 
of them was the most enormous 
imprint of a cloven hoof. 

“Ye gods,” hollared Script 
“the footprint of the mighty 
Granby Elephant.” 

“It's simply 
echoed Times. 

“Forewarned ‘is forearmed,” 
said Gill. “At least we now 
know what to expect!” And 
swinging his four arms, they all 
set off once more. 

They had barely gone 10 stets 

@ Continued on page 40 


Kolossus,” 


Ask for samples 
and prices 


LEWIS KNIGHT 

& COMPANY 

8 Chingford Mount Rd., 
London, E.4. 
LARkswood 2241/2. 
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BRITISH & INTERNATIONAL ADDRESSING LTD 
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: What typographers 


when they were blinded by a 
sudden radiant light in the centre 
of which, dancing towards them. 
they could see nine Grotesque 
figures. Gill motioned to his com- 
rades to stand still and await de- 
velopments. The figures were 
now quite close and Gill mut- 
tered: 


Walking in rhythm 


“By gum. They certainly can 
Rolland Rockwell. I hope they 
are friendly with it.” The leader 
of the nine figures approached 
Gill and, speaking in a strange 
disjointed tongue said: 

“Sep, Stet, R.ip.” 

Gill, being somewhat of a 
clever type, soon translated this 
strange message and, turning to 
face his companions, said: 

“They want us to split up, get 
together again, and then go with 
them to have a rest in a place 
called proportion.” 


“We'd better go,” said Chats- 
worth. “They look like busi- 
ness.” 

Still surrounded by the Radiant 
light, the strange column moved 
off, and after a silent march of 


saw in another world 


5 


As 
RS 


some hours they came to a halt 
before an immense building, 
above which hung a sign that 
announced that here was the 
“Nicholas Cochin.” 

The leader of the _ nine 
grotesque figures indicated that 
Gill and Co. should go inside. 

“Come on, you types,” said 
Gill, and, leading the way, he 
stepped inside, followed by the 
rest of the party. 

As they entered, a_ strange 
dizziness began to come over 
them, and through the Haze they 
saw that they were confronted by 
two new figures, clearly feminine 
in outline. Gill and his com- 
panions stared dumbfounded. 
Not only were these figures 
strangely familiar, but the place 
they were standing in closely re- 
sembled a well-known “Inn” in 
Fleet Street. 

“Til be seeing pink Granby 
elephants in a minute,” thought 
Gill, as the room began to spin 
around and around. 

One of the figures spoke: 

“Come, sit down at one of 
these tables and have a black 
coffee. It'll pull you together.” 

Gill glanced at his fellow 


travellers and was amazed to find 
that they were no longer wearing 
their space outfits. Glancing down 
at himself he saw that he also 
was back in his sports jacket and 
bags. They all stared at one 
another, speechless in amaze- 
ment; then, as one man, they 
gulped down their steaming black 
coffees. The room steadied, the 
nine black figures dissolved into 
the now more familiar shapes of 
the more junior members of 


> xe 
The 
Human 
Touch 


“Moving into these 
new premises was 
certainly a fine idea 
of the chief. True, 
they cost close on a 
million and under 
the credit squeeze 
that might seem 
steep, but, what the 
hell, we can now 
have real fun... 
and of course, we 
can work late with 
comfort. Indeed, 
why ever go 
home?” 


Ernest Borgnine, 

Phyllis Avery and Dan 

Dailey Picture by 

kind permission of 

20th Century - Fox 
Films 


of packaging. 


DECEMBER 14, 1956 
Bloggs and Burp, advertising 
agents. 
“What! How! Where ! ” 


stammered Gill. 


“Don’t Juno who I am and 
where you are?” said one of the 
figures who had welcomed Gill 
when they had first entered the 
“Nicholas Cochin.” “I am Lilith. 
Lil for short and this is my sister 
Em and this is Erbar, the 
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This Exhibition is the largest of its kind. It will 
show all the latest developments in packaging; in fact, 
it will to a certain extent be a projection into the future 
Here you will see the newest methods 


Organised by PROVINCIAL EXHIBITIONS LTD. 
In association with F. w. 


Be sure to visit the 


{| at OLYMPIA, LONDON Jan. 22nd to Feb. Ist, 1957 


A, (NATIONAL & EMPIRE HALLS) 


From all over the world, manufacturers will be 
coming to Londun this January to attend the 
INTERNATIONAL PACKAGING EXHIBITION, 


and designs with advanced machinery and a galaxy 

of materials all available for reducing packaging costs, 

saving space and protecting products more efficiently. 
The growth of your sales, even the maintenance of 

your present sales, may depend on improved packaging. 

It is at this Exhibition that you will get the right ideas 

to combat both home and overseas competition. 


BRIDGES & SONS LTD. In collaboration with the Institute of Packaging, London 
Write for details to PROVINCIAL EXHIBITIONS LTD. City Hall, Deansgate, Manchester 
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PRINTERS 


This 

is the 
sign you 

so frequently 
see on 

outstanding 


colour print. 


W-R- ROYLE & SON LTD. 


one of the better printers 


LUDGATE SQUARE - LONDON - E-C-4 
City 6480 


/ 


ne 
ST 


M4 ME NE NE NE NE Me 


DECEMBER 14, 


1956 


ly ME NZ 


2s BS WS hs 2S WS BS 25 BS 2S BS 2S 25 aS 


The golfer’s 
friend 
Watch the birdies 


Yes, you'll develop an eagle 
eye when you give up “golf” in 
favour of record roundups! 

SLYCE & HOOK 

. the people who gave you the 
revolving two-headed driver .. . 
remember? Miss with the first— 
you've got another chance on the 
second round* . 

PRESENT 
THE PLUTONIUM HEADED 
ALL PURPOSES CLUB 

. it dispenses with the need for 
a golf bag for this cunningly 
built atom-aciuated shaft adapts 
itself to the ball as it goes! 

Hinged, it folds up into pocket 
size, the head crumpling like 
tissue paper. Merely blow into it 
on the tee and you're unhinged. 


Modern persuasion 

Allergic to bunkers, plutonium 
draws the ball towards the hole 
by means of fissional persuasion 
and, by using SLYCE & HOOK’S 
new “Svengali” metal tee, you 
can proceed to the next hole, 
place your tee in position, and 
stand back, as the ball leaves the 
previous green, bowls steadily on 
to the tee and mounts into posi- 
tion ... ready to drive off! 

Stymies are not for you any- 
more! 

Blimeys for your opponent as 
this Magiclub evades every 
hazard 

WHAT A CLEVER CLUB 
it gives your game glamour .. . 
gains growing greatness. 

Girds your golf with glory. 

Write to SLYCE & HOOK for 
details!...and... 

Play Plutonium for Par Per- 
formances. 

* The letters we got about this 
club are quite fantastic. 


Competition entry submitted by 
Marcella Kerin, of 22 Woodbine 
Avenue, Stillorgan, Dublin. 


Precisely the 
right angle 


“Now 
client likes it this time.” 


hold it, Ponsonby—the 


PAPRSARASCRSBRBEBSS 


TYPOGRAPHERS IN ANOTHER WORLD—cta. 


‘Nicholas Coach Inn,’ you know, 
in Fleet Street.” 

The black coffee was having 
the desired effect. Gill was re- 
membering. So was Chatsworth 
and Times and Garamond and 
Playbill and Script. In fact, the 
whole blamed typographical and 
studio staffs of Bloggs and Burp, 
advertising agents, were remem- 
bering. 

They had been on a journey. all 
right, but it had not been a space 


| trip. 


It had been the usual Christmas 
time pub crawl and here they 
all were back just where they had 
started—“The Nicholas Coach 


Inn” in dear old Fleet Street. 

The black coffee could not pre- 
vent the giggles starting again 
when they learned that they had 
been found by a search party from 
the office walking in single file 
along the white line in Farring- 
don Road in a thick fog, with 
large size goldfish bowls on their 
heads. 

The last straw for Gill and Co. 
came when the junior voucher 
clerk who had first spotted them 
said that he discovered them eat- 
ing, with great relish, the Christ- 
mas trees used for decoration in 
a well known Strand store. 
And that was that. 
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Get your share of the 
Yorkshire Wage Cheque 


The Yorkshire boom goes on. So full is employment, in fact. 
The county's industries remain that the workless represent only 
virtually unaffected by either the 0.6 per cent of the insured 
credit squeeze or recession in force. The significance of this 
other areas. No other region recently reported fact needs 
of the country enjoys fuller no emphasising to the shrewd 
employment. advertiser. 


Bracketed first on a great number of Schedules 
successfully tackling this prosperous market are— 


THE YORKSHIRE POST 


and 


THE YORKSHIRE EVENING POST 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO. LTD, LEEDS 1. TEL. 3270) 
LONDON . OFFICE: 171, FLEET STREET, E.C.4. TELEPHONE: FLE 9693 
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Our clients include : 


MO MACHINES) LTD. 


SHELL MEX & B.P. LTD. 


PETROLEUM 
co. LTD. 


ALEXANDER DUCKHAM & 
co. LTD. 


INTERNATIONAL 

R (GREAT 

BRITAIN) LTD. 

MASSEY -HARRIS-FERGUSON 
(MANUFACTURING) LTD. 


PETROLEUM 
co. LTD. 

ROTARY HOES LTD. 
J. E. SHAY LTD. 


NATIONAL BENZOLE 
co. LTD. 


REGENT OIL CO. LTD. 
LONDON TRANSPORT 
EXECUTIVE 

ROAD HAULAGE 
ASSOCIATION 


SINGER MANUFACTURING 
co. LTD. 


LYONS & CO. LTD. 
THE BRITISH LEGION 
PEPSI-COLA LTD. 


HELENA RUBENSTEIN 
LTD. 


associated 


more brilliant — 
longer lasting 


Our unique experience in 
Transfer technique can help to 
solve your marking and display 
problems in the modern and 
economical way. 


HUNDREDS OF 
INDUSTRIAL 
APPLICATIONS 
include nameplates, operating 
instructions, diagrams, warn- 
ing notices, etc. 
BRILLIANT POINT-OF- 
SALE TRANSFERS 
are the most effective method 
of window advertising. 
DESIGNS 
Our process with the use of 
brilliant colours ensures per- 
fect reproduction of the most 
intricate designs. 
EASY TO USE 
No special skill is required for 
application. 
Solve your marketing and sales 
problems— 


Write or ring today: 


| transfers Itd 


176-188 Acre Lane, Brixton, London SW2 
Telephone: BRIxton 2057 (4 lines) 
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Ad Men! How about a = 


good brain wash? = 
by HOMO ADVERTICUS oo} 


Att through the year I have 
been absorbing advertise- 
ments. And now its Christ- 
mas! 

I feel like a sponge. 


I even think in a spongy way. 


| I have gazed at so many adver- 
| tisements that I am beginning to 


speak like a copywriter’s Ideal 
Woman. Conversation with my 
girl friends revolves around new 


| products, new toothpaste ingre- 
| dients, degrees of whiteness, etc., 
| etc.,. . . so I’m not the only one. 


TRADE MARKS * WINDOW PUBLICITY * PRODUCT LABELLING 
BULK CONTAINER MARKINGS - VEHICLE MARKINGS 
INSTRUCTION AND OPERATING PANELS - CALIBRATIONS 
WIRING DIAGRAMS - WARNINGS - NOTICES, ETC. 


Slowly but surely it is being 
brought home to Us Girls that 
it’s the Women who Matter. . . 
and then there is Femina. Symp- 
tomatic that: even ADVERTISER'S 
WEEKLY is taking notice of us. 


Sponging it up 

More and more advertisements 
—even for such masculine things 
as power tools and razor sets— 
have woman's angle copy. More 
and more magazines are laid be- 
fore us with yet more picture 
stories for our sponge-like minds 
to soak up. 

We go off to see Women’s 
pictures; we read Women’s 
novels and are taught in simple, 
almost baby language how to 
cook, sew, knit; make a home, 
a cake, love; the correct way to 
hold a knife or a man; how to 


sit, stand, walk, run, leap, laugh; 
how to make snappy little what- 
nots out of other snappy little 
what-nots—even how to build a 
house in 10 fairly easy lessons. 
Soon, soon we'll be self-con- 
tained little vacuum-units busy 
carrying out journalists’ and 
advertisers’ orders, oblivious to 
everyone and everything. 

Hey ho. ... 


Practical proposal 

It's time we were practical and 
here, on the verge of the New 
Year, I have a suggestion to 
make: Everytime, we feel our 
little minds becoming  over- 
weighted by advertisements, when 
those catchy little Independent 
Television jingles make us claw 
the walls, we must indulge-in a 
little advertisement brain-washing. 

And it works like this: 

Following a Horlick hypnotic 
commercial you close your eyes. 
There you are, at the head of a 
long, long winding staircase ready 
to receive—and dismiss—all the 
advertisement characters you 
have absorbed over the long year. 

The pageant is led by two 
knights—the Sirs Guinness and 
Mazda. They creak as _ they 
gallantly bow their heads before 


you. 
Behind them, the mighty army 
@ Continued on page 46 
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SY... Credit squeezing... XS 


The Human Touch in France 


Pe aE 


9 


| “But chérie, what does it matter if the agency does close down? We 


still have the piano, two wine glasses and a chair. . 

Besides, we still have each other.” 

| Francoise Arnoul and Gilbert ean age by kind permission of Unifrance 
s. 


may show up at any minute. 


. and Liberace 
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THE FACTORY BEHIND THE DISPLAY 


HE ACME factory with its new wing 
+ is Europe’s largest plant producing 
point-of-sale material of all types, and 
occupies an area of 2} acres with an 
additional 14 acres of land for further 
development. Acme production, 
backed by a team of 50 designers, 
brings a complete service to adverti- 
sers. Top quality showcards, displays 
and signs at competitive prices are 
the keynote of this service. 


OSRAM CAR BULB se 


=" IDENTIFICATION CHART ~~ 


Se long, mounted on linen, and by means 
- of a spring roller can be extended and 
“: retracted to its full length or to any 


OF ENFIELD 


ACME SHOWCARD AND SIGN COMPANY LIMITED 


Paragon Works - Green Street - Enfield - Middlesex - Telephone: Howard 1651 

Showrooms: 9 South Molton Street - London W1 - Telephone: Grosvenor 7458 

Crown Buildings - James Watt Street - Birmingham 4 - Tel: Central 2325 
25 Wellington Street - Glasgow C2 - Telephone: City 0822 


Resident Representative in Manchester 
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Seasons Greetings 


from the 


CHAIRMAN & MANAGING DIRECTOR, 
EDITOR, ADVERTISEMENT MANAGER 
AND STAFF 


of 
“NATIONAL NEWSAGENT, 
BOOKSELLER, STATIONER” 


** Efficient Retailing ” 
** Sweets and Tobacco Retailing ”’ 


to all our friends in the advertising and pub- 
lishing fields with whom also we hope to share 


a prosperous New Year. 


149, Fleet Street London, E.C.4. 


RAE 


* 
CORDIAL 


CHRISTMAS 


GREETINGS 


TO ALL READERS 


FROM 
MAYFAIR ADVERTISING LTD. 
18 THURLOE PLACE 


LONDON, S.W.7 


« 


@ 


| all of i 
| listen to Mother giving the Facts 


| see you again! 


| those days. 


| Scotsman 


| attention 
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ee ae 
gs Wash the brain with xg 
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of happy martyr housewives. 
Those cheerful beavers who never 


| tire of work and set to with wash- 


tub and polish every day of their 
work-worn lives. Among them, 
the Omo ladies, their heads per- 
petually turned over their left 
shoulders; a packet of Surf floats 
by .. . it must be tucked under 
the arm of the invisible Mrs. 
Bradshaw; here come _ those 
women from the far-flung corners 
of the British Isles, all gazing 
from identical metal-frame win- 
dows through spotless sheets and 
pillow cases for Daz. 

Now arrive the more sophisti- 
cated ladies who stand exultantly 
behind washing or _ sewing 


| machines. 


A gaggle of spotty, despondent 
girls pass by—potential old maids 
them; girls who didn’t 


of Life(buoy). . 
girls who did. 

The toothpaste girls mount the 
stairs, their smiles just glistening 
with sjkydmophzhyll. 


Still no ache 


Ah, Mr. Barrett, how nice to 
But surely your 
feet must ache just a little bit 
after all these years. No? 
I must say your smile is as indul- 
gent and kindly as ever. 

Here is the cobbler who looks 


. and the smug 


| as though he has stepped out of 


a Dickens novel . . . only surely 
they didn’t have stick-a-soles in 
His mouth is full of 
nails... I don’t think he has any 
teeth. 

Look out. It’s the caber-tossing 
simply oozing with 
vitality and somebody’s oats .. . 


| even now I can’t recall whose. 


the popular ads 


% 
% 


Right behind him trots the 
Little Boy who might be a Prime 
Minister yet. If only Mother 
would feed him properly. 

And here is that guilty mother 
who neglects her family so 
shamefully by not giving them 
the Right sort of Breakfast and 
by not stitching her young son's 
pants as she should. Ah... ah! 
that host of square-jawed, un- 
believably handsome men, imma- 
culately turned out in pyjamas, 
creaseless shirts and berets. They 
radiate charm and puff pipes. 


Always so comfortable 


Here are those happy, smiling 
men who travel in circles on one 
leg .. . and they do that because 
they wear underwear that never 
cuts or chafes. 


Now show up those strange 
creatures... the young men 
who grow out of girls’ 
shoulders . . . they haven’t any 
legs poor dears. They simply 
have strong, wide shoulders 
and charming smiles and it is 
their lot to gaze into girls’ eyes 
for ever and ever, while she 
enthuses over chocolates, pens, 
iron and stockings or smugly 
congratulates hérself on her 
choice of perfume, shampoo or 
soap. 

A large group advances to- 
wards you. Among them you will 
recognise some of Our Best 
Families (you feel you know 
them intimately)... at any rate 
you know their tea-drinking 
habits. Quantities and quantities 
of tea these good folk have put 
away over the past six months, 


@ Continued on page 48 


Raise that social seale 
Dont be loft out..... get a 


If it's considerate 
you 
want, then this 
may be one way to 
get it. This was an 
entry in the com- 
petition for an 
advertise- 
ment about a 
luxury lawn 
mower. It was 
submitted 
by Dennis Taylor, 
fe" Beeston 
Grove, Kirkhams, 
Prestwich, 
Manchester. 
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if 
you 
use 
good 


print 


More and more agents—and their clients are 
realising the advantages of printing by Rotaprint. 
Beautifully designed, simple to operate, this 


machine can produce a dazzling variety of work 


of the highest quality at a price which makes 


the initial outlay a very profitable investment. 


ENQUIRY FORM 


Please send, without obligation, printed specimens and 
full details of Rotaprint. 


NAME 
ADDRESS... 


Pin this Enquiry Form to your letterheading and post to: 
ROTAPRINT LTD., HONEYPOT LANE, LONDON, W.W.9 
Tel : COLindele 8822 (12 lines) 
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In the more sedate manner of 1956, we 


wish all our Advertisers and their Agents 


A Happy Christmas and a marty 
Prosperous New Year. 


Belfast News-Letter 


Estd. 1737. More than a newspaper—an institution. 
Donegall Street, Belfast. 85, Fleet Street, London. 


Greetin gs 


To all our friends in Advertising 
Publishing and Television from 
Billie Cooper 
and all members of her Organization 


cooper studio . cooper group of artists . 


& cooper features 


telefeatures 


OXFORD STREET . LONDON 


DecemBer 14, 1956 
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% Drastic cure for the M4 


© brain fagged ad man < 


with never a burp or cry of alarm 
at the rising tea prices. Running 
round them, like a sheepdog 
minding his fold, is the Border- 
Scots who barks as he runs: 
“Rrrrremember ye don't need 
that extra one for the pot, with 
Lyons Quickbrew.” 

On a wave of pink cloud the 
glamour cosmetic girls slink by: 
their skins flawless; their make-up 
mask-like and perfect. One—a 
Helena Rubinstein’s protégée— 
looks a little strange. She has 
the face of a young child... 
but then she was told she'd look 
10 years younger. 


Escort for lady 


Strange. two policemen § are 
escorting the Maidenform girl up 
the last flight of stairs. They 
explain as they pass, that she was 
not dreaming out there on the ice 
rink. 

Next the Up-lift, Unda-lift, 
Thrust-out girls who modestly 
hide their faces . . . and the 
immodest transparent nightie 
girls who don't. Here come the 
girls with long legs who display 
stockings one way up and 
bunion cures the other. 
Yapping joyfully come all 

the over-excited, over-fed dogs 
chasing over-excited over-fed cats 
and kittens. They have all been 
very modern these 1956 animals 

. . they only eat canned goods. 
Who knows, next year they might 
be thriving on pills alone- 
already they are content with milk 
chocolate for their dinners. 

Next, jubilant men and exotic 
girls who live on nothing non- 
alcoholic but never appear drunk. 
Lions and tigers who find them- 


pit 


Se ents 4 1 | 


Ln Mit de 


ddl obs 
g 


selves inexorably tied up with 
petrol and oil. Seals who balance 
cigarettes, bottles, and cake mix 
endlessly. 

They come on and on and on. 


Not quite dry 


The long line is wearisome—so 
lie back and indulge in a little 
Hovis-baby counting and invite 
sleep. But your sponge-mind is 
not quite wrung dry—for here 
come a couple in four bits. They 
are nonchalantly munching Cad- 
bury’s Snack; a man with his 
face in four squares comes by 
smoking like an old-fashioned 
factory . Sugar Puffs by too 

. then cows in a field, whose 
dark eyes beseech you to try 
Ovaltine . . . followed by a yawn- 
ing Bourn-Vita mug. . . endless, 
endless Dunlopillo cushions and 
mattresses, a fat fairy beating he: 
wings—trying in vain to extricate 
herself from a_ packet ol 
Cookeen. 

One more group—but 
take their time. Hurry up, for 
heaven’s sake, you don't care 
whether the mints are too-good 
to-hurry or not. 

Nearly at the end. . Tide 
clean... Tide clean... the 
foamy water envelops you... 
and you are asleep at last. Your 
sponge-mind is dry. 

But tomorrow you will wake 
up to start the absorbing process 
all over again. More advertise- 
ments, more advice, more labour- 
saving devices. You must go on 
and on absorbing . . . what else 
are women put on this earth for, 
anyway? 

Femina, old girl, what next? 

Copytaster, help! 
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Up-to-date inal reaches the underprivileged areas 
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PICCADILLY 


Telephone: Mayfair 8886 
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Psst! ... There's a 
Petrol Tanker Due Soon 


Just because the Oil Companies are spending Millions 
of Pounds building new refineries and pipe lines, and 
petrol tankers are to unload at a new base in Pem- 
brokeshire, don’t think that we will be able to scrounge 
a few hundred gallons of petrol as Christmas presents 
for all our friends in the National Advertising Agencies. 
We couldn’t carry cans like that. 


We don’t know if that’s the reason why more and 
more Agencies have developed the habit of sending us 
orders, but whether it’s the hope of a private pipeline 
to Fleet Street, or recognition of our position as the 
finest advertising medium in West Wales, we don’t 
care to say—so long as the orders keep rolling in. 
We leave the petrol problems to the Oil Boys—we've 
plenty of Good Spirits ! ! 

Please just accept our very best wishes for a very 


merry Christmas, and a happy and peaceable New 
Year. 


WESTERN TELEGRAPH & CYMRIC TIMES 


CARDIGAN, PEMBROKE, CARMARTHEN. 


Head Office, 
Haverfordwest, 
Pembrokeshire. 


London Representatives : 
Press Alliances Ltd., 
Fleet Street, London. 


50 ” 


SOME people are allergic to 
mown grass. Others are 
unable to resist buying gadgets. 
I am_ susceptible to adver- 
tising. 

There is something about it 
that lulls reason and makes me 
reach for my wallet, and when 
the coma passes it is too late. 

Look at the case of that razor. 

I saw the advertisement in the 
paper. It was a safety razor, 
cleverly laid out, with the handle 
pointing towards the name. . 
the “Easiglide.” Supporting the 
picture were thumbnail sketches 
of handsome men being adored 
by glamour girls, and underneath, 
a wonderful description, a rhap- 
sody which said, “With the 
‘Easiglide’ your morning stubble 
fades with an indescribable sigh 
of severance.” 

My subconscious must have 
had the tip-off to keep a look out 
for the name, because, after that, 
it was like a popular tune 
plugged on the radio; it kept 
coming up again and again. It 
turned up in the 7rumpet and it 
popped up in the Pulpit. 1 saw 
it in the Sentinel and met it in 
the Mail. 

There was no escape. 


Peace no more 


I was hypnotised, and suddenly 
something went click. I went 
out and bought a razor... an 
“Easiglide.” Since then peace has 
fled me. 

You see, I am a creature of 
habit; routine-ridden, if you like, 
but it suits me. 

For instance, while I shave in 
the morning, my small daughter 
keeps me company in the bath- 
room, thereby leaving my wife a 
free hand with preparing break- 
fast . . . a sweet domestic scene. 
However, my former razor is one 
of those that one strops with a 
pleasing flip-flop, flip-flop. And 
every time I did this it won a 
smile from my little daughter; 
and a smile from my daughter is 
a glimpse of heaven. 

It is pleasing music to both of 
us, this flip-flop and it even lures 
her away from sucking the bath- 
plug or some such odd industry 
of childhood. 

But, alas! my new razor—this 
“Easiglide” — is silent! You 
change the blade at intervals 
and this, in itself, submits me to 
the curse of mankind . . . what 
to do with the old razor blades. 
So what am I to do? 

Give up the old razor; deprive 
my child of her flip-flop, or use 
the new item that I have been 


| mesmerised into buying? 


It is hiding in the bathroom, 
snug in its green plastic box 


- Saale taaatiaascch ita. 
. The dreadful power of 9 
the modern ad : 


By NOEL SCOTT ¥y 


measuring five inches by two by 
three and if the matter rested 
there. | would just shrug my 
shoulders and murmur “This ad 
vertising!"’ But today is my 
birthday and on this anniversary 
I always receive presents from 
my parents, my brother, my 
sister, two aunts and an uncle, 
totalling seven gifts in all. 

And this morning it became 
obvious that my dear parents, my 
brother, my sister, my two aunts 
and an uncle must all peruse the 
Pulpit and dip into the Hazard; 
that they study the Sentinel and 
naturally, read the Radio Times, 
because during breakfast time the 
postman delivered at my house 
seven neat parcels, each measur 
ing just over five inches by two 
by three. 


Car for the 
big squeeze 


The only car in the world with 
fully automatic, co-ordinated con- 
trol . . . LUXIMATIC. 

@Single pedoidal master 
control. 

@ Magic eye steering. 

® Pederator pilot with multi- 
channel WA-gider. 

® Pluperfoamic 
transmission. 

@ Magna-stops. 

® Ho-Co air conditioning. 

Sit in your “Luximatic” . . . 

the single pedoidal 


autematic 


“Luximatic” now takes 


Magic eye scans the 
roadway for speed-limit signs, 
beacons, control signals, obsta- 
cles and vehicles, and steers you 
through. 

The Pederator pilot automati- 
cally controls the speed from 0- 
100 m.p.h.; responds to the magic 
eye and follows the route selected 
on the WA-gider. 

Pluperfoamic automatic trans- 
mission smoothly delivers the 
power to the driving wheels. 

Magna-Stops safely slow. 

Ho-Co air conditioning main- 


seasons. 
“Luximatic,” the only car in 
the world in which you just sit. 
“Luximatic,” takes you safely 
there and back. 
Competition entry by L. R. 
Higgins, of 124 Gillmans Road, 
Orpington, Kent. Task was to 
supply copy to boost a luxury car. 
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When we were young we were covered 
with confusion on those occasions 


when somebody paid us a compliment. But 


as we grew up we became more graceful and 

no less grateful. At Gee and Watson we feel 

that the best way to receive compliments 

is to try even harder to deserve them. 

We are particularly pleased when 

compliments are paid—as they often are 

—to members of our servicing staff, 

for after all it is what the customer 

thinks of their work that matters. 

“ T would like to say once more how much 

I have enjoyed the very cordial relationship 
which exists between myself and Mr 

of Gee and Watson. I am quite sure 

that we shall continue to receive from him 

the courteous and friendly assistance which he 


has provided now for so many years ’’. 


GEECAWAVESONG 


111 SHOE LANE LONDON EC4 FLEET ST 6555 20 lines 
Northern Office at 4 Chapel Walks Manchester 2, Blackfriars 4660 
Service in the Spirit of Helpfulness 


PROCESS ENGRAVERS - CREATIVE ARTISTS AND PHOTOGRAPHERS 
ADVERTISEMENT TYPESETTERS - ELECTROTYPERS - STEREOTYPEES 
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(NE finds that most people 
these days are advertising 
the credit squeeze—even the 
squeezers, and you would think 
they'd be ashamed of them- 
selves. Not them, I mean they. 
Do I? 


But there’s a bunch of us at 
Television House who get away 
with murder, and the viewers 
think we've never even heard of 
“tick” —I mean credit. Just you 
wait and see. We too can squeeze 

even ourselves. 


Remember that enormous. 
four-and-a-half hour “Spectacu 
lar” we produced last Michael 
mas, “Trinder’s the Same’? It 
had a Tamrating of 872 (in 
roubles), an audience percentage 
of 1,190 (in football fans, who 
thought it was Cup Tie night), 
and a man-hours charting of 
four, because of the fade-out on 
Morana and Stackberg. 


But was it a success? I ask” 
Well you go ask yourself, for the 
answer's as plain as the nose on 
the face of Nelson at the top of 
the column. And where else 
would you expect to find his 
nose? 


Well-staged burst 

Our “Spectacular” was the ripe 
fruit of the brains of all four 
show business tycoons, Val Bern- 
stein, Howard Parnell and Sydney 
Thomas, and of course Morana, 
who had just busted her way into 
the show, as you might say. 


As soon as the lady showed 
her face—her face—inside Tele- 
vision House we hoped that some 
thing was in the wind if only a 
loose strap somewhere. But there 
was more to it than that, for she 
came out of the boardroom look- 
ing all pensive and rather distra:s 
—as they say in French litera- 
ture. 

We followed her, naturally, 
but beat a retreat when the gong 
went. And there were the Big 


The inside story of the 


cut price ‘spectacular’ 


Three sitting round the board- 
room table, also looking distrait. 
Who wouldn't with Morana gone 
only 10 seconds? 


“We're doin’ sump'n speshal, 
real smart, top-line stuff, good, 
hot and wholesome,” one cj 
them said, and a pound of 
Palethorpes Sausages (advertis- 
ing) for free wouldn't drag out 
of me whose impeccable tones 
they were. 

“And cheap,” said _ the 
second, and a pound of Pale- 
thorpes Sausages (Advertis- 
te. ec 

“Cheap?” 1 
could afford to. I was on 
seven days’ notice, anyway). 

CHEAP,” he roared back, 
“ain't you heard of the credit 
squeeze?” 

“Sure I have,” I said, as 
bright as a pin, “that's why 
you're squeezing me out,” and 
fell flat on my face at such a 
good joke, but got up quickly 
when the temperature dropped. 


From then on the show was, i! 
not a cinch, almost a_ pinch. 
Things began to take shape in 
hysterical order, starting with the 
cash allowance for the whole 
show of £43 16s. 4d., which had 
to include hot-air for the script 


sneered. (1 


By PAUL GOONIGAN 


writer and an ancient lights per- 
mit for the arcs boys. 

“Legs” - the - Hoofer and 
Cyanide-Charlie, after a little 
chat at the back of Brewer Street 
flats, got me an image-orthicon 
camera, which we fixed up with 
one of the lenses from “Wall- 
Eyed” Joe’s spectacles, so that 
you'd hardly notice the differ- 
ence. 

For props we got on to Bryant 
and May's rejected-old-matchbox 
department, and they flogged us 
27,000 at 9s. 3d. the lot. With 
a bit of patience it’s amazing 
what you can do with 27,000 
matchboxes, Elastoplast, gum- 
shoe glue, 10 yards of bloomer- 
elastic and a tin of cow 


Memorable scene 


They were good props, too, for 
you will remember that scene 
where the walls of Jericho fell 
down and Morana wept on the 
shoulders of Tommy Trinder. 

That scene was put in at the 
very moment the walls did fall 
down, thus demonstrating our 
ingenuity, for the lady was 
actually weeping because her 
slip WASN'T showing, and you 
all thought it was Catherine 
of Aragon weeping and plead- 


SSSSSSSSSSSSSS 


ing on the wide-boy 
of Nero Trinder. 


Right the way through the pre 
parations for this vast “Spec- 
tacular” the rehearsal went very 
well, until we found that Trinder, 
Morana, the Stackberg, Arthur 
Askey and all (including Ulanova 
and David Niven brought in as 
friends of Teddy Boys Every- 
where Incorporated) actually 
wanted paying—on top of all the 
fun they were having. 


shoulders 


Remarkable ambition 


Quickly I flogged my watch to 
Sir Robert Fraser for 35s., Lynne 
Reid-Banks sold her “Museum” 
typewriter for 1s. 113d. to William 
Cathles, Esq., editor of ApvER 
TISER’S WEEKLY (who has always 
wanted to be a “Tv Angel’), and 
after that it was a clear case of 
“Who-flogs-what-for-how-much?” 
We had notices on all the boards 
on all the floors of Television 
House, asking for co-operation 
on our “Spectacular,” co-opera- 
tion on sets, costumes, props, 
lights, music, script and jokes. 
Everyone rallied round and in 
the end, as you saw on your 
screens, it turned out to be a 
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The family tree of paper at Spicers All the best * 


is complete with all its branches. 


With almost the entire world of paper PA PE R 


to choose from, Spicers advise upon and 


meet at 
can provide exactly the right paper 


for any business and industrial need. S Pl EF R 


*K ** Best ’’—not necessarily the rarest or most expensive, but always, 
unquestionably the best of its kind—whether for printing, 
packaging, wrapping or writing. 


Advertisers, or their Advertising Agencies will find that 
a call to Spicers will bring expert advice to bear on any 
problem concerning the use of paper. 


SPICERS LIMITED + 19 NEW BRIDGE STREET + LONDON EC4 + BRANCHES THROUGHOUT BRITAIN 
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production by ATV’s-Granada- 
and ABC-Tv-Network, with a pat 
on the nose from Yorkshire. 

Will you, I ask, ever forget that 
moment immediately before the 
big presentation, that breathless 
second or so when the last com- 
mercial had faded, and dear old 
Malcolm Muggeridge, bespec- 
tacled and bedevilled, came on 
to the screen and said, choking: 

“Now you're for it—soon 

vou'll see 

Mostest Show on the 
old Tv.” 

Gad, it was a moment. 

Nothing, sir, in Poona ever 
came near to it, I can tell you. 


The 


Outstanding entrance 


“Bam-Bam-Bam” went _ the 
orchestra on HMV’s long playing 
record and Morana stepped from 
behind the calico curtains (flecked 
so delicately and with such a 
sheen from Lux soap flakes), to 
bow before you. 

Ah! that moment, as camera 1 
dipped with her, and George 
nearly lost his specs. He has 
suffered from eye-ball-stretching 
ever since. 

Well, from then on things cer- 
tainly went with a bang, excep! 
for that rather unimportant little 


DecemMBEeR 14, 1956 


; Credit Squeeze—ITV ¥ 
> takes it on the jaw . 


inclusion from Ulanova of the 
pax de deux from Elvis the 
Pelvis's “Squeeze me through a 
Tuba, Juba” (which came on top 
of her terribly well-known 
“Colonic-Irrigation Valse” from 
Krouschoff's “Sten Guns for 
Freedom” symphony). 

But such mistakes apart, 
the achievement of carrying 
the show on right through alt 
five peak-time commercials 
seems to me to have added a 
certain je-ne-sais-quack to both 
show and spots. 

True enough, one viewer went 
into Harrods next day and asked 
if she could hire Ulanova by the 
hour for her WVS_ Rectory 
Christmas Party, but think of the 
letters of praise that poured into 
my office, congratulating us all 
on the “marvellous scenery, with 
waves and everything, and that 
refrigerator floating on top of the 
water, and that other scene (how- 
ever did you get it?) of a packet 
of Bisto superimposed on 
Morana’s blouse.” 

It is things like this that make 
you realise what a worthwhile job 
you are doing by making every 
penny count as a shilling under 
this credit squeeze. 

Got a job, mate? 


wz... Credit squeezing... 


S%~ 


—- 3 


The Human Touch 


“Yes, but who is 
to do the squee:z- 
ing? It's all very 
well to start calling 
for sacrifices all 
the way round... 


but why should 
some people still 
get away with it 
just because they 


happen to be 
relatives of the 
governor's third 
wife?” 

Edmund O’Brien, Tom 
Ewell and Jayne Mans- 
field Picture by kind 
permission of 20th 

Century-Fox Films 
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PRESS PHOTOGRAPHS OF THE YEAR 


British Press Photographer of 


—and ILFORD HP3 is in the NEWS again 
with the First Prize won by Louis Garnade 
of the Daily Mirror. 
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1956 ENCYCLOPAEDIA BRITANNICA AWARDS 


the Year used ILFORD HPS 


for 90% of his prize-winning pictures 


Charles J. Dawson of Planet News, British Press 
Photographer of the Year, and winner of the Hector 
McNeil Trophy for 1956, used Ilford HP3 for nine out 
of the ten pictures in the portfolio with which he gained 
these coveted distinctions. 


ROYAL — 2nd PRIZE 
Malcolm McNeill 
SUNDAY PICTORIAL 


FEATURE — 2nd PRIZE 
Bela Zola 


DAILY MIRROR 


with Ilford plates & films 
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good wishes to 
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% A plan for presents 


4 
4 


“C\YNLY Umpteen Shopping 

Days to Christmas” say 
the advertisements, in an 
attempt to panic you into buy- 
ing a great many things that are 
no earthly use to you or to any- 
one else. But if you are wise, 
you will have been following 
my plan of buying useful things 
all the year round, making use 
of them, and then giving them 
to your friends at this time of 
the year. 

If you have been sticking to the 
traditional method of buying all 
your presents a few days before 
Christmas, hastily parcelling them 
up and sending them off almost 
at once, then it is time for you 
to make a change. You can tell 
your friends about it if you wish, 
but not those who might object 
on principle—-you know the ones 
I mean 

Very briefly, the plan is this. 

During the year, whenever you 

see anything you want but can- 

not really afford, you buy it, 
use it, and then give it away as 

a present at Christmas. 

What? How can you possibly 
give second-hand Christmas 
presents to your friends? 


Practice required 


That would be out of the ques 
tion, of course, but by my 
method, with a little care. 
nothing ever does become second 
hand. It all takes a little practice 
and beginners will be well ad- 
vised to choose warily, but after 
a year or two you will find that 
you will be able to cater for most 
of your needs and those of your 
friends for the same capital out- 
lay. 

Let me give you a few simple 
examples. Take books for in- 
slance. 

How often do you see a book 
which you would very much like 
but cannot really afford? All you 
have to do is buy the book, read 
it, and then keep it out of sight 
until Christmas. Be careful of 
course to keep it in a special pro- 
tective cover when you are read- 
ing it and always wear clean white 
gloves when you handle it. | 
have enjoyed many hundreds of 
new books by this method and 
nobody has been any the wiser. 

Clothes are obviously unsuit- 
able for buying under this scheme. 
but many household goods lend 
themselves perfectly to it. Always 
remember to steam off the label 
and keep it carefully so that it 
can be replaced when necessary. 
Electric fires, irons, lampshades, 
radios; all these can be used in 
this way for several months, pro- 
vided you exercise reasonable 


~ under the squeeze 


By JOHN POWELL 


Credit Squeezing— 
The Human Touch 


“But does the account go with 
you?” 
Ginger Rogers and Michael Rennie 
Picture by kind permission of 20th 
Century-Fox Films 


care. Many of these things you 
may not normally give as Christ- 
mas presents, I agree, but a little 
intelligent foresight and planning 
about wedding presents will solve 
this difficulty. 

Say you decide to buy a paint 
ing to send to a friend who lives 
in Scotland. Why not buy it six 
months earlier and enjoy having 
it hanging in one of your rooms? 

Many younger people give 
gramophone records as_ gifts. 
There is no reason why they 
should not buy them a_ few 
months earlier and thus, with 
care, have some pleasure and use 
from them. 

A middle-aged friend of mine 
never spends any money on 
after-shave-lotions or hair oils. 
He buys a variety of these in 
January, uses a little from each 
bottle during the year, and then 
presents them to colleagues and 
relatives at Christmas. His wife 
does the same with perfumes 
and powders. 

You must, of course, be rea- 
sonable about this. A young 
man who was over-eager 
bought a large number of tubes 
of tooth-paste and claimed that 
he could obtain three squeezes 
from each tube without there 
being any noticeable change ol 

@ Continued on page 62 
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In 1956 over 100° 
successful 

TV cartoons were 
produced by 


Blas and 
BB cdelo. 
Castoor (Lowa 


10a Soho Square, London, W.I. GER 7681-2-3 


* 


more than any other producer in the world 
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“RUNNING NOSE ”’ for KLEENEX 


(Foote, Cone & Belding Ltd.) 


““ANTONIO & PRINGLE ”’ for BACON 


(Erwin Wasey & Co. Ltd.) 


** COWBOYS ” for McCDOUGALL’S FLOUR 


(Immedia Ltd.) 


“THE SNAKE CHARMER ”’ for SHELL 
(Colman, Prentis & Varley and T.V. 
Advertising Ltd.) 


“*SAXA SAL” for SAXA SALT 
(Alfred Pemberton Ltd. and T.V. 
Advertising Ltd.) 
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Your Basic’ 
Requirements ! 


We are not referring to petrol or m.p.g. but we 
do mean the basic requirements looked for in a 
trade journal. | 


Games ¢ lous 


The Leading Trade Journal for home & Lyor 


you have essentials upon which to build up a first- 
class advertising campaign :— 
@ 100% PAID FOR CIRCULATION 
@ ESTABLISHED LEADERSHIP AND 
REPUTATION SINCE 1914 
@ ECONOMICAL ADVERTISING RATES 
@ ATTRACTIVE APPEARANCE AND MAKE-UP 


Send for * basic ’ details and * supplementary * data to :— 


GAMES & TOYS 


30/31 KNIGHTRIDER STREET, LONDON, E.C.4 
Telephone: CENtral 068! (4 lines) 


wx 
Merry Xmas 


and a 


Happy New Year 


BUSINESS FRIENDS 


R 
TO ALI ou ; : 
: AND ASSOCIAT ES 


from the Daurectors and Staff 


Replicards Lid. 


HOUSE 
LONDON, 


REPLICA 
ROAD, 


BAY ARIA 


elt! Fe Free 


there? 
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. One way to beat that = 


pA old credit squeeze 


shape. He refused to confide 
his method to me and I think 
that he went a little too 
far. People discuss their pre 
sents, and if too many receive 
tubes of tooth-paste then it 
looks rather odd to say the least. 

Perhaps I have said enough 
to show you the method and 
scope of the whole business, It 
is time to sound a note of warn- 
ing. Do not be carried away by 


| the idea. It is best to start 


slowly and in a small way—if 


only to get used to the system. 


Fascination of trains 

That must be stressed because 
some people have made appal- 
ling blunders. One of the most 
unusual was committed by an 
American with whom I corres- 
ponded. Becoming very en- 
thusiastic about it all he bought 
an electric train set with which 
he intended to amuse himself 
before giving it to a nephew at 
Christmas. But he became so 
interested by it that he could not 
bear with the thought of part- 
ing ... and so he _ bought 
another set to give to his 
nephew. It seemed silly—and 
clean counter to the credit 
squeeze—to leave the new one 
unused in its box so he joined it 
up with the first. This went on 
until he had trains running all 
over the house. And I have not 
heard from him for some time. 


Result of scuffle 

Again a woman convert 
bought an expensive dinner ser- 
vice to give as a wedding pre- 
sent early in the new year. 
While entertaining me recently 
there was a bit of a scuffle and 
she dropped two. of the plates, 
ruining the set. The supplying 
firm said that because the items 
were monogrammed they could 
only replace the complete set. So 
she now has two lots of plates 
on her hands. 

Then consider the case of an 
old friend of mine who recently 
bought a television set which 
he intended to use before giv- 
ing it as a wedding present to a 
niece. After a few nights con- 
stant viewing things began to go 
wrong and he had to spend a 
good deal of money. A freak 
storm then blew down the aerial 
and knocked a hole in the roof. 
Admittedly, he was very un- 
lucky but it does show how 
careful you must be. 

But let us be optimistic. 
For every failure I could point 
to 20 people who have been 
quietly and  unobstrusively 
successful, pleasing both them- 
selves and their friends and 
avoiding the shopping crush 
at Christmas time, 

What possible objections are 


¥ 
¥ 


Your friends are pleased be- 
cause they receive the gifts they 
hoped for. They also get only 
the best quality articles because 
obviously it does not pay to buy 
things that are going to be worn 
out before Christmas. You are 
pleased because the use is ob- 
tained of many little luxuries 
which might not otherwise have 
been afforded. The traders are 
pleased because they sell more 
goods and, furthermore, do not 
have their premises too over- 
crowded in December. 

For several weeks I have been 
using an electric shaver which | 
intend to give to my brother-in- 
law, and the pen |] am writing 
with will make an excellent pre 
sent for young Jimmy next door 

- after the nib has _ been 
polished. I admit that the alarm 
clock which I bought for grand 
father broke down last week 
and had to be returned to the 
makers, and I have not for- 
gotten the shock I received the 
first time I used Aunt Matilda's 
electric blanket. 

But, within the context of the 
nation’s exertions under the 
credit squeeze, we simply must 
not expect everything to go 
smoothly, must we? 


| Down to earth | 
"Our RSHMONGER Says 


“When Im warm... 
I just take 
my inside out!’ 


f \ 


without stretching or 
harming it in any way. 


This was an entry in the crazy 
mixed-up advertisement contest. 
It came from John F. Sheehan, 
Acme Showcard & Sign Co., 
Enfield, Middlesex. 
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Season's greetings 
from a newcomer 


DO-IT-YOURSELF 


No. 1 OUT FEBRUARY 25 


and all the 
LINK HOUSE GROUP 


LINK HOUSE + STORE STREET + LONDON WC1l 
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NOTEWORTHY contri- 

bution in the field of 
literature dealing with market 
research and buying habits 
has recently been published by 
Twaddle and Fiddle. Titled 
The Relative Inflexibility of 
the Female Mind, and written 
by Professor Ernest Guggen- 
heimer, it deals in comprehen- 
sive fashion with the Christmas 
shopping habits of women in 
England and Wales, the main 
emphasis being centred on 
presents for men. 

In the introduction the pro- 
fessor explains that the book is 
largely concerned with a con- 
sumer investigation undertaken by 
Slickwork Advertising for their 
clients, Smoothsocks Ltd. In this 
investigation slightly over 5,000 
women were interviewed. The 
returns were tabulated in accumu- 
lating batches of 500 until it was 
found that the addition of further 
batches was making little material 
difference to the findings. 

At that point the investigations 
stopped. 

The author, who is chief of the 
Market Research Division of 
Slickwork, has in this work as- 
sembled some highly interesting 
figures. 


Buying for men 


He states that 16,000,001 women 
descended on the shops in Eng- 
land and Wales last Christmas 
with the intention of buying suit- 
able gifts for men. 

Of these 16,000,001 women, 
53.4 per cent, after a great deal 
of discussion, settled for ties. The 
reactions of their menfolk to this 
original gift can be shown as 
follows: 

46.2 per cent: 
wanted.” 

38.8 per cent: “It certainly 
should brighten up the place.” 

15 per cent: “My good- 
ness!” 

Reading further, we find that a 
high percentage (72.4 per cent) of 
those presents will never grace the 
necks of their owners. It would 
appear that the female propensity 
for bright colours has some bear- 
ing on this position. 

Turning from, ties, it is interest- 
ing to note that pullovers and 
sweaters are favoured by 27.6 per 
cent of women. The analysis is 
somewhat complicated by the fact 
that 9.6 per cent of this section 
handle the job entirely, from the 
first plain and purl in October to 
the installation of the completed 
garment on the morning of Christ- 
mas Day. 

The professor puts forward 


“Just what I 


MAD MAN’S BOOKSHELF 


If the researcher misses 


this book he’s had it 


says K. A. McKENNA 


the interesting theory that the 
visual acuity of the female eye 
is somewhat clouded by opti- 
mistic delusions. “For,” he 
states, “these garments (pull- 
overs, sweaters) are usually too 
large for the wearers. Indeed, 
in the case of the home-made 
articles, the accuracy of the 
workmanship may vary as 
much as plus or minus 25 per 
cent.” 
Once again we must judge the 
reactions of the recipients. 
56.8 per cent murmured: 
“Just what I wanted.” 
23.2 per cent looked worried. 
20 per cent looked worried 
and asked: “What is it?” 
Included in the last figure is a 
man called Pelham Smythe- 
Bromborough of Clapham, who 
added: “Cor, stone the crows!” 
“We now find by a simple 
process of addition that we 
have 19 per cent of our original 
females still on our hands,” 
States the author, somewhat 
whimsically. “This is neither 
economically satisfactory nor 
morally desirable, so we shall 
have to quote still more figures, 
thereby effectively disposing of 
them.” 


Assault on counters 


“Give ‘em socks” would 
appear to be a popular womanly 
solution of the vexed presents 
problem. Some 15 per cent of 
our ladies assault the hosiery 
counters in search of something 
bright and jolly. The result can 
be clearly seen in the post- 
Christmas rash of gaily bedecked 
legs, and may account to some 
extent for that sickly look which 
haunts so many men after the 
festivities. 

Of the remaining four per cent, 
quite a few women buy presents 
which are really popular with 
their menfolk—examples being 
drink and tobacco. But the 
investigation _ brought to t to light 


Walkers 


MANCHESTER 


cases of ladies presenting their 
husbands with gardening tools. 
And there was the dreadful story 
of a Mrs. Campbell of Tooting 
Bec, who last Christmas handed 
her husband a book titled A 
Hundred Jobs to Do Around the 
House, This proved the last 
straw that broke the Campbell’s 
back and he is now serving his 


BBBBBBBBS 


sentence for assault in a West 
Country prison. 

In the last chapter, the author 
briefly discusses some of the 
difficulties of market research 
investigations and the need for a 
comprehensive evaluation of al! 
available information before in- 
vestigators are sent into the field. 

@ Continued on page 66 


| FA 
Grandmother and grandson” 


Starting young? 
Well, of course, 
it really was not 
at all like this. 
In fact, it was 
an entry in our 
crazy mixed-up 
advertisement 
contest sub- 
mitted by 
Albert M. 
Cook, of 36 
Wilton Rise, 
York. 


WILLIAM YOUNGER’S BEERS 
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BOWLING 


four OUTDOOR SIGN PEOPLE 


N. L. Cowling (Chariton) Ltd. 
Armstrong Gardens, Woolwich Road, London, S.E.7. Telephone : Greenwich 0051 /2/3 
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With the Season's Compliments 
and Good Wishes 
to All Friends 


from Marksmen 


ERNEST MARKS PUBLICITY 


Manchester 


LIMITED 


and Branches 


GREETINGS 


This Yule. 


to men, 
of press and pen. 


Be sure we wish the best to you 

That's elementary. 

May Christmas cheer flow freely through 
Canal that’s Alimentary. 


FRANK COLEBROOK & PARTNERS, 


Valuers & Auctioneers 
Salisbury Square House, Fleet Street, E.C.4. 


Pubs 
versus 
Publicity .... 


At a time when the Local Inn 
holds pride of place, who 
are we to talk publicity — 
rather would we extend 
seasonal greetings to all our 
good friends in advertising. 


“THE PLUMBER 


& JOURNAL OF HEATING” 
32 Finsbury Square, London, E.C.2 


HUGH WHITE 
and 
HIS NEW TEAM OF 
BRITISH and 
CONTINENTAL ARTISTS 
at 2 South Audley St. 
w.i. 
wish everybody 


| A Colourful Gappy 


Christmas 
and all the very best 
for 1957 
Gro. 8849 — 8840 
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a 
a. 1957 Manifesto for 
Me 


HAT a creative squeeze 

. as the gynecologist 

said when he diagnosed quin- 
tuplets. ‘ 

Gone are those lush advertise- 
ments, as tempting and flowery 
as a miller’s wife, that used to 
offer us poor creative creatures 
all the wealth of Arabia and 
holidays as arranged besides (no, 
not besides the sea, Fothergill 
just besides). Them was the days 
when we could pick and choose 
our jobs. When our creative 
chorus, sung off-key, jubilanto, 
avec multo  money-o in_ the 
offing-o, and to the tune of La 
Ronde (back to millers’ wives and 
windmills): 

Round and 
agent to agent. 
See how 

20 

Visualisers, artists, designers, 
All on the move for bigger 
dough. 


round, from 


the copywriters 


Seductive operations 


Today the advertisements that 
used to compete with one another 
to seduce creative men from their 
happy surroundings and volunteer 
for inactive service elsewhere are 
almost a thing of the past. (How 
the publishers must curse this 
fall in revenue!) 

There was one advertisement, 
as I remember, that began “Are 
you a copywriter?” And then. 
just to make sure that you didn’t 
answer too quickly, went on to 
define the word copywriter as: 

A man who had lived with 
the masses and yet could 
tell the difference, blindfold, 
between 12 various champagnes 
and correctly name the vintage 
year 

Who could write in language 


all creative men 
By COPYPASTER 
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that anyone understood and yet 
could pen immortal deadly 

(sorry, Fothergill deathly) 

verse at the same time 

Who could walk with crowds 
nor lose his virtue and talk 
with kings nor lose the com- 
mon touch (yes, Fothergill, 1 
Know that's what the girl said 
about you in the taxi) 

Who could fill the unforgiy 
ing minute without clock 
watching 

Who could work to 
and yet give them 

Who was to be, in fact, that 
perfect combination of all the 
impossible talents that every 
MD likes to think he would 
like to have working for him 
(which is the reason, Fother- 
gill, why we thwarted, frus 
trated geniuses are not long 
appreciated). 

One wag wrote in thus: “This 
is just the job I am looking for. 
When I have finally handed over 
the reins of government I hope 
1 may be allowed to apply.” The 
letter was signed Winston S. 
Churchill. 

I got the job. The MD is my 
brother-in-law’s great aunt. 

Since those happy far-off days 
times have altered. There is a 
creative squeeze on now—as the 
model said when she stepped into 
her wisp of a nether garment. 


orders 


Union of bosses 


Bosses have ganged up on us. 
“Let them grovel for their jobs” 

that’s what they are saying in 
effect to us. 

“Times are hard. What with 
the credit squeeze and the con- 
sequent cutting down in adver- 
tising appropriations, we must 


@ Continued on page 68 
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MAD MAN’S BOOKSHELF continued 


He gives as an example the case 
of an agency (unnamed) which 
was asked by one of its clients— 
a manufacturer of girdles—to 
investigate the market for its prc- 
ducts among the natives of 
Central Africa. 

Some thousands of pounds 
were spent, and six investigators 
lost, before it was found that: 

@The natives could not 
afford to buy girdles 

@ They had no wish to wear 
girdles 

Throughout this book one is 
impressed by the realistic attitude 
to marketing problems shown by 


the writer. It is obvious that he 
has a complete understanding of 
scientific market research 
methods. Witness his introduc- 
tory statement: “Jn any con- 
sumer investigation, it is advis- 
able to investigate the consumer.” 

This is indeed a “must” for al! 
students of advertising. It also 
has much to offer to those with 
advanced knowledge of marke 
research. For, as the professor 
so wisely says: “It is only by 
advancing our knowledge of 
markets that we can increase our 
general understanding of sales 
potentialities.” 


pe |_| Pe 
a8 ae q ie ii 
———| arg 
; |  esissics) = = eer ee 
gee 4 <ertergheeee —— cri Fe- a: 
. fii orp Aa it fH | 
= PREPRESS FE o-oo 
si Li ee RR ee 
Mann enan fF 
FS >) 
1898 = 1956 
RADE | 
P| 
P| 
A el _ _ 
< : ae eT er. . . eae a a) ; es ee ee 


DeEcEMBER 14, 1956 


HE first edition of “SHOE 

RETAILER”, a new and ex- 

cellently produced magazine 
printed in colour on art paper, will be 
published on February 15th, 1957. 
Designed and written by a team of 
experts whose job it is to guide and 
advise the retailer in all aspects of his 
business. 


Great interest will be aroused by this 
new publication, which provides a uni- 
que opportunity to give your clients a 


powerful direct approach to the Shoe 
retailer. 


The first issue is very close and space 
should be booked now. Tariff rates 
and full details on application to :-— 


The Advertisement Manager, 
SHOE RETAILER, 
Granville House, 

Arundel Street, 

London, W.C.2. 


Telephone: TEMple Bar 5524/5/6. 
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Acme of Enfield 
wish all their friends a 
Happy Christmas 

and a 


Prosperous New Year 


—BSOaonDO}S|. 


ACME SHOWCARD & SIGN CO. 
Showrooms: 9 South Molton’St., London, W.1. Tel: Grosvenor 7458 
Head Office & Wks. : Paragon Wks., 


Showrooms also at Crown Bldgs., 


LTD. 


Enfield, Middx. Tel: Howard 1661 
James Watt St., B’ham. Tel: CEN. 2325 
25 Wellington Street, Glasgow, C.2. Tel: 


Resident representative in Manchester 


CITY 0822 


SUST A COURTESY CALL 
70 WISH You 


Sincere Christuas 
Prodperity Ww oe 


KIDDS ADVERTISING LTD. 


ALBERT CHAMBERS, ALBERT RD., MIDDLESBROUGH. 
‘Phone: MIDDLESBROUGH 44221. 


WHITEHALL ADVERTISING AGENCY LTD. 


COLEMAN ST., WHITEHALL RD., LEEDS, 12 ‘Phone 23640. 


FIFE ASSOCIATED NEWSPAPERS 


UP AGAIN! 


THE 
DUNFERMLINE AS 631 rire Free 
a A.8.c. weexty -—-PRESS 
ONE BLOCK, ONE ACCOUNT, ONE RATE ONE ORDER 


35 KIRKWYND, KIRKCALDY 
LONDON AGENTS: EDWIN GREENWOOD LTD. 
231-2 STRAND, W.C.2 CITY 5906 


THE 
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° Why not give the copy- —~ 


writers a free hand? 
asks MARY GRIFFIN 


MAZING 
Cultured 
lonely, 


BARGAIN! 
gentlewoman, 
seeks refined bachelor 
with view to offer (unrepeat- 
able!). Returned good as new 
if not delighted. 

‘ So might read a classified 
advertisement if a mail order 
writer were allowed to write it in 
his usual style. And why should 
he not be allowed to do so? 
Surely in an enterprising and 
forward-looking business like 
advertising there is no place for 
narrowness and set ideas. 

So I have no hesitation in urg- 
ing that in 1957 such experiments 
should be actively encouraged. 


Neglected opportunities 

For instance, talking of classi- 
fied advertisements, why does the 
big advertiser not make more use 
of them? They could be just the 
answer if space ever became very 
short: 

NEW! SLOSHO—amazng. 
soap powdr. (‘It’s Here! 
Dly. Mail), for disposl. busy 
housewvs., guaranteed wash 
whites whitr. than wht., cleanr. 
than cln., mks. washdy. a 
plsure. (“Cherishes hands”— 
Dly. Exprs. “At Last!”—Dly. 
Mror.). 

This sort of experiment, once 
having started, could with advan- 
tage spread throughout the whole 
business. Take all those goggling, 
googoo-eyed housewives, for 
instance, eulogising over Mudso 
Soap Flakes. 
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| The | 
| Outstanding: 
Cigarette 
of the Day 


. 
Pret et ee see 


It may, of course, come to this! 
This entry in the crazy mixed- 
up advertisement contest came 
from J. McNolty, of 25 Beach 
Road, Selsey, Sussex. 


Why should rapture be reserved 
for washday? 

Let it liven up those ultra digni- 
fied prestige advertisements, for 
example. I should love to open 
The Times one morning and find 
an ecstatic company chairman 
leaping crazily from his board 


@ Continued on page 70 
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AD MAN’S MANIFESTO —continvea 


cut down staff, too. In any case, 
the less of those lunatics we em- 
ploy the better for advertising in 
general and us in particular.” 
Therefore I make this plea 
for a Creative Union. Let all 
good creative men now come 
to the aid of the party. Let us 
unite brothers, we have noth- 
ing to lose but our brains. Let 
us form ourselves into a union 
that will dictate terms to the 
agency bosses. 

Let us call for a minimum wage 
and a Jag thrown in; for shorter 
working weeks (yes, they could 
well be much shorter, Fothergill 
— it's those confounded short 
two-hour lunches that make us 
ulciferous) and longer paid holli- 
days ; let us strike for better con- 
ditions, better secretaries, fewer 
directors, bigger bonuses, two— 
or maybe three—runabout mes- 
senger executives to get us our 


fags and our sandwiches and post 
our football coupons. 

Yes—and how about time off 
in the office for the filling-in of 
those aforesaid lines to fortune? 


Hard on mistresses 


Let us raise this pittance that 
they now offer us so that it is well 
over the bare subsistence level of 
£5,000 per annum. How can a 
man keep two mistresses on that? 
Frankly, Fothergill, you can’t 
serve advertising and yourself as 
well in this dark, drear and 
depressing age. 

I have the slogan. Mouth it 
over a million times till the 
streets fill with our clamour and 
men (and women) know that the 
cry of the crushed creative class 
has been raised and will be heard. 

I have the slogan. 

It is Let us create ! 
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At this Season of Goodwill 


».. and after— 


W. would like to wish you all the usual compliments. 


At the same time we hope you do not mind if we take the 
opportunity of reminding you of our existence, and its purpose. 


During the current year we have carried out more Retail 
Distribution Campaigns than ever before in our history and have 
made well over half a million calls on Retailers. 


Our job is to create new stockists and revive their interest, 
and we have many extensive successes in our records. 


If at any time you have a Retail Distribution problem that 
requires quick coverage of the different retail trades, we can probably 
help you quite a lot because we maintain a mobile selling force of 
well over 100 men who can operate anywhere in the United Kingdom 
for any specific period of time from eight weeks up to twelve months. 


We have a great deal of information available and would be 
only too pleased to answer any questions which might be of use 
to you. ; 

Comprehensive booklets are available which explain the nature 
of our work, but apart from that we are quite willing at any time to 
give advice, irrespective of whether or not you use our services. 


Once more we wish you all the best for Christmas and the 
coming year. 


Counter Products Ltd 


24, HIGHBURY PLACE, LONDON. N-5 


Telephone CANonbury 2050 & 2600 Directors : Bede Egerton (Managing) D. R. Moore. 
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The H.C.N. Group, with the largest 
Group circulation in Beds., Herts. 
and Bucks., forges ahead consist- 
ently. Here is dynamic growth, 
breaking all records. One more 
reason why you, too, should in- 
clude the H.C.N. Group in your 
next advertising campaign. 
GET THE FACTS TO-DAY FROM 
WILL KITCHEN Jnr. LTD. 


A.B.C. Net Sales Jan. June 140,285 


PER / TRADE 
$/COL wo 
INCH 


FLAT 
RATE 
Represented in London by 
WILL KITCHEN, Jnr. LTD. 
131 Fleet Street, E.C.4. Fleet St. 1960 


Head Office LUTON. Phone 5050 
Advertisement Manager: C. W. Gilder 


The 
Season's Greetings 


to all our 
Friends 


in Advertising 
* 
“RICHMOND HERALD” 
“BARNES & 
MORTLAKE HERALD” 


and 


“PUTNEY & 
ROEHAMPTON 
HERALD” 


MEMBERS OF A.B.C. 


70 SHEEN ROAD 
RICHMOND, SURREY 


FROM 


THE 


BEST 


TO THE 


BEST 


A HAPPY CHRISTMAS 
AND 
MAY YOU NEVER 
HAVE TO USE THAT 
UMBRELLA IN 


1957 


Visitor 


MORECAMBE-HEYSHAM 
LANCASTER 


4ND ALL 


THAT 


THOSE DISTRICTS 
NEED COVERING 


& 


AAA AAA A AY 


C4 cislmas 
Cfecetin qe 


to all our friends 
in Advertising 


KARKARKE 


from 


The Clitheroe 
Advertiser 
& Times 


The Paper for the 
Prosperous Ribble 
and Hodder Valleys, 
N.E. Lancs and 
West Yorks. 
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The time for this 
buying formula has 
not quite arrived, 
It would, however, 
be wise for adver- 
tising men to begin 
at once to try out 
slogans and lay- 
outs in order to be 
fully prepared. 


BIG Stoxeu 


Freedom for 
copyuriters 


—continued 


room ghair, joyfully brandishing 
aloft the company balance sheet. 
Or, if this is a little too undigni- 
fied for a company chairman, let 
us see him seated a /a the recent 
soap powder housewife on the 
hoardings. elbows on his desk, 
beaming fondly and proudly out 
of the corner of his eye at the 
plans of his new model factory. 
To bring this idea nearer 
home, is there any reason why, 
in future, the ardour of prospec- 
tive clients should not be 

aroused by posters depicting a 

big, prosperous, satisfied look- 

ing Advertiser benevolently pat- 
ting the head of his blushing, 
but gratified, advertising agent? 

(“Loved for his Layouts” .. . 

“Courted for his Copy” . . .) 

It's an idea. 

Another move I would like to 
see made in 1957 is a bold exten- 
sion of the “Before and After” 
technique. Those affectingly 
anguished faces that wince and 
wilt at us from the patent medi 
cine notices—why shouldn't their 
field of influence spread? How 
about showing an agonised and 
despairing works manager, with 
suitable captions—‘Before Fit- 
ting Super Heat Resistant Double 
Laminated Ball Bearings—And 
After.” 

Next year, too, let us put some 
of the hard-sell boys on to writ- 
ing copy for the stocks and shares 
market. ... 

Amazing Success of Consolidated 
Eggbound! 
You, Too, Can Strike It Rich! 
(Don’t Delay—Write Today) 
“Since buying Consolidated 

Eggbound I have never bought 

anything else . . . Joe Muggins, 

Embankment.” 

In this department, also, pro- 
mising new fields for the picture 
and caption writers could be 
found. Let them apply to the 
advertisement columns of the 


LTD 


leading financial journals the 
famous bedtime drink technique. 
Imagine the ruined speculator, 
head despairingly in his hands 
“1 Should Never Have Listened 
to Flash Alfie.” 

It could be heartrending. 

Naturally, however much this 
new spirit of enterprise catches 
on in the business, the inevitable 
testimonial-giving starlet will 
always be with us. 

But why should it invariably 
be some glamorous product, like 
cosmetics or stockings, that she 
swears by? 

Let her figure for a chamge in 
a campaign like the new one for 
“Skunk,” the “Wonder Deodor- 
ant’"—“My Public Stayed Well 
pe 

Dignity and restraint 

But, whatever changes come, 
there will always be a place for 
restraint and dignity in adver- 
tising. To return to the prestige 
advertisement, is it not a crying 
shame that more products fail to 
make use of it? 

Why is it nearly always vast 
soulless machines, blast furnaces 
and anonymous laboratory 
workers who are glorified in those 
big, dignified half pages in the 
quality press? Let us see the 
same flattering treatment be 
stowed on more humble, every- 
day products. I should like to 
see that ambitious, grand-sound- 
ing copy as well as those tasteful 
layouts lavished on, say—the 
manufacturers of foundation 
garments... . 

“Forward with our rapidly 
expanding customers. .. .” 

“Girthright girdles never feel 
the pinch... .” 

Anyhow, this sort of 
would make a change. 


-.. and that 
winds up the 


funny stuff for 
1956... 


idea 
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To All our Friends in the 
Printing and Allied Trades 


We wish you a 


Merry Christmas 


and a 
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Jrosperous New Year , 
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HARRISON’S 


Smelters and Refiners to the Printing 
and Allied Trades for well over 50 years 


we 


E. J. HARRISON LTD. FOUNDRY MILL GREEN ROAD, MITCHAM 
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AD MAN’S CHRISTMAS BOOKSHELF 
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VER since 1895 this 

annual* has presented an 
illustrated review of each 
year’s photographic art, repro- 
ducing the finest examples of 
the year’s work, including 
those shown at the leading 
exhibitions. 

The varied range of these 
photographs calls for particular 
skills in the production of such 
a book, and in this volume three 
different printing processes have 
been used to achieve the highest 
possible standards of reproduc- 
tion. 

The photogravure process, 
giving the greatest fidelity over a 

* Photograms of the Year, 


oe by Iliffe & Sons Ltd., 


1957, 
price 


wide range of tone values, has 
once again been chosen for the 
majority of the plates; while in 
order to capture the very subtle 
tone variations of the high key 
photographs a selection of these 
pictures has been reproduced in 
single-colour letterpress. Finally, 
some outstanding colour photo- 
graphs, reproduced with the 
greatest care for accuracy by the 
four-colour letterpress process, 
have been included to ensure that 
this increasingly popular branch 
of photography is duly—and 
attractively—represented. 


Expert commentary 


An absorbing commentary, 
plate-by-plate through the book, 
has been supplied by R. H. 
Mason. This critical appraisal of 


Greetings for 


CHRISTMAS 


and the 


NEW YEAR 


to ADVERTISERS and AGENTS 


from the 


CAMBRIDGESHIRE 


TIMES GROUP © 
67,254 


HEAD OFFICE: TIMES BUILDINGS, MARCH. 


A.B.C. FIGURES 
JAN. TO JUNE 1956 


London Representative: 
MRS. K. D. FALKNER 
69, Fleet Street, London, E.C.4. 
Tel.: FLEet Street 9353 


COPIES 
WEEKLY ‘ 
Tel. 2368/9 3 
Northern Representative: H 
ARNOLD ELLIS 4 


Cromford House, Manchester, 4. 
Tel.: Blackfriars 6987 


iO Size DEB Dis Dies Dies Dit Piet Das Dat Dae Sue ie ¢ 


A photographic review 
of the world’s best 


This striking study 
of Margot Fonteyn 
by Houston Rogers 
is included in 
“Photograms of 
the Year, 1957.” 


the year’s best work will be 
found of invaluable help both to 
the comparative beginner and to 
the more advanced worker in 
gaining a fuller appreciation of 
the art of photography in making 
further progress towards tech- 
nical perfection. 

The painter and art critic, 
Stephen Bone, contributes a 
thought provoking article on the 
fundamental principles of pic- 
ture making—particularly in 
colour. It will stimulate many 
photographers to reassess the 
value of their medium, and it 
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gives some excellent advice to the 
beginner on the principles of 
composition. 

This notable photographic 
annual is published for Amateur 
Photographer, and the journal's 
editor, A. L. M. Sowerby, who 
is now president of the Roya! 
Photographic Society, has written 
the introductory article, entitled 
“The Year's Work.” In this he 
describes the progress of photo- 
graphy in many countries, using 
information supplied by promi- 
nent photographers throughout 
the world. 


Not-so-sleepy selection 
from the ‘Guardian’ 


The Bedside A selection 


from the Manchester Guardian, 1955-56, 
with a foreword by Ivor Brown, pub- 
lished by Collins, price 13s. 6d 


N his foreword to this book 

Ivor Brown points out 
that there are two principal 
ways in which to conduct a 
newspaper or magazine which 
is not catering for millions. 

One is to assemble as many 
first-class features as possible and 
depend upon their individual 
merit and the names of the 
authors ; the other is to create a 
composite personality in which 
“the contributors are the essential 
members of an organism rather 
than the spare parts of a mech- 
anism.” 

The Manchester Guardian, he 
points out, is an example of the 
second category and although it 
does not necessarily have an 
identity of opinions there is a 
sympathy of outlook and a com- 


Guardian. 


mon approach towards every sub- 
ject with which they deal. 

This could be boring, but, in 
fact, it is not so. The wide range 
of subjects covered is ample pro- 
tection against that. And even if 
one does not always agree with 
the opinions expressed at least 
they are thought provoking and 
amusing instead of merely annoy- 
ing. 


First night report 
An example is Bernard Levin's 
rather too cautious appraisal of 
Independent Television's opening 
night: 

“One thing must be 
immediately. In 365 days’ 
time, Independent Television 
if all goes well—will have been 
with us for a year.” 

The book covers every con- 
ceivable subject, from a letter 

@ Continued on page 74 
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“They're sending 


you Christmas 
Greetings...” 
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JOHN BENINGTON LTD 


5 New Court, Lincoln’s Inn, W.C.2 
Telephone: HOLborn 1345 
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Since Beau Nash and his 
associates made Bath a centre 
of fashion and opulence, it has 
never looked back. But today 
it is more than a flourishing 
Spa. The growth of many 
industries and the coming of the 
Admiralty have brought a popu- 
lation of all classes and incomes 
to Bath and its adjacent country 
districts, making it one of the 
most prosperous areas in Britain 
today. 


And the area is easily reached. 
The Bath Chronicle with a 
nightly circulation of 14 copies 
for every house in the city—as 
well as a big circulation in West 
Wilts. and North Somerset 
through the Branch Offices at 
Trowbridge, Chippenham, 
Devizes, Radstock and 
Keynsham—gives you pesitive 
blanket coverage for only 10/- 
per S.c.i. 


It deserves its place on any 
schedule intended to cover the 
West. 


You can’t cover the West 
properly without the 


Bath ews 


4 


Chronicle « veparo | 


ESTABLISHED I TOO 


* Not to mention the three weeklies which 
reach the prosperous West Countryman at 
week-ends when he has the time to read 
them:—SOMERSET GUARDIAN WILT- 
SHIRE NEWS & BATH WEEKLY 
CHRONICLE. Get full details from S. H. 
Roberts, 134 Fleet Street, London, E.C.A, 
Arnold Ellis, ay gd House, Market 
Street, Manchester, 4, or Head Office, 33, 
Westgate Street Bath. 


PETROL 
SHORTAGE 


Important offer to 
publishers, 
manufacturers, etc. 


74 


Tre announcement by the | 
Government that only a very | 
small amount of petrol will 


be allowed for business pur- 
poses will seriously interfere 
with and hinder representa- 
tives engaged in the whole- 
sale and retail trade 


throughout the whole of the | 


British Isles. 


May I suggest that in order | 
to make regular contact with | 


the trade, during the ration- 
ing period, you utilise the 
advertisement pages of our 


journal to keep in constant | 
touch with the leading | 
wholesalers and retailers of | 


this country. 


For over 54 years the | 
NATIONAL NEWSAGENT | 
BOOKSELLER STATIONER | 
has been recognised as the | 


No. | journal of the trade. 
it carries more advertise- 
ments, has a first class news 
service, top flight writers, 
and circulates to 21,000 


wholesale and retail news- | 


agents, 
stationers every week. 
With the limitation of per- 
sonal calls, | think you will 
agree that publicity in the 
NATIONAL NEWSAGENT 
is more than ever essential 


booksellers and _ 


to ensure that your name is | 
kept regularly before the | 


trade. 


During the war years many | 


hundreds of publishers and 
manufacturers used _ this 
method of reaching the trade 
with great success, but un- 
fortunately paper rationing 
was then in force which 
necessitated a long waiting 
list of advertisers. 

There is at present no 
restriction on paper and | 
am making arrangements to 
publish increased sized issues 
to accommodate the _ in- 
creased demand for space in 
our journal. 

MAURICE JOSLIN 
Chairman and 
Managing Director 


149 Fleet Street, 
London, E.C.4. 
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“Come down, 
please!” is the 
caption which 
K. C. Chew, of 
Hong Kong, has 
given to his study 
which has been in- 
cluded in “Photo- 
grams of the Year, 
1957.” 


~ ee” 


charging that the headlines of a 
single issue, when put together, 
make a fair imitation § of 
“Hiawatha” (educational this; 
one finds for the first time that 
the rhythm is known = as 


| “Trochaics”) and a review of the 


E-K telephone directory, to an 
article on fishing in arctic waters. 
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2 


8 A bedside book that is 9 
~ much too stimulating = 


‘oP i OS 


Regular readers of the Man- 
chester Guardian will find every- 
thing here that they like about 
the paper, while people who have 
never read it may be persuaded 
to become disciples. An excellent 
Christmas gift—although perhaps 
too stimulating to be classified as 


a “bedside book.” 


How to drive it rough 


Cape Cold to Cape Hot, by Richard 
Pape, published by Odhams Press Ltd. 
price 18s. 

NYONE who likes to do 
his gruelling travel the 
easy way before the fire after 
a large lunch could not do 
better than turn to this excit- 
ing volume—even although it 
could be described as 256 


| pages of advertising for Austin 
| motor cars in particular and 


| story of his 1955 drive 


the British motor industry in 
general. 

This is Richard Pape’s own 
in an 
Austin A.90 from latitude 71 de- 


grees north (600 miles above the 
Arctic Circle), across two-thirds 
of the world’s surface, to the 
southern tip of Africa. This 
incredible journey attracted world 
interest and hit the headlines in 
every country he visited. 

After he had planned this trip, 
rival foreign cars and drivers 
tried to follow his example, and 
the “Cape - to - Cape” trip 
developed into a race. Pape 
completed the last 3,500 miles in 
34 days’ driving time, without his 
co-driver, and while suffering 
from tropical infections. He beat 
all his competitors and became 

@ Continued on page 76 


ee |_| P| 
,* 
ran | : 
4 | | } 
\ aint & | 
« d be 
\yN eG , . } 
\\ Sa | | 
\ \ . . J | 
\\\) PUR ss. 
\\ CN <r | 
\ \\ ay ey . | 
NWGs oes: | : ene 
\ ONG ae Hh" | | — . : wae 2 nan 
Se “a * oa 
4&3) I | - ji 33. soe 
, net acs Sex GAD CD 
<7 | ‘i ee 
| att Cla 
BEAU NASH RE — 
Pp SS oe rt 
bet on Bath | © ee == 
ore Br BS me», 
a aS  * ees 
oe, mae: te Dre & 
| a i ; - 
} ink ae, ne Be = ee 
| es ¥ = aah : 
a ee a —- ot 
a: rl as iol 
| ge > 4 - 
| 5 
| : "ey . B= oe: 
| .—l lhl Ee 
ce ae oan Sa aa 
ae Sanne 
7 “ 4 sf --suetnstnntiineeremanestiomenedt 
| ae ae a — o* 
a =m! eo 
| os t ee oe “3 « chat 
" a — ™ = —-- 
a 
| 
| 
| SlCr —— a 
| i 
5 anne 
are etal se fF // 
A) 7) 
_ = os 
ss . 
a wm Lo 
avo evaessy 
oP weusrion: 
| | 
eo aa Paes" a “he” re —_— ‘ee ee ge a e060 Os 


DeceMBER 14, 1956 ADVERTISER'S WEEKLY 
DO YOUR FILMS GET 


WIDEST 
SHOWING ? 


Sponsored film shows should not be hit-or-miss affairs. To be 
successful you need organisation, whether you take your films to 
an audience or invite them to your showing. 

The Mobile Film Projection Service of Sound-Services Ltd. is a 
nation-wide organisation instantly available to serve you. Each 
projection unit includes everything necessary for a first class film 
presentation — fully trained operator, transport, high quality 
projection equipment, screens and all accessories. 

We can select audiences for your film from among clubs and associa- 
tions of all kinds—men or women. Invited audience showings can be 
arranged in hotels, town halls or exhibitions to suit requirements. 
Find out more about this really comprehensive service by writing 
or ‘phoning to-day. 


Do you make full use of your films? ‘Thousands of self-equipped 
audience groups are anxious to see sponsored films. They can be reached 
through Sound-Services Film Library which can provide better and wider 
distribution for you. 


SOUND-SERVICES LIMITED 


(An Associate of The Film Producers Guild Ltd.) 
269 KINGSTON ROAD - MERTON PARK - LONDON 8.W.19 
Telephone: LiBerty 4291 TGA S34 
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CHANGE OF NAME & ADDRESS 


Bennett Williams (Advertising) Ltd. 
of 15a Westgate Bradford 
to 


William Furness 


Limited 
2 MELBOURNE PLACE 
BRADFORD 5 


Telephone number remains 23158 
. . . and for all 
BART’S KIDDIES A REALLY 
BUMPER CHRISTMAS PARTY 
thanks to 


The Fleet Street and Column Club 


Christmas Lunch Collection 


For the second time in seven years, a move to larger 
premises was necessary. The same directors and staff 
are at your service. 


BEST WISHES FOR CHRISTMAS! 
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act lala taal ital 
S A Christmas book for 


| Sincere 


Good Washes | 


...anda | 
prosperous | 


New Year | 
with the | 


Middlesex 
County 
Press | 


HIGH STREET, 
Phone : 


UXBRIDGE 
UXBRIDGE 8383 


JACK 
ROBSON 


of 


FLEET STREET 


Christmas | 
Greetings | 


to all our 
friends in | 
advertising — 
from 

the 


Oldham 
Evening 
Chronirle =z 


UNION ST 

OLDHAM OVERSEAS PUBLICITY & SERVICE AGENCY,LTD 
and 29, Oxford Street, London, W.I. 
134 FLEET ST 

LONDON EC4 | PES SE SELES SE 


Good Health, 
Good Fortune, 


and 


Happiness 
be the lot of all 
our friends in 1957 


i the ad man driver 


Taking it 
easy 


This striking pic- 
ture by Charles 
Newland, titled 
“Chorine Recum- 
bent,” has _ been 
included in the pic- 
torial supplement 
of the “British Jour- 
nal Photographic 
Almanac, 1956,” 
edited by Arthur J. 
Dalladay and pub- 
lished by Henry 
Greenwood & Co., 
Ltd., price 6s. Once 
again this annual 
gives a full review 
of the main 

vances made in the 
field of _ photo- 

graphy. 


the first man to cover the route. 

During this 17,500-mile saga, 
he crashed two cars, exhausted 
the capabilities of two co-drivers 
and escaped death by inches on 
three occasions. He was also 
arrested for misappropriating an 
RAF sergeant—(who he “bor 
rowed” to be his co-driver}— 
faced riots, in North Africa, was 
lost in the Sahara and defied hos- 
tile pygmies. He came through it 
all with a courage bordering on 
insanity that we have come to 
expect from his previous book, 
Boldness Be My Friend. 

Cars must be very good to 
withstand such treatment, and the 


& 
@ 


fact that they did has done a 
great deal for the prestige of 
British cars. That this driver 
smashed up two of them casts 
no slur on their reliability. 


For the yachtsman 


Yachting World Annual 1957, 
lished by Yachting World (llifle & Sons 
Ltd.), price 35s. 


ONCE again this is a must 

volume for all who have 

an interest in the sea and 

especially for those who enjoy 

relaxing in boats—and a grow- 

ing number of ad men do. 
@ Continued on page 79 


This charming 


photograph was 
taken by Victor 
Skita (Hungary) 


and finds a well- 
merited place in 
“Photograms of 
the vas. 1957.” 
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WH 


With best wishes for 
A Merry Christmas 
and A Prosperous New Year 


from 


WALTER HILL & CO., LTD. 


OUTDOOR ADVERTISING AGENTS 


67-69-71 Southampton Row, LONDON, W.C.1 
Telephone : MUSEUM 8701 (5 lines) 


VLILGIIL LLG LILLIA IN 


filmadS 


—A NEW NAME IN THE 
FILM ADVERTISING WORLD 


wishes its customers and friends 


A Happy Christmas 


and good hunting in the business 
field in the coming year. 


NEW ideas—NEW processes—NEW prices THE GENERAL 
45 Gerrard Street, W.1. GERrard 5247 ot DILLPOSTING CO. LTD. 


JAMES’ SQUARE, EDINBURGH 
- Dundee - Dunfermline - cae 
i¢ - Sunderland - South Shields - Whitley Bay 


3989 
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Dizectors and Staff of 
PLASTIC DISPLAY UNITS 


L.P. BRUSH CO. L™D. 
Extend the Season’: 

Greetings to all in 

Advertising 


A. H. CLARKE 
& CO. (Ealing) LTD. 
11, THE VALE, 

H ACTON, W.3 
; EXTEND 


| GREETINGS 


GREETINGS | 


Sade 


78 


FROM SS 


B A “om NABY’S LTD. 
PHOTOGRAPHIC STUDIO & LIBRARY 
26, MAIDEN LANE, W.C.2 
TEMple Bar 2370 


Et 


CEGELEGEGEDEGSE liga mamate, 
? 3 


A HAPPY CHRISTMAS 
AND A PROSPEROUS 
NEW YEAR 


TO ALL OUR CLIENTS 


photoworl.* 


P LILYWHITE LTD. 


73, Baker Street, London, W.|!. 
Tel: WELbeck 0938 


The Season’s 
Greetings 


to 
All our Friends 


from 


THE CABLE PRESS 


“The Garage & 
Motor Agent” 


“Nurseryman & Seedsman” 


aoe 


WAIN 


$7 SERVICES «& 
Bott TRADE & SPEC 
Ce ee 
‘Sbnaaannagl ‘ HAPPY 

, Srason’s Greetings 9 | CH TMAS 

: to ot RISTMAS 

S friends and clients, | from 

ad ; ALERT 

a CIRCULARISING 

¢ A. C. K. woven WARE ; | CO. LTD. 

Zasiane 


DECEMBER 14, 1956 


CHRISTMAS 
from Adve 


THE JOURNAL OF THE OIL AND 
COLOUR CHEMISTS ASSOCIATION 


Sends sincere wishes for 

Christmas and the New 

Year to its Advertisers 
and Agents 


R. FOX, LTD. 


wad 


wish all thew friends a 
Very Merry Christmas 
and a Happy 


4 and Prosperous New Yei rr 
Dias Das Dae Dan Dae an OD 


To all our Clients a 


HAPPY CHRISTMAS 


MUSTOGRAPH AGENCY 
Tel. LEY 2700 


ek 


_ Extend Best Wishes 


for Xmas 


a Merry 


Season's Greetings 
to all 
our friends and 


clients 


| 65 FLEET ST. LONDON, £.6.4, Tel: FLEET STREET 4173 
1] 
| 260 BREWER ST.. LONDON, W.1. Tel: 


GERRARD 2230 


and a Happy and 


Prosperous New Year 


118 Park St., W.1 
Mayfair 4316 5530 


INDIVIDUAL ARTISTS 
(London) Ltd. 
1A, PHOTOGRAPHIC 
Ltd. 


SHR NL 


Wish all their Friends in Ad- 
vertusing a very Merry Christ- 
mas and Prosperous New Year. 
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GREETINGS OES 
risers in 


SUPPLIES and 
L_ALIST REGISTER 


Spasunal | | Peasanal 
Greetings } | Greetings 


to all our clients from 


from 


Russell } THE 
— ia BUILDER 


on7nnunwnrrwnrwaersaesesseee 


Season’s Greetings - 
from een Good Wishes 
THE ROYAL SOCIETY ‘ais Giveatiane 


OF HEALTH JOURNAL and Staff of | 


90 Buckingham Palace Road S.W.!. E. CHRISTIAN & CO., LTD. | 


SLOANE 5134 63 St. Paul’s Road, London, N.1. 
CIRCULATION OVER 15,000 cae Was 


STOKES & DEMILLESTUDIOLTD }. 
wish all their friends a 
Very Merry Christmas 

and a Happy 


and Prosperous New Year 


Christmas 
Greetings 


and 
, Every Good Wish 
The Directors and Staff of 


J. WATSON (LONDON) & CO. |: for 1957 


LIMITED from 
Wish all their Customers and \ } 


Friendsa very Merry Christmas KENTON 


and Prosperous New Year. 
PUBLICITY 


SCREEN PROCESS 

PRINTING & DISPLAY 

53/55 WESTON ST. 
LONDON « S.E.1. 


ee 


Oa a a 


GREETINGS OUR 
OLD AND NEW SCOTTISH STUDIOS Sincere 
FRIENDS AND ENGRAVERS LTD. 

196 CLYDE ST- GLAscowc! AT anatares 


FORUM ae 


ART SERVICE LTD. SERVICES FOR LINE, HALF. 
144 SOUTHAMPTON ROW, W.C.I waes Gov Ceserve 
TERMINUS 2201-2 


PHOTOGRAPHY AND 
DESIGN = & BLOCKMAKING 


We wish a 
Merry Christmas 
to all those 
people who 
intend giving us 
work. 

COV. 1522 


SMH ADVERTISING 
SERVICES LTD. 


Wish all their friends 
in advertising 

A Merry Christmas 
and a 

Happy New Year 

2 DOUGHTY STREET, 


LONDON, W.C.|I. 
Tel.: CHAncery 3901-2. 


TECHNICAL 
ARTISTS 
With you a 
A HAPPY 
CHRISTMAS 


ADVERTISER’S WEEKLY 


PUPSRCRS 


AD MAN’S 


CHRISTMAS BOOK- 


SHELF continue 


This year, moreover, addi- 


| tional general reading has 
| been provided. 


Sailing and motor boating are 
| the subjects of brilliant and 
authoritative articles by authors 
famous in the world of yachting. 
| Adlard Coles describes one of his 
favourite cruising grounds, David 
Cobb contributes a piece com- 
plete with sketches, which also 
illustrate an article by Dudley 
Pope on the great sail training 

| ship race. 

For those who dream of sailing 
across the oceans, Eric Hiscock 
describes his dream ship, Carleton 
Mitchell discusses sailing in hurri- 
cane conditions, and Laurent 
Giles writes on the design aspects. 
| For dinghy and small craft 
sailors, Keith Shackleton writes 
and illustrates a piece about his 
Unforgettable Race, Francis 
Prout talks about fast sailing, 
and Ian Proctor, an authority on 
dinghies, discusses the develop- 
ments in the small boat world. 


All types described 


The design section contains 
plans and photographs of more 
than 50 yachts of all types de- 
signed by the world’s leading 
designers. Each is described in 
an authoritative article. 

It is, as always, beautifully 
illustrated—not only with the 
cream of the season’s photo- 
graphs but with black and white 
sketches by eminent marine 
artists. 


{Triangular pack 


A tall triangular bottle is now 
| being employed to market Grant's 
| “Stand Fast” Scotch whisky. 
| Brought out with the aim. of 
| appealing. to the Christmas 
| market, the bottle is not merely 
| unusual in appearance but easy 
to grasp. 


| 
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ADVERTISER'S WEEKLY 


GLIMPSE of the way in 
which the trade press 
smooths the wheels of the 
industries it serves was given 
YY the editor of Women’s 
ear News in a recent issue. 
The subject was information. 
“I wonder,” he wrote, “how 
many readers realise the posi- 
tively vast number of trade in- 
= es which are answered by 
this newspaper in the course of 
a year? An investigation in the 
editorial and other departments 
was illuminatin It revealed 
that, day in and day out, through- 
out the year, an average of .10 
answers to business queries are 
sent out from our London head- 
quarters. 
ie this as an average of 
60 a week, it means that every 12 
months Women's Wear ews 
answers over 3,000 queries. If 
that isn’t service to the trade, I'd 
rather like to know what is!” 
The editor then turned his 
attention to another matter. 
“The statistical urge still being 
operative, I investigated the edi- 
torial diary for 1956. Taking into 
account fashion shows, inter- 
views, trade dinners and dances, 
press conferences and occasions 
when a picture was necessary, | 
found that editorial sorties to 
trade events, etc., will have 
totalled something like 5,000 by 
the time Christmas is upon us. 
“We certainly get around!” 


Return of gifts 


THE RE-INTRODUCTION of “gift” 
coupons by the makers of 
Kensitas cigarettes has brought 
criticisms from several trade 
journals. 

Commenting that among the 
dozen different hardware lines 
listed as gifts, “it was particu- 
larly regrettable to see the names 
of six well known brands, /ron- 
nonger asked: 

“What good purpose do the 
manufacturers concerned think 
is served by offering their 
goods in this way? They can 
scarcely be so naive as to be- 
lieve that it is a form of 
advertising or that it is likely 
to bring any benefit to the re- 
tail distributors on whom they 
xely to sell the great majority 
of their products. Yet the 
business they can expect from 
the cigarette firms seems 
unlikely to make any impres- 
sive addition to their turnover, 
judging by the coupon ‘values’ 
of the goods included in the 
list.” 

The journal went on to 
enumerate the coupon ratings: 

“A set of three heavy gauge 
aluminium saucepans requires 
800 ; four-pint kettle, 375 ; hot- 
plate frying pan, 450; a 62 
piece canteen of cutlery, 6,500 ; 
a case for cutlery, 1,675; a 
picnic set, 600; and kitchen 
scissors, 250; and so on. 

“In every packet of 20 
cigarettes five certificates are 
included, so that to obtain a 
set of saucepans a modest 
smoker would have to stick to 
the same brand for 10 months 
or less. On the other hand, to 
obtain a canteen of cutlery he 
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TRADE AND TECHNICAL PRESS VIEWPOINT 


DECEMBER 14, 1956 


One editor takes time out to 
assess just what his journal does 
for the industry it serves 


Trade inquiries—it’s all 
part of the service 


At the Motor Cycle Show, the journal, “Women’s Wear News,” 
sponsored three unique fashion parades, featuring scooter clothing. 
The events took place on the stand of NSU (Great Britain) Ltd. 


would have to be faithful for 
nine years unless he had a wide 
circle of friends prepared to 
give him their coupons.” 


Under the heading “Smoke 
Clouds Trade Horizon,” the 
Drapers’ Record in a leading 


article said the return of J. Wix 
& Sons Ltd. to the policy of gift 
trading “will cause perturbation 
not only in the drapery trade but 
throughout the whole of industry. 
It is the first major move in this 
direction which might have con- 
siderable influence on future retail 
business.” 

The magnitude of gift trading 
in the cigarette field, it was stated, 
could be assessed when it was 
realised that Wix were building 
a gift showroom, a gift collection 
centre and a warehouse to store 
more than 20,000 of the articles. 


Appeal less likely 


“Although, at this stage, due 
mainly to full employment, the 
appeal of gift coupons is not 
likely to be as great as in the 
1930’s, the Kensitas scheme can- 
not be regarded as anything less 
than a menace to normal tradi 
methods,” said the Record, add- 
ing that, “so far, other leading 
cigarette manufacturers, in par- 


ticular the Imperial Tobacco Co., 
have stated they have no preseft 
intention of following Wix’s lead. 
The Kensitas scheme alone will 
mean that thousands of pounds 
worth of goods per year will be 
given away which otherwise 
would be sold through the 
normal trade channels. 

“Apart from this, the scheme 
is decidedly inflationary. It 
would be to the advantage of the 
nation and the public if cigarette 
makers reduced their prices in- 
stead of maintaining them at a 
high level and promoting demand 
with gifts which must, of course, 
be paid for by the consumer.” 


Boosting clothes 
in the USA 


THe RETORT that conditions in 
the United States are altogether 
different from those in Britain, so 
often made with regard to publi- 
city schemes and promotional 
campaigns, may be very pertinent 
in many cases. But there is often 
much that Britain’s manufac- 


turers and traders can learn from 
the activities of their counterparts 
in the much bigger land across 
the Atlantic. 

For imparting such informa- 


says SCRUTINEER 


tion the trade journals are the 
obvious medium, but it is surpris- 
ing how few of them carry news 
or articles from the US. Of 
course, it goes without saying that 
the Americans can learn a lot 
from us, too! 

One section of trade in which 
there is great activity just now in 
America is men’s and boys’ cloth- 
ing. For the first time in the his- 
tory ef the trade in the US, 
Men’s Wear has reported to its 
readers in Britain that all seg- 
ments of the industry, from the 
yarn producer through the mill 
and manufacturer to the retailer, 
have joined together for a nation- 
wide campaign with one single 
objective—to increase sales and 
profits. 


Big financial support 

The vehicle for the campaign 
is the American Institute of 
Men’s and Boys’ Wear, Inc., 
which already has the financial 
support of 3,000 firms from every 
part of the country. The aim is 
to “change the nation’s idea 
about men’s clothes” and the 
theme: “Dress right—You can't 
afford not to!” 

The president of the Institute 
is Francis DeW. Pratt, who re- 
linquished his position as circula- 
tion director of Life magazine to 
take on the task. Over 100 lead- 
ing figures from throughout the 
industry comprise the organisa- 
tion’s board of directors. 


Recognising the desires 

The basis of the campaign, 
which in the first year will cost 
two million dollars, lies in the fact 
that every normal man (and boy) 
has certain and _ universally 
recognised needs and desires. He 
needs recognition, he needs to 
succeed, he needs applause. He 
needs a pleasant and satisfactory 
relationship with his men and 
women friends. In short, he 
wants to get ahead in this world 
and he wants to be liked while 
he’s getting ahead. His mental 
and physical capacity, his educa- 
tion, his eagerness, his aptitude, 
his adaptability, his reliability, 
his skill, all help him in his aim, 
but tied up tightly with every one 
of these things is his appearance. 

Because it considered that the 
American campaign “goes to the 
root of the matter,” Men’s Wear 


@ Continued on page 82 
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The DRAPERS’ RECORD and MEN'S WEAR 


send cordial good wishes +o all 
their friends in the-Advertising World 


KINGS BOURNE HOUSE, 229-231 HIGH HOLBORN. LONDON, W.C.1 
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ADVERTISER’S WEEKLY 


TRADE JOURNAL QUIZ—7 


What type oi 
editorial content? 


We have one inflexible rule in regard to the editorial 


contents of our journal: each contributor must be an 
authority on the subject he is writing about. We have no 
room for “ hack” writers. 

Fortunately we have been able to build up a team of 
experts who write each week on commercial matters, and 
we number amongst our technical contributors men who 
are experts in their particular fields. 


Our editor has founded organisations in the paint industry, 


has served on committees and councils and is known | 
personally throughout the trade. Our deputy editor has 


had long experience at the Paint Research Station. In all, 
we have a wonderful team. 


PAINT, OIL & COLOUR Journal 


More information and rate card | 
from 83 - 86, Farringdon Street, | 


London, E.C.A. phone: City 4788. | 


A reliable medium for HOME and EXPORT 
advertising, reaching the firms that matter, 
Advt. and read by executives in all branches of the 
Manager: Metal and its allied Industries. 
—~ AND FRIDAYS 
Adderley. TWICE WEEKLY TUESDAYS 
i . INFORMATION BUREAU LTD 
+ PARK een: He S knae Street, London, W.! 
5805 
WRITE FOR SPECIMEN COPY & RATES ) 
OEE 


With acknowledgment to 
“TATLER & BYSTANDER” 
The following artists have 
contributed to the Christmas 

Number 1956: 
GLAN WILLIAMS 
FERGUSON DEWAR 
FERDINAND BELLAN 

OWEN WARD . HEATH 

solely represented by 
HUGH WHITE 
ARTISTS’ AGENCY 
2, SOUTH AUDLEY _ ST., 
LONDON, W.!. 
Gro. 8849 — 8840 


‘* CLASSIFIEDS ”’ 
PULL 
hitertian’s 
Weekly 


Phone yours to 
WATERLOO 3388 


DeceMBerR 14, 1956 


A magazine ad that drew 
a reply—after 30 years 


SR. 


“QICI-FREEZING~ FROSTED FOODS GAZE 


way 


The Organ OF The Industry 


A display of issues formed a big part of the stand taken by the 

publishers of “Quick Freezing and Frosted Foods Gazette’ and 

“Modern Refrigeration,” at the exhibition held to publicise the work 
of the port of Grimsby. 


| recent issue. 
- 


devoted five pages to it in a 


- = 

A 30-year-old advertisement of 
the Scholl Manufacturing Co. 
Ltd. has played a part in helping 
to ease relations between this 
country and the Soviet Union! 
The Shoe and Leather Record has 
revealed that the sales manager 
lately received the following 
letter from Moscow: “I want to 
receive your Dr. Scholl’s Foot 
Book free because I am interested 
very much in the method of cor- 
recting flat feet. Besides, there 
are a girl I know well who have 
such feet and I should like to help 
her (size 36). I don’t know how 
to execute sending me Dr. Scholl’s 
footeazer but that will be clear 
later on receiving letter and book- 
let from you. 

“N.B.—I have read the address 
in the Strand Magazine of 1926 
(June). Suppose that it is pos- 
sible to do a mistake as 30 years 
had passed and the company 
could change its address. In such 
a case I supplicate you to look 
for ‘The Scholl’s MFG. Co. Ltd.’ 
and write its address to me, you 
see? It’s of great importance to 
me. In Heaven’s name do it 
please!” 


Proof of potential 

The chairman of Smith’s ad- 
vertising agency (Tom Smith), 
commenting on the letter, said: 
“A 30-year-old advertisement in 
a dead circulation magazine must 
prove the selling power of adver- 
tising. This is surely indicative 
of the potential open to British 
salesmanship everywhere—even 
behind the Iron Curtain.” 

* - . 

IN tts last month’s issue the 
Baker announced that, as it had 
anticipated in a forecast of the 
likely trend of bread sales 
(following the abolition of sub- 
sidy), public reaction had not 
been nearly so pronounced as 
many people had thought. Gener- 


ally, in fact, it had tended to be 
favourable, particularly in the 
case of the craftsman baker. 

A vital lesson to be learned 
from this, said the “Baker,” was 
that, “provided the industry has 
a good case and—most impor- 
tant—puts that case over 
properly, price increases are 
fairly easily accepted.” 

7 o . 


THE PLUMBING trade federation 
is becoming more aware of the 
value of publicity, and is endea- 
vouring to educate the individual 
member, says Plumbing Trade 
Journal. 

“It is true to say that the right 
kind of advertising can bring a 
modicum of success to the most 
ill-found schemes,” declared a 
recent article. “Where a business 
depends for its success on a 
steady flow of new customers,” 
it went on, “some form of pub- 
licity is essential, even if it 
amounts only to the sign over the 
door. Many employer plumbers, 
however, use other local forms 
of advertising. To those who do 
so, and to those contemplating it, 
may we offer some advice. You 
must really mean what you say, 
otherwise your advertising will 
rebound in an unpleasant manner. 

“One plumber advertised a 24- 
hour emergency service, but it is 
reported that on two occasions 
he failed to honour his pledge to 
undertake emergency repairs at 
any time. It was through no fault 
of his own that he personally 
could not attend, but he failed 
to make adequate arrangements 
for a substitute to be on call 
through the night. And then, of 
course, there are the usual 
promises to start Mrs. Brown's 
job on Tuesday, but the day 
arrives with neither a plumber on 
the job nor an apology for his 
absence. The basis of a successful 
business is to be constantly creat- 
ing goodwill. Bad publicity will 
do the opposite.” 
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TECHNICAL PRINT REVIEW 


The existence of special 
problems beset the ad man in 


a bilingual society. 


One in 


South Africa has hit upon— 


An ingenious way to beat 


a language difficulty 


r[HE exacting problems of 
producing printed matter 
for consumption in a bilingual 
state are relatively unfamiliar, 
and often unknown, to adver- 
tising men in this country. 

To one British emigrant—John 
Guy, advertising manager of the 
Natal Building Society in South 
Africa—these problems have be- 
come a matter of daily routine, 
and his outstanding success in 
solving them has brought him a 
world-wide reputation among 
readers of the many trade periodi- 
cals in which his work has been 
reviewed to date. 

The Society's publications 
would justify glowing critical 
approval in whatever 
they were printed for their 
really outstanding layout, let- 
tering and typography—all of 
which, incidentally, are Mr. 
Guy’s own handiwork. 

His terms of reference, how- 
ever, impose an_ over-riding 
responsibility to produce each 
one in a combined English and 
Afrikaans edition, with neither 


language predominating. His 


masterly ability in achieving his 
objective has made his work a 
subject of admiration in many 
quarters far distant from Durban. 

The Society’s Annual Report 
1956 provides a 


for notable 


By SAGITTARIUS 


example of his bilingual! tech- 
nique. Its 28 pages and wire- 
stitched cover divide exactly at 
the centre spread into the two 
component languages. The 
centre spread itself is occupied 
by two settings of the same ad- 
vertisement—in English and 
Afrikaans, respectively — set 
landscape fashion and face-to- 
face. 

The two front cover designs 
are also set in exact counterpart, 
but head-to-tail so that simple 
reversal of the booklet in the 
vertical direction provides a 
separate publication that can be 
opened and read in the normal 
left-to-right direction as far as 
the centre spread. 


Interlocking the name 


A subtle stroke of counter- 
point is achieved by the interlock- 
ing of the Society’s name in both 
languages in the form of a back- 
ground design in white on a grey 
tint on the front cover, with dis- 
played initials in black, white and 
yellow superimposed. 

The text matter throughout is 
set in Monotype Times Roman 
and Times Bold with display lines 
in Gill Bold Condensed and Ultra 
Bodoni. The standard of key- 
board practice and the finer 

@ Continued on page 84 


The centre spread of the annual report of the Natal Building Society. 
In the view of Sagittarius it would merit very careful study by all 
concerned with print. 
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ITS INFLUENTIAL 
WORLD WIDE CIRCULATION 


MAKES 


HARPERS 


THE OBVIOUS CHOICE 
FOR 


WINE & SPIRIT TRADE 
ADVERTISING 


HARPER & CO. 
8, LLOYDS AVENUE, LONDON, E.C.3 


oe 


LABOUR NEWS 
PUBLIC WORKS & BUILDING WEEKLY 


69 FLEET STREET 


LONDON, E.C.4 
Tel: Fleet Street 1328-3426 


KENNEDY PRESS LTD - 31 KING ST WEST * MANCHESTER 3 
SO TEMPLE CHAMBERS * TEMPLE AVENUE - LONDON E.C; 4 
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ADVERTISER’S WEEKLY 


TECHNICAL 
PRINT REVIEW 


—continued 


Front cover of the new “Corner- 
stone” direct mail folder pro- 
duced by Hawthorn Baker Ltd. 
Sagittarius considers it excellent. 


aspects of display word-spacing, 
letter-spacing and leading would 
merit high praise in any country, 
and its press-work is equally satis- 
fying. 

This specimen of Mr. Guy's 
work deserves to be studied in 
detail by everyone responsible for 
the production of printed litera- 
ture for building societies and 
similar institutions, and certainly 
by anyone concerned with the 
specific question of bilingual 
printing and advertising. 


Highly critical audience 

PRINTED ADVERTISING con- 
cerned with dictating machines 
is directed at an audience with an 
exceptionally high level of 
critical reaction towards the 
technicalities of presentation and 
production. The latest brochure 
issued in this country on behalf 
of the Agavox has obviously 
been planned and designed on the 
basis of two fundamental 
axioms: 

@Even “top-brass” execu- 
tives are amenable to the 
appeal of visual novelty. 

@ They appreciate a brevity 
of approach if it is combined 
with a clarity of essential 
technical detail. 

The element of novelty is in- 
herent in the  publication’s 
eccentric, but unquestionably 
effective, circular format, which 
represents on its front cover an 
Agavox recording disc, over- 
printed with the  intriguingly 
terse title “Speaks for Itself.” 

Pages two, three, four and five 
explain the functions of the 
machine, with a description of its 
operation and some of its special | 
features on six to nine. Pages 10 | 
and 11 are devoted to background 
information about the machine 
and the activities of its manufac- 
turers, and the back cover repre- 
sents the reverse side of the re- 
cording disc shown in the front 
@ Continued on opposite page 
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Reaches an in- 
fluential section 
of professional 
people who sub- 
scribe to the only 
legal weekly 
for practising 
solicitors. 


21.RED LION ST.. WC1. CHA. 6855 


CIVIL ENGINEERING — 
CONTRACTING = 


CONTRACTORS’ RECORD 
and 
Municipal Engineering 


(1908) 


Read by 
the Contracting and 
Sub-Contracting Industry 
and 


every Municipal Engineer 
throughout the United Kingdom 
LENNOX HOUSE, NORFOLK STREET 
LONDON, W.C.2 
TEMPLE BAR 6591 /2/3 


CHARTERED 
CIVIL ENGINEER 


The Journal read by all Chartered 
Civil Engineers at home & abroad. 


1-7 Gt. George St., London, $.W.1. 
Tel.: WHitehal!l 4577. 


THE BUILDER 


The most influential 
weekly newspaper for the 
Architect, Contractor and 

Quantity Surveyor. 


4 CATHERINE ST., 


LONDON, W.C.2 
TEMPLE BAR 6251/4 


The Monthly 
Register 


OVERSEAS MEDIA 


VEWSPAPERS 
PERIODICALS 


your Overseas Space buying 
problems to 
PUBLISHING & DISTRIBUTING 
CO. LTD., International Press Rep- 
resentotives. 177 REGENT ST., W.!. 


Pass 


| GAS SERVICE 
|] AND DOMESTIC COKE 


The only monthly designed exclusively 
for the Sales and Service side of the 
Gas Industry. 

11 BOLT COURT, FLEET STREET, E.C.4 
FLEET ST. 2236-7 


Tel.: REG 6534-5. 236!. 


CLAY PRODUCTS AND BRICK MAKING 
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PACKAGING = 


THE FIRST AND LEADING MONTHLY JOURNAL 
AND ONLY AB.C. MEMBER IN THE FIELD 


lackaging 


LOOK FOR THE GLOSSY BLUE/GOLD COVER 


CANNING AND PACKING 


Specialist monthly magazine for 
food manufacturers, canners and 
users of containers and other 
packaging materials. 
CANNING PUBLICATIONS 
14-15 COLEMAN ST., LONDON, E.C.2 
Tel. : MONarch 1995 


MISCELLANEOUS 


THE BRITISH CLAYWORKER 
Leading world technical Journal for 
Brick, Tile and Sanitary Ware 
industries. 
Overseas Sales equal 33°, of total 
circulation. 
CLAY & BRICK PUBLICATIONS LTD. 
23 Tavistock Street, London, W.C.2 
TEMple Bar 7664 
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NT AND PRINTING 
INK TRADES 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 
Monthly publication with 
world wide coverage, having 
a leading position in the 
technical literature of the 
surface coating industries. 
emorial Hall, Farri 
Street, London, E.C.4 
CENtral 2120 


ENGINEERING 


VOICE OF INDUSTRY 


The outspoken monthly news 
magazine 


TELLS 
THE PROUD STORY 
OF BRITISH 
FREE ENTERPRISE 
TO READERS IN 
EVERY GRADE OF 
INDUSTRY 
AT HOME & ABROAD 


79-80 Petty France 


London, S.W.1 
Tel. ABBey 2203/4 


-_ FURNISHING TRADE 


THE CHARTERED 
MECHANICAL ENGINEER 


The Journal of the 
Institution of Mechanical 
Engineers 


CIRCULATION 


47,000 


Advertisement Office 
1 Birdcage Walk, 
London, $.W.1. WHI 7476 


The 
Furnishing 
World 


For complete coverage 
of THE RETAIL and 
MANUFACTURING 
SIDES of the Furniture, 
Upholstery, Bedding and 
Furnishing Trades. 
MERCURY HOUSE 
109/119 W. Rd., , S.E.1. 
Tel. WATerioo 3388 
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MUNICIPAL WORKS AND 
LOCAL GOVERNMENT 


The Loeal 
Government 
Chronicle 


Largest ABC circulation 
of any municipal weekly. 


ESTABLISHED 1855 


Display Advertising : 178 Fleet Street, EC 
Fleet Street 0197 


THE CCA. GAZETTE 


Official Gazette of the County 


Councils Association. 


A.B.C. circulation 
6,222 monthly 


Read by members of the County 
Councils and chief officers, in- 
cluding county surveyors, arc- 
hitects, treasurers, agricultural 
officers and chiefs of county 
ambulance and fire services. 


Advt. Dept., 70 Victoria Street, 
London, 8.W.1. 
Telephone: ViCtoria 9132-3 


BOOT AND SHOE TRADE 


The Shoe and Leather 
Record 


Founded 1886 


The Pioneer and 
Progressive Paper 
e 


GRANVILLE HOUSE 
ARUNDEL 8ST. LONDON WC2 


Tel. TEM 5524/6 


TIMBER TRADE 


WOODWORKING 
INDUSTRY 


The technical journal of 
the timber-using trades 
MERCURY HOUSE 


109/119 Waterloo Rd., London S.E.!., 
Tel. WATerioo 3388 


Publications 


MILK TRADE 


MILK INDUSTRY 


DAIRYING 


PROCESSING, DISTRIBUTION 
AND SALE OF MILK 
AND MILK PRODUCTS 


The Most Influential 
Journal in British Dairying 


The Milk Industry, 
37, Queen's Gate, London, S.W.7 
Western 9816 


MUNICIPAL WORKS AND 
LOCAL GOVERNMENT 


The Surveyor 


AND MUNICIPAL AND 
COUNTY ENGINEER 

The influential journal for all 
advertisers who sell to 

Local Authorities 

Public Works Contractors 
The Building Industry 
Architects and Surveyors 
ADVERTISEMENT 
MANAGER, 


42 Russell Square, WC1 
Telephone : Langham 8197 


PAPER TRADE 


THE PAPER 
MARKET 


Monthly journal 
for the paper buyer, 
merchant stockist 
and printer. 


A 50-51 FETTER LANE & 
LONDON 


FOOD MANUFACTURING 


OVER 90%, 

OF WHOLESALE 
DISTRIBUTED 
CONFECTIONERY IS 
HANDLED BY THE 
READERS OF 


Pe wat am @ wr COME C roan 
2D WOUSAL COMECTIONERS Munn 


WHOLESALE 
wonfectione’ 
Published every month 


Aavertising Contractors 
W.P. GRIFFITH & SONS LTD., 
154 Clerkenwell Rd., E.C.1. 


TERminus 7363 


Got i 


24 ate 
OF PUBLICATION 


uro.. 
TRADE review. 
foOOoo 7 7, LONDON .W.C.2- 


MEAT TRADE 


Meat Trades’ Journal 
Weekly net sales exceed 
25,000 


For 68 years the official 
organ of the meot trode 


5 CHARTERHOUSE SQUARE, LONDON, E.C.1 
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| TECHNICAL 
PRINT REVIEW 


| 
—continued 


| with space for the overprinting or 

stamping of the agent’s or re- 

| tailer’s name and address 

| This general outline of its 

plan of contents may sound 
conventional enough, apart 
from the shape, but the multi- 
colour presentation with its 
combination of really impres- 
sive photography and versatile 
layout, adds up to a memorable 
achievement in a highly com- 
petitive field of direct mail 
advertising. 

The Agavox is manufactured in 
Sweden by Svenska AB Gasaccu- 
mulator and its concessionaires 
in this country are M. & L. Hay 
| craft Ltd., from whom copies of 

the brochure may be obtained. 

Printed in Sweden, it was set 
| to very exacting typographic stan- 
| dards in Monotype Bembo and 
Gill Extra Heavy, with some in- 
genious use of small body sizes 
of Bembo Bold for diagrammatic 
caption material and an inexplic- 
able outcrop of Erbar Bold and 
Garamond Italic on the front 
cover. 


Impressive folder 


PRINTED ADVERTISING con- 
cerned with machinery and 
equipment used by printers has 
not often reached very impressive 
or original standards of design 
and presentation, although note- 
worthy exceptions have been pro- 
vided by the publications of the 
Heidelberg and Thompson-British 
automatics and the type speci- 
mens of Stephenson, Blake & Co. 
Ltd. A more recent recruit to 
the top-level performance expon- 
ents of this highly specialised field 
is the post-war firm of Hawthorn 
Baker Ltd., manufacturers of 
Cornerstone spacing materials 
and similar products, 

A new direct mail folder 
issued by this firm on the subject 
of their Cornerstone “MFB” 
| (mixed forme base) is a produc- 

tion admirably calculated to in- 

trigue and impress most printers 

on their home territory. The bled- 

off half tones, generous areas of 

red and yellow tints with over- 
| printed text in black represent a 
combination of technical and sub- 
ject matter interest which most of 
its recipients will feel compelled 
to examine with the penetrating 
attention it obviously justifies and 
demands. 

The text composition is in 
Granjon, with intelligent use of 
its excellent bold face, and dis- 
play lines are set in Gill Bold 
Condensed and large sizes of 
| Baskerville roman and italic. 


* * * 


THE ACCELERATING pace of 
technological development in in- 
dustry during the post-war years 
has seen an increasing demand 
for a relatively new category of 
| technical printing: the loose leaf 


@ Continued on page 86 


; | 4 (a ries . yy na —_ ‘al 
| 85 sie , 
a 
j eats me gore | 
| me | le | 
for ExPORL, ze | 
pe Che live wire journal | 
aia a ee : % = on _ | , 
15,000 COPIES | 
DER ISSUE 
| c.c- ce: 
——a — 
} TT Or ne | 
Fj 
: ps 
f\ } 
— saan. = | 
; 
, Gitiewmcue F 
_ CK i 
— RADE = 
a i 3 _ 
— 
i} =] 


| 


ADVERTISER’S WEEKLY 


86 


The Monthly Register of 


TRADE AND SPECIALIST 
Publications 


Continued from page 85 


PROPERTY 


ESTATES GAZETTE 


Now in the 99th year of publication 
The most -— Journal 
land, and allied Sires 


NATIONAL COVERAGE 


Architects and Surveyors, Estate 

Agents, Property Com: and 

rities, Building’ ‘Societies. - Land 
Agents, etc. 


Published Weekly 
THE ESTATES GAZETTE, LTD., 
47, Museum 5 . 
London, W.C.1. 
HOLborn 4551/2 and 9768. 


EDUCATION 


HEALTH, HYGIENE AND 
SANITATION = 


THE ROYAL SOCIETY 


OF HEALTH JOURNAL 


The growing public health and 
allied services monthly—with a 
circulation of over 15,000 


Palace Road, S.W.! 
MEMBER A.B.C. 


90 Buckin: 
SLOANE 5! 


‘THE BRITISH 
and Overseas 
PHARMACIST’ 


For the buyer and technician in 
hospitals, pharmacies and laboratories 
everywhere. 


194-200 Bishopsgate, E.C.2. Ave 1444/5 


EDUCATION 


The Official Organ of the 
Association of Education Committees 


Published every Friday 
wee 
Read by Members and 
Officials of Local Educa- 
tion Authorities, School 
Governors and Managers, 
and others engaged in 
national education. 


10 Queen Anne Street, 
London, W.1 Museum 1425 


ee 
School & College 
Management 


the best medium 
for selling equipment to 
Schools and Colleges 


SCHOOL MANAGEMENT LTD., 
18 YORK BUILDINGS, LONDON, W.C.2 
TRA falgar 1388 


THE 
MEDICAL OFFICER 


Since 1908 pao only +" weekly 
PUBLIC fb nerbed nee 
HEALTH AND ALLIED SERVICES 


72/78 FLEET ST., LONDON, E.C4. 
FLEET STREET 5574/5" 


See SEE 
Aceventifer 
LusRiCAtion 


THE ONLY i an GURY Godementane teow 
eumates LUBRICATION 


Read by Works Engineers, 
Machine Designers, Oil 
Company Executives, etc., i 
ALL OVER THE WORLD §& 


SCIENTIFIC PUBLICATIONS 


3 Clifford Street, London, W.! 
Telephone: REGent 7996 


» PAINTING AND 


DECORATING TRADE 


GAS JOURNAL 


FOUNDED 1849 
The leading weekly newspaper 
for the Gas Industry 
11 BOLT COURT, FLEET STREET, E.C.4 
FLEET ST. 2236-7 


PAINTING & 
DECORATING 


Formerly The Journal of Decorative 
Art & British Decorator. Est. 1881. 


The Leading journal for all associated 
with the Painting and Decorating Trade 


CROMFORD HOUSE ~- MANCHESTER 4 


| 
| 


| the individual leaflet. 
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Plastic bound catalogues 
that allow for changes 


One of the double page spreads of the. new publication titled “Speaks 


for Itself” 


issued by the Agav ox organisation. 


The pages are circular 


shaped and in the opinion of Sagittarius the sales approach is 
excellent. 


compendium of product specifi- 
cations for the use of architects, 
engineers, works managers and 
others concerned with the choice 
of specialised products and 
materials. 

An outstanding demonstration 
of the flexibility of approach re- 
quired for the successful exploita- 
tion of this form of service adver- 
tising is offered by two catalogues 
issued by BIP Chemicals Ltd. in 
connection with Beetle Moulding 
Powders and Beetle Adhesives 
respectively. 

Both catalogues are in the form 
of plastic-bound multo loose-leaf 
booklets in which individual leaf- 
lets which can be reprinted and 
replaced by regular users when- 
ever alterations in the products 
and their specifications take place. 

The text matter of both cata- 
logues is set in Times Roman and 
Times Bold, capably and conser- 
vatively handled and brightened 
by more enterprising display 
treatments of the title pages of 
This has 
involved some impressively strik- 
ing background artwork and such 


| display types as Grot 9 (Roman 


and italic), Expanded Egyptian, 
and various weights of the Gill 
and Rockwell families. 

Both catalogues were produced 
for BIP Ltd. by The Central 
News Ltd. 

« » 7 

THe Muttarp Film Service is 
a department of Mullard Ltd. 
which offers a series of films on 


| loan on various aspects of elec- 


| tronics 


“in an entertaining form 
suitable for presentation to a 
wide audience.” The general 
objective is to appeal to the 
personnel or welfare officers of 
industrial firms which organise sot 


PADDINGTON 
ADVERTISING 


COMPANY 


educational! /recreational activities 
for their employees. 

Particulars of the films at 
present available are provided by 
a series of cards, each printed one 
side only on tinted art boards, 
and enclosed in a pocket folder 
containing general explanatory 

material and an application form 
for use by intending exhibitors. 

A wide range of electronic 
applications is already covered 


with such film titles as “Ultra- 
sonics,’ “Industrial Applica- 
tions,” “The Manufacture of 


Radio Valves,” and “The Linear 
Accelerator.” A note from Peter 
O. Wymer, the Mullard press 
officer, explains that the present 
series of six films is intended to 
be expanded in the future. All 
are available on loan free of 
charge, and althouglt projectors 
and operators are not normally 
provided, arrangements can be 
made to supply such services in 
special cases. 
Description of films 

The pocket folder and cards 
devoted to a description of each 
film have been cleanly and cap- 
ably designed, with uniform de- 
corative line work but individual 
half-tones for each title. 

The text face used throughout 
is Plantin 110, with display matter 
(and the pocket cover) set in Ultra 
Bodoni Italic, and minor display 
elements in various weights of 
Gill and Bodoni 135 Italic. 

The combination of Plantin and 
Bodoni is not, perhaps, in strict 
accordance with the textbook 
precepts of typography, but the 
general effect is pleasingly har- 
monious, and the standard of 


yin age detail is unvaryingly 
sound 


NUTOTYPE soe 
Tawspehencie 


In black-and-white or colour 
AUTOTYPE COMPANY LTD. 
Rd., London, W.13. Ealing 2691 
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BIG NATIONAL ADVERTISERS agree that shop facia posters are the most 
powerful and economical reminders at the Point of Sale. Al! sites are 
carefully chosen.in busy shopping areas. The posters, which are readily 
changeabie, are always in cicar view from both sides of the road, a feature 
rarel associated with P. of S$, displays. Write NOW for details! 


advertising 


TISING LIMITED 


TIPSY-TURVY 


One morning last, week we received a telegram from 
our Mr. L**n*rd: “‘Regret won’t be in today. Not home 
yesterday yet.” 

We quite understood. The appreciation of a new 
client, rejoicing in his first Grant, is liable to blossom 
in good spirits. His gratitude to the man who has shown 
him how to double his output is displayed, not inappro- 
priately, by an input of doubles. If, in the process, he 
get a trifle blurred and heads a shade thick, w 
matter? The Grant will sharpen the vision and remove 
the headaches of everyday routine. 

We are a convivial crowd in Rathbone Place. With 
ee yy 8 in — mn be = —— Boos 
wishes to you all: those who already have a Grant an 
those who have yet to experience that beatitude. We AFTER ALL—INDIVIDUAL PENSIONS 


raise our glasses and drink your health. : 
Let us now suppose a treasonable post ...season a Mia | NEED INDIVIDUAL ADVICE 
toastable prosit .. . trapeze a — a atey ‘d only’ stan’ still, Bites 


you wouldn’t shook she | lilly. M be the effluence of Mee What is best for one man may not be best for another. When 
ilcohol. ’f you fool half as feelish as you look, you’d 


~~ arop stinking ri’ now. We like s can who o'n I rang the Prudential’s local office for their booklet on pensions 

marry his liquor. for the self-emploved and others lik lv ood 
Still, we’re all jelly good follows, all boozeum pals bX. — oe I underst 

today so — that much depended on one’s tax position. Since then 


GRANTINGS from GREETS : i aoe . ren one of their representatives 


I suggest you do as I’ve done— 


ASK THE MAN FROM THE 


PRUDENTIAL 
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HE import needs of Sweden 

are widespread and most 
of the traders look to the 
countries in the west and south 
to supply them. And, as a 
recent market survey has put 
it, “the Swedes do not hesitate 
to make full use of their 
foreign currency surpluses for 
imports of top quality products 
and materials.” 

The question is whether Britain 
is doing everything that can be 
done to obtain its full share of 
this valuable market. The answer 
is that while things are not so 
bad as some may declare, they 
could be a great deal better. To 
be sure, that is the informed 
Swedish view. 

Under the title “Greater Efforts 
Could Win Success in Sweden's 
Attractive Market,” the Com- 
mercial Secretariat of the British 
Embassy at Stockholm were 
responsible for an article appear- 
ing not long ago in the Board of 
Trade Journal which contained 
the following relevant section: 

. the consensus of informed 
opinion in Sweden is that the 
United Kingdom share of the 
market need not have fallen so 
far. It is recognised that 
hitherto West German firms 
have had certain and sometimes 
great advantages of short de- 
livery dates and low prices. But 
it is also felt that there have 
been other factors, not of the 
same degree of inevitability, 
which have hampered UK 
sales.” 


Exporters in this country have 


lost ground in Sweden during 


recent years. 


It is clear that— 
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Britain could sell more in 
this top level market 


FOCUS OU 
SWEDEN 


This statement can be placed in 
perspective by the citation of 
trade percentages since 1950. In 
that year, Britain supplied the 
Swedish import market with 19.8 
per cent. Last year it had dropped 
to 13.7 per cent—although the 
market had increased in value by 
about 70 per cent during the in- 
terim. It was Britain’s competi- 
tors (and especially the manufac- 
turers and traders of West Ger- 
many) who reaped the benefit of 
that expansion. 

Before the situation can be re- 
stored it is necessary for British 
exporters to appreciate the gen- 


—, 


Advertising in SWEDEN? 


THE ALLER MAGAZINES 


are Sweden’s fastest growing media 


FEMINA 


258,019 copies weekly. 


ALLERS — 


The circulation of this popular weekly, designed for 
the whole family, increased from 225,000 to 
330,767 between 1954 and 1956. 


The largest circulating woman's magazine in Sweden. 


Its net paid sales have now risen to an average of 


THE ALLER PRESS LTD. 
HALSINGBORG 


London Office : 
34/40, Ludgate Hill, E.C.4. 
Phone : City 2784. 
F. A. Smyth, Representative. 


eral views held by the Swedes 
about them. They have been sum- 
marised as follows by the Com- 
mercial Secretariat of the British 
Embassy in Stockholm: 

@Failure to work the 
market. British sales and tech- 
nical personnel do not go to 
Sweden as often or for as long 
as do, particularly, their West 
German competitors, While 
there are no actual statistics, 
the best conservative estimates 
are that, in total, West German 
firms spend something like 
three times as many commer- 
cial man-days in Sweden as do 
UK firms. 

@ Inability, or unwillingness, 
to adapt to local special re- 
quirements in pattern or de- 
sign. 

@ The frequency of broken 
delivery dates. Long delivery 


a 


— Will 1 be served before you 
al 


I should think so, sir. 
We're open until first of Octo- 
ber 


‘ a 


To clarify the Swedish sense of 
humour for the benefit of for- 
eigners, the “Dagens Nyheter” 
daily newspaper has produced a 
booklet titled “What the Swedes 
Smile At.” All the instances are 
cartoons by Thorvald Gahlin that 
have appeared in the paper. The 
one above is captioned: “Will I 
be served before you close?” “I 
should think so, sir. We're open 
until first of October.” The 
booklet explains that “sober, the 
Swede seldom laughs, but he 
might smile.” 


periods are regretted but under- 

stood. Broken delivery dates 

have caused resentment, and 
the memory of them lives on. 
@ Pre-occupation of many 

UK firms with exports to the 

dollar area and to the Com- 

monwealth. 

It may be argued that, to a 
very large extent, these are the 
complaints that all buyers any- 
where make to British sellers at 
any given point in time, that they 
are the small change of the 
export trade, and that no one 
need take them at their face 
value. The Commercial Secre- 
tariat have explicitly stated that 
it would be utterly wrong to take 
such an easy-going attitude. 
These complaints, they have 
stated, “come too often, too regu- 
larly, and from far too friendly 
sources for them not to deserve 
to be taken most seriously.” 


Facts About 
The Market 


“T= decentralised pattern 
of Sweden’s economy 
sets its stamp on the country’s 
retailing system. The last 
business census showed that 
there was one retail outlet for 
every 87 inhabitants, with an 
average of 3.6 persons work- 
ing in each. With only three 
cities of over 100,000 popula- 
tion, department stores are 
obviously few—although large 
and most complete. Of the 
$3,000 retail units counted in 
1951 almost 9/10ths were run 
as private businesses. 

“In a country like Sweden, 
wholesale houses assume 
especial importance. As the 
total market is relatively small, 
many goods which cannot 
profitably be made within the 
country have to be imported, 
and scattered stores mean that 
local depots are often neces- 
sary at strategic points. More 
than 50 per cent of the whole- 
sale trade is in imported 
goods, and almost 9/10ths of 
the business is done in Stock- 
holm, Gothenburg and Malmé 
—the country’s chief ports as 
well as the three biggest 
cities.” 


Extract from “ Top Mar- 
ket: Top Paper” a brochure 
issued y the daily news- 

paper ‘‘ Dagens Nyheter.’”’ 
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Dagens Nyheter 


SWEDEN'S 
GREATEST DAILY 


NET SALES (SWEDISH A.B.C.) 
Daily 315,770... .. «. Sundays 362,356 


Dagens Nyheter is Sweden’s leading daily 
newspaper. Its circulation is national 
throughout the country but predominates, 
of course, in Stockholm, where more than 
half the inhabitants read the paper. In 
addition, about 100,000 copies are distri- 
buted every day outside Stockholm. 
Dagens Nyheter is Liberal in character and 
its politics have always been sympathetic to 
the British point of view. 

It carries the greatest advertising volume of 
any Swedish newspaper, both display as 
well as classified. 


London Office: FRANK L. CRANE, 
69, Fleet Street, E.C.4. ... Phone FLEet St. 281! 


8 4 pre | 


If you want a thorough coverage of Southern 
Sweden, then Sydsvenska Dagbladet in Malmo is 
the answer. 


Its circulation area contains about one-seventh of 
the whole Swedish population. The density of this 
population is among the highest in Sweden and the 
district is considered very wealthy. 


No wonder Sydsvenska Dagbladet, as the leading 
medium in this area, carries more national adver- 
tising than any other newspaper outside Stockholm. 


Our representatives in Great Britain 


JOSHUA B. POWERS LTD. 


14 Cockspur Street, London, S.W.|. 
Tel. WHitehall 3366 


will be glad to give you any information about 


SYDSVENSKA DAGBLADET 


SNALLPOSTEN 


Malmé 


— the biggest daily newspaper in Southern Sweden. 


You will reach 


551 million Swedish Crowns 
via Morgon-Tidningen 


A new investigation among the readers of MT shows that 
the readers’ net income—based on the weekday edition of 
48,757 copies—amounts to more than half a milliard 8. 
Crowns. On Sunday when the edition exceeds 100,000 
copies, the purchasing power rises to over one milliard. 

53.6% of the readers have an annual income exceeding 
10,000 Crowns. 

The value of Morgon-Tidningen and its stability is proved 
by the fact that 80.4% of the subscribers are married, and 
there is a constant demand from the large group of buyers 
amongst its readers, namely housewives. 

Show Swedish families the commodities you can offer! 


Advertise in 
Morgon-Tidningen 
Stockholm 


For all information: A. PRESS LTD 


es — 


14, DUVER STREET, LONDON, W. L 
Mayfair 8615 


* 


Quality coverage 
in South Africa 


Cape Town CAPE TIMES 

CAPE TIMES WEEK-END MAGAZINE 
Durban NATAL MERCURY 

SOUTH AFRICAN WOMAN’S WEEKLY 
Johannesburg = RAND DAILY MAIL 
National SUNDAY TIMES 

SUNDAY EXPRESS & HOME JOURNAL 


DIE LANDSTEM 
FORUM 


Yo 


NEWSPAPERS LTD 


92, New Cavendish Street, Portland Place, W.1. 
Tel.: LANgham 5036 
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THIS IS A CARLTON PHOTOGRAPH 


TO WISH YOU GOOD HEALTH 


AT CHRISTMAS TIME 
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THE GRAPHIC ARTS 


—a Weekly News Survey 


‘Scientific progress has great 
impact on graphic arts’ 


“We are living in a scientific age,” said H. M. 
ex-acting principal of Bolt Court School of i 
when he addressed the Society of Typographic Designers 
recently, “and the development which is going on in chemistry 
and physics, mathematics, engineering and especially in nuclear 
physics and electronics, is staggering. It is having its impact on 
the graphic arts, in which developments have been very rapid 


since the 1939-45 war.” 


Discussing photographic type 
composing, he said it “is going to 
have a big effect on progress in 
the graphic arts,” and went on to 
describe the various methods of 
operation now being adopted in 
this field. 


In the United States, where 
about 100 Intertype Fotosetter 
machines are already in opera- 
tion, the system—which was at 
first thought to be suitable mainly 
for litho and gravure—is being 
widely used for letterpress work. 


The tendency, said Mr. Cart- 
wright, was to etch pictures and 
type simultaneously on large 


magnesium plates, which could 
be curved round a cylinder, or 
even to etch direct on to cylin- 
ders, which could be put on the 
machine for rotary printing. 


London 
TV ‘dramatic, 
staggering’ 


Malcolm Muggeridge, editor of 
Punch, told the Publicity Club of 
London on Monday evening that, 
in its ability to influence people, 
commercial television was the “most 


important, the most dramatic, the 
most staggering invention § since 
printing. 


“What goes on to that little screen 
is going to have the most tremen- 
dous effect,” he said. 

Talking on “The Power of 
Words.”’ Mr. Muggeridge said that 


human beings always had been, and 


Club News 


probably always would be, ruled by 


words. He thought that this power 
had two aspects. One was the 
power of persuasion; to make 


people want to do one thing rather 
than another. 

But more important 
power of clarification. 
to make clear what seemed con- 
fused was the “noblest of all gifts.” 


First Friday 
Officers re-elected 


At the annual general meeting of 
the First Friday Club, Manchester, 
the following were re-elected: T. H. 
Harper, chairman; R. Highland 
Longdon, honorary secretary. Com- 
mittee, W. McMillan, L. N. Walms- 
ley and E. J. Sibbald. 


was the 
The ability 


“This has aroused interest in 
etching on magnesium. It has 
also had the effect of stimulating 
people to find some other way 
of etching line work in relief. 

“The standard method of etch- 
ing line work for the past 80 
years has been to protect the 
sides of the lines as they etched 
by manual methods, the process 
being in four or five stages. It 
is highly skilled work, and 
when applied to the handling of 
the large plates wanted for rotary 
printing it is a_ time-wasting 
operation. 

“With type matter, too, it is 
most difficult to secure uniform 
results by conventional line- 
etching methods. That is one 
reason why there has been the 
search for new methods in the 
United States. The Dow process 


internator me Aussietiung 
Ger Druck 

ed Pagmenndusine 
Lavesnne 1-16 jum 1957 


This poster by Swiss artist Ernest 
Witzig is being used to publicise 
GRAPHIC $4 —the International 
Fair of Printing and Allied Trades 
which will be held in Lausanne. 


is now beginning to 
known in this country.” 

Discussing colour reproduction, 
Mr. Cartwright said: “Some 
people today would rather work 
from a negative transparency than 
from a positive transparency, but 
this involves the difficulty that 
a positive print is required for 
editorial purposes. prime 
necessity is to have a standard 
form of illumination for trans- 
parency viewing, as_ different 
lights distort the colours.” 

He concluded his talk with a 
description of the way in which 
electronic colour correction is 
being used. 


be well- 


Monday, December 17 
PUBLICITY CLUB OF LONDON, 
Night. Waldorf Hotel. 
PRESS ADVERTISEMENT MANAGERS’ 
ASSOCIATION Christmas Luncheon 
Connaught Rooms, W.C.2. 12.30 
for 1.15 p.m 

ASSOCIATION OF CIRCULATION EXECU- 


Quiz 
6.15 p.m. 


AD MAN’S DIARY 


Suite, Midland Hotel. 
p.m 

FLEET STREET COLUMN CLUB. Christ- 

mas Luncheon. Connaught Rooms 

PUBLICITY CLUB OF LEEDS. Christmas 

Luncheon, ¢ Mansion, Round- 

hay Park, Leeds 8. 12.30 p.m. 


12.30 for 


tives. Christmas + me Con- Thursday, December 20 
naught Rooms. BRITISH SALES PROMOTION ASSOCIA- 
rion, Christmas Luncheon. Shaftes- 
Tuesday, December 18 bury Hotel, W.C.2. 12.30 p.m. 
PUBLICITY CLUB oF LEICESTER. PUBLICITY CLUB OF LONDON. Christ- 
Ladies’ Christmas Luncheon. Grand mas Luncheon. Great Room, 
Hotel, Leicester. Gensvenes House. 12.45 p.m. 
riday, December 21 

Wednesd D ber 19 PUBLICITY CLUB OF GLASGOW. Christ- 
MANCHESTER PUBLICITY ASSOCIATION. mas Luncheon, Grosvenor Restaur- 
Christmas Luncheon. Alexandra ant. 1 p.m. 

Regent Berks and Bucks 

r * > 

NEW YEAR'S BALL Christmas lunch 


The Regent Advertising Club will 
hold its New Year's Eve Ball at 
Agriculture House, Knightsbridge, 
headquarters of the National 
Farmers Union, which was opened 
by the Queen Mother earlier in the 


year. Accommodation is limited to 
300. 
Motor 


First social 


More than 60 people attended the 
first social meeting of the Adver- 
tising Motor Club at the Regent 
Advertising Club. Sheila Van Damm 
showed two films, “The Cup of 
Gold” about the Alpine Rally in 
1954 and “Team Champions” on 
the Monte Carlo Rally in 1956, and 
afterwards answered questions. 


Nearly 80 people, mostly 
members, enjoyed the Christmas 
luncheon of the Berks and Bucks 
Publicity Association, held at the 
Hotel de Paris, Bray, last Friday. 
Miss Mary Messer, chairman, who 
presided, proposed the toast of the 
publicity clubs, to which Harold 
Boulter, chairman of the Club 
Development Committee, replied. 
Sir Allen Lane, the Penguin Books 
publisher, replied on behalf of the 
guests to a toast proposed by Carl 
Brunning, vice-chairman, BBPA. 

C. W. Price, information officer 
of the British Travel and Holidays 
Association, told BBPA members— 
at another recent meeting—that 
the tourist trade was the largest 
dollar earner in this country. It 
brought in £156 million in foreign 
currency last year. 
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Riddell joins Reed’s 


Dr. G. L. Riddell, the direc- 
tor of research of the Printing, 
Packaging & Allied Trades Re- 
search 


Association, is relin- 
quishing his appointment with 
that body to join Albert E. 
Reed & Co. Ltd., as head of 
their packaging research and 
development division. Aged 
48, Dr. Riddell has been 
PATRA’s director of research 
since 1930. 


Cowell’s exhibition 


An exhibition by W. S. Cowell 
Ltd., the Ipswich letterpress and 
litho printers, called “Colour in 
Printing” has been held at their 
London offices in Percy Street 
during the past week; closing 
today (Friday). On display were 
many examples of book jackets, 
four-colour offset and letterpress 
work, lino-cut printing and fac- 
simile reproduction for fine art 
subjects. 


Trish Co-op ’s 400 


In 40 weeks of organised acti- 
vity the Printing Industry Co- 
operative Society Ltd. of Ireland 
has accumulated over £1,000 and 
now numbers 400 members. The 
aim of the organisation is to win 
the support of the 5,000 workers 
in the printing industry. 

This is stated in the report of 
the secretary, Donal Gilligan, at 
the first annual general meeting 
of the Society, held last week. 


. . . . . . . 


Southampton 
Ad man wants 
more pictures 


A suggestion that advertisers in 
local newspapers should make more 
use of illustrations in their adver- 
tisements was made by Leslie Riggs, 
managing director of Riggs Adver- 
tising Ltd., Southampton, when he 
addressed Southampton Publicity 
Club on press advertising. 

He said some advertisers felt they 


were Re away money” if 
they did not fill every bit of space 
with words . . . and more words 


“A useful tip for the writing of 
copy is to prop before you a photo- 
graph of someone you consider 
typical of the persons you arc 
addressing in your advertisement. 

“Sell face-to-face and you will 
find that you will more easily adopt 
a ‘down to earth, convincing ap- 
proach that will make your copy 
persuasive and effective,”’ he said. 


Cotswolds 


Talk on industrial 
photography 


Speaking at the Publicity Club of 
the Cotswolds on _ industrial 
photography, Walter Nurnberg said 
that what may be good photography 
may not necessarily be good - 
licity. For what may represent an 
artistic creation in the photo- 
grapher’s mind may be far from the 
effect desired by the client, or the 
effect it was designed to have on 
the public. 
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80 ATTEND THE 
BBPA LUNCH 


Waat with fog. a hold-up on the 
railway, and the elimination of a 
number of trains, I began to wonder 
last Friday whether I would ever 
get to the Hotel de Paris at Bray 
for the Christmas luncheon of the 
Berks and Bucks Publicity Associa- 
tion. But I did; and, as always, it 
was well worth the effort. 

About 80 people were present, 
most Of them members of the 
BBPA, though other clubs were 
represented by Trevor Harris, chair- 
man of the Publicity Club of 
London; Guy Barney, chairman of 
Regent; and E. C. Launchby, vice- 
president of the Oxford Club; with 
Harold Boulter, chairman of the 
Club Development Committee, 
representing the whole club move- 
ment. 

Even before the cracker-pulling 
and paper-hat-donning, the conver- 
sation and laughter were so lively 
that, as Max Friend, the Associa- 
tion’s programme convener, said to 
me: “It’s so noisy you can't hear 
a pin drop!” 

The speeches were brief and witty. 
Mary Messer as chairman, de- 
scribed her job in the words of a 
lorry driver: “It ain’t the work I 
likes; it’s the people I runs into.” 
Harold Boulter said that the 


Association was the only club to 
possess an “all-woman chairman,” 
and congratulated it on its success 
despite its ‘geographic scatteration.” 
Carl Brunning, vice-chairman, intro- 
duced the guest of honour, Sir 
Allen Lane, the Penguin Books 
publisher, by saying that he had 
achieved fame by the finest form of 
publicity—the merit of his products. 

Sir Allen, after proclaiming that 
he knew nothing about Berks or 
Bucks or publicity, went on to say 
that in these two counties alone his 
organisation printed four million 
books a year, providing Berks and 
Bucks with an invisible export of 
£250,000. He revealed. incidentally. 
that after the BBC had televised 
George Orwell’s 1984, his firm sold 
22,000 copies within three days! 

Altogether a most enjoyable func- 
tion, for the success of which I 
herewith add my thanks to Eric 
Hubble, who organised it. 

7 * * 


WHAT do you think is a “sen- 
sible age’? Evidently in France it 
is seven years. At least that is what 
Paul Baratte of Paul Baratte and 
Associates told us at the cocktail 
party given for clients and friends 
at Le Cercle de la Maison de 
France last week. 

He said that his agency was now 
seven years old, and this was the age 
when French children were allowed 
to speak at the family meal. 


a gtoup of nine 
influential newspapers 
AB.C. Weekly Net Sales 
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Miss V. Adams, of V. Pethick Ltd., was entertained by her colleagues to 

mark her completion of 30 years with the agency. Here she is seen Hy 

a congratulatory telegram from chairman Y. Pethick, watched by H. W. 

Flood, managing director. She took away with her many goodwill messages 

from national newspapers and went home to a television set presented to 
her by the firm. 


A SOMEWHAT “different” service 
is offered by a new photographic 
unit with a somewhat different 
name—Quiclick. It has been 
planned to produce photographs for 
presentation layouts (which many 
photographers are apparently unwil- 
ling to undertake), television story 
boards, exhibition displays, public 
relations, artists’ reference (i.e. 
photographs of models which artists 
use when drawing their illustrations 
to stories), and magazine editorial 
use. 

Quiclick is headed by Mrs. Nita 
Dickson, who has worked with 
Osborne-Peacock and Erwin Wasey 
doing layouts and visualising on 
fashion accounts. She tells me that 
her unit works primarily for 
agencies. 


A bronze medallist 


In addition to being an excellent 
advertising designer, Jasper Blackall 
is also one of the best Sharpie 
helmsmen in the world—as is proved 
by his Olympic Games bronze medal. 
Fortherecord, 
he took part 
In seven races 
in a borrowed 


boat,** Chuck- 
les” (crew 
Terry Smith) 


and here are 
his placings : 
one first, two 
seconds, three 
thirds, one 
fifth and one 
seventh. Over- 
all placing, 


“Jas.""—who 

h os been 

sper . wit “he 
Jasper Blackall Conte t4d. 
for two years—has been sailing 
Sharpies for four years. He lives, 
more on water than on land, at 
Burnham-on-Crouch. A wife and a 
one-year-old daughter have been 


eagerly waiting to welcome him back, 
and a lot of colleagues and friends 
have been waiting to wet his bronze 
medal. 


The dancing editor 


ForMERLY editor for six years 
of Dance News, Louis Ghisletta has 
joined the staff of the Arthur Mur- 
ray School of Dancing in Leicester 
Square, and is to edit the school’s 
monthly house magazine and train 
as an executive. To get to know 
the school’s business he is also at 
the moment giving dance instruc- 
tion. When he became Dance News 
editor at 20 the circulation was only 
a few thousand; when he left, its 
circulation was about 65,000. 
‘ 


Shell’s 600 issue 


IN St. Swithin’s House, within 2 
stone’s throw of the Mansion 
House, a cocktail party was held 
last week to commemorate the 600th 
issue (incidentally the Christmas 
issue) of the Shell Magazine, which 
is published monthly for members 
of the Royal Dutch/Shell Group. 

Among the many who were 
present to congratulate the editor, 
K. B. Showler, and others respon- 
sible for the production of this 
notable house organ, were many 
members of the British Association 
of Industrial Editors. They saw 
F. J. Stephens, managing director 
of Royal Dutch/Shell, pin a 35-year 
long-service medal on to a copy of 
the magazine! 

Among the exhibits were repre- 
sentations of the various stages of 
the colour printing of some of the 
pages, and examples of earlier issues 
since 1921 when the magazine 
was known as The Pipe Line. 

By way of congratulations, the 
staff magazine in Holland had sent 


over a “Speculaas”’ cake, a Dutch 
cake in the shape of “St. 
Nicholaas,” traditionally eaten at 
Christmas. 

* * * 


OFF to an early start with his 
Christmas party last week was Jack 
Robson, one of Fleet Street's best 
known newspaper representatives. It 
was 11.15 a.m. when the first guest 
arrived. Among those who called 
in were those veterans of space 
buying, R. P. Challenger and J. G. 
Bottell. Another old-timer present 
was T. C. Danks. Pat Baker, L. C. 
Blennerhassett, Leo O'Farrell, Alan 
Maxwell, Mrs. K. O'Neill and Miss 
L. Briscoe helped to give the party 
a real Irish flavour. 


CONTACT 
WEEK'S WISECRACK 


~ 


“What with fantastic literals 
and funny Christmas edi- 
tions, I don’t think I stand 
a chance of raising a laugh 
this week, Carruthers.” 
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A HAPPY CR Tnge 


\O6 


TRUE STORY - PHOTOPLAY - TRUE DETECTIVE - AEROMODELLER - COMPETITOR'S JOURNAL 
TRUE ROMANCES - CROYDON TIMES - MASTER DETECTIVE - MODEL MAKER - DRY CLEANING JOURNAL 


MY STORY MAGAZINE 


A. H. Mclsaac . Advertisement Director 


ARGUS PRESS LTD - 8/10 TEMPLE AVENUE - LONDON EC4 - PHONE FLE 3514 
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highest housewtfe 


(and the highest 


of any 


isement Manager. Good Housekeeping. 


{ 
ADVERTISER’S WEEKLY 94 DECEMBER 14, 1956 } 
} . 

OLIVE BIRD. Adver' 
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pusekeeping 


the 


readership 


male readership ) 


women’s month ly 


> \.P.A. Readership Survey 1956 


33 Ashley Place. London, S.W.1. Tel: ViCtoria 6699 
Good Housekeeping is published by THE NATIONAL MAGAZINE COMPANY LIMITED 


Publishers of : Good Housekeeping - Harper's Bazaar - Vanity Fair - House Beautiful - She - The Connoisseur 
The Good Housekeeping Books. Proprietors of : The Good Housekeeping Institute 
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New journal for 


shoe trade 


The Shoe and Leather Record will 
publish the first issue of a new 
magazine, the Shoe Retailer, on 
February 15. Appearing three times 
a year, it will have a type area of 
8 in. by 5 in. and a guaranteed cir- 
culation to independent retailers of 
5,000. Advertisement rates will be: 
full-page black and white, £50; two 
colours, £60; three or four colours, 
£75 and pro rata; cover, £105. It 
will sell at 2s. 6d. 


* * * 


The January issue of Reader's 
Digest will be heavily supported by 
a publicity campaign in early 
January concentrated on London 
and the suburbs. It will use large 
spaces in The Star, Evening News 
and the Evening Standard, a TV 
spot on January 3 and posters on 
main tube stations. 


* * * 


January's Modern Caravan will 
be a special Caravan Holidays num- 
ber giving details of caravans for 
hire and sites to let. The issue will 
be backed by advertising in Picture 
Post's Holiday Guide issue and in 
provincial newspapers. 


* * * 


The Christmas number of Men 
Only is being sent to advertisers 
and agents with a wrapper band 
which poses “The 530,000 Christmas 
Question.” The question is printed 
on a pull-out tab and asks “How 
can any advertiser to men enjoy 
Christmas properly before making 
sure that the 530,000 readers of 
Men Only are included in his 1957 
schedules?” 


Half-page advertisements in 
Everybody's on January 12 and 19 
and four-inch double-column ads in 
the Empire News on January 13 and 
20 will support the Competitors’ 
Journal. 

* * * 

Sir Edward Boyle has rejoined the 
editorial staff of the National and 
English Review and contributes to 
the editorial in the December issue. 

ok * * 


A special book of pictures entitled 
Hungary’s Fight for Freedom, pre- 
pared by Life Magazine, is on sale 
this week, price 2s. All profits will 
go to the International Rescue 
Committee to aid Hungarian 
refugees. 

* * 

The Board of Trade Journal wil! 
be published on Fridays instead of 
Saturdays from this week. 

* *x * 

“Rising costs of production” was 
the reason given when the Oxford 
Mail increased its selling price from 
2d. to 3d. on Monday. 

* * 


Confectionery Shop, the journal 
of the Institute of Chocolate and 
Confectionery Distributors, will be 
distributed on a controlled circula- 
tion basis to some 20,000 retailers 
and 2,500 confectionery wholesalers 
from next spring. New ad rates 
which come into force from March 
1957 will be: whole page (ordinary 
position), £80 per page, with series 
discounts ; half-page, £52 for one 
insertion, with series discounts: 
back cover (full colour) £160 for 
one insertion; inside cover (full 
colour) £145 for one insertion. 


Good Types 
to Employ 


Sans for photography 


Times for legibility 


F. & C. for reliability 
FOSH & CROSS LTD 


for LETTERPRESS and OFFSET LITHOGRAPHY. 
DESIGNERS, BINDERS and PROCESS ENGRAVERS 


80-92 MANSELL ST., LONDON, E.1 


Telephone : 
ROYAL 1731 (10 lines) 


Telegrams : 
Printrade, Edo, London 


(Rew Lb; (RAMU PLACE Bars cm Loren 


WOMANS JOURN AL 


The first full-colour reproduction 
of a portrait of HRH Princess 
Alexandra from the painting by 
Dennis Ramsay will be exclusively 
carried in the January issue of 
Woman’s Journal. A_ colourful 
home-making supplement showing 
“Other People’s Dining Rooms” 
will be included. 


We Hear 


John Rodgers, a director of the 
J. Walter Thompson Co. Ltd., is 
chairman of the Conservative Party's 
labour committee in the House of 
Commons and vice-chairman of its 
broadcasting and communications 
committee, for 1956-57. 

* * 


* 

The annual staff dinner and dance 
of Priestley Studios Ltd. was held 
at the Cadena Café, Gloucester, 
when 200 guests were present. 

* * * 

The Irish Censorship of Publica- 
tions Board, which has been non- 
effective for lack of a quorum since 
June, has now been pe up to 
Strength by the addition of two new 
members: Andrew Comyn, a solici- 
tor, and Robert Figgis, well known 
in Irish literary and art circles. 
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R.A. BUTLER AT 
FSCC LUNCH 


R. A. Butler, Lord Privy Seal, 
will be the guest of honour at 
the Christmas luncheon of the 
Fleet Street Column Club at the 
Connaught Rooms on Wednes- 
day. 

About 770 members (headed by 
the chairman, Andrew Milne) and 
guests—as many as can be 
accommodated—will be presided 
over by Lord Mackintosh, presi- 
dent of the Club. 

Harold Fish, the Club's social 
secretary, who is again organising 
the luncheon, states that in addi- 
tion to such popular features as 
the barons of beef and the Beef- 
eaters, the Alsatian Revellers will 
this year be supported in their 
carol singing by the Guild of St 
Bride (St. Bride’s Church choir). 
who will wear their Guild robes. 


Liverpool papers 
link with TWW 


The Liverpool Daily Post and 
Echo Ltd. have taken a minority 
interest in TWW Ltd., the new 
company which, under the chair- 
manship of Lord Derby, is to 
provide independent television 
programmes for South Wales and 
the West of England. 

A. G. Jeans, assistant manag- 
ing director of the Liverpool 
Daily Post and Echo Ltd., will 
represent that company on the 
board of TWW Ltd. 


Display Convention 


Viscount Hambleden will be 
the chairman at the opening 
session of the third National 
Display Convention and Exhibi- 
tion, to be held at the Horticul- 
tural Hall, Westminster, April 


Advertising circles were well represented in this group at the Scottish 
aa Benevolent Ball at the Central Hotel, Glasgow. Standing (I. to r.): 


F. McAlister (Sirdar Wools, 
RE ), 


London), 
Andrew Milne (‘‘Drapers’ 


Hamp Hamilton (“Glasgow 


Record,” London), Alan Stephen 


(Outram Press, Glasgow), Miss Nellie Harris (Sommerville & Milne Ltd., 


Glasgow), 


winner of the ham in the prize draw, E. J. G. 


Brown (H ugh 


Loader & Co. Ltd., Kilmarnock), Miss Jean Hannah (Simpson & Gemmell 


Lid., Glasgow), 


Leslie Beckett (editor, 


“Drapers’ Record”’), John Bard 


(Outram Press, Glasgow), P. Cornin (“Drapers’ Record,” Glasgow), N. G. 

Yuille (Sommerville & Milne), N. Keen and Ellis Lloyd €Ellis Lloyd 

(Advertising) Ltd., London), Mrs. M. Gowan (“Drapers’ Record,”” Glasgow), 
and A. Caldwell (Glasgow). 


PCs 96 Pe 
= __ 
PUBLICATIONS IN me wis 

e | 
ee | 
ee | | 
= 
7 ~ 
FE a. \sS v7 ie’ 
—____ kere 
.. YG Saw “a @-.. 
| * ‘. Me, & ei | 
ee 
EEE le a 
| 


DeceMBER 14, 1956 ADVERTISER'S WEEKLY 


P| 


uP THE hs 
q 


but EVERYONE sees Posters 


Rathi , jt 
Se £0 ofeG « fe Sefer 10 B.S. B SA Oak Pol ° : ia ao8 o3- 
p< \ : mis/g ie Te 4 ny Li Ae Q) z 3 , 4 As) he ») led Ry ve “ AG 
iva | oA, x1 ye \ ea aa on) } Sina le N\=|= ey ees | 1 Bey 
WAWAGUT A Mitr ha COA OTe aso eA are — Nee a oe 


Complete the Campaign in colour wth PQYS TER rererinion 


BRITISH POSTER ADVERTISING ASSOCIATION . LONDON POSTER ADVERTISING ASSOCIATION LTD 
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‘No-one selling 
a quality 


TV audience’ 


“Television's got them—they 
are actually going into shops the 
next morning and buying things,” 
E. C. MacKenzie, assistant man- 
aging director of W. S. Crawford 
Ltd., told the Leicester branch of 
the Incorporated Sales Managers’ 
Association, when he spoke on 
the effects of commercial tele- 
vision. 

“We have gone right into their 
homes,” he said. “A family sit- 
ting in a room in their own home 
have great difficulty in resisting 
looking at your advertisement. 

“But no station has tried yet to 
sell me a quality audience,” he 
said. “They seem only to be 
interested in numbers, whereas 
audience behaviour is what we 
want to know. 

“There will never be any advo- 
cacy better than the human voice 
and speech; it is far better to hear 
the voice of a talented QC than 
to see a little figure hopping 
round saying funny things in a 
squeaky voice.” 

Much had still to be learned, 
Mr. MacKenzie continued, and 
no one really had any knowledge 
of what would happen or what 
exactly was required from com- 
mercial television. 

“But I believe the greatest 
quality in television advertising 
will be sincerity.” he concluded. 


isa JOAN RUSSELL Kiddie 
drawn for you by one 
of us to convey the 


good wishes of all of us at 


=, e 
MINERVA HOUSE 


Zz. 
WELLINGTON ST STRAND y a \ 


TEMPLE BAR 6720 


4t a celebration party in Leeds, Howard Cook was presented with a pen 
and propelling pencil set to mark his completion of 21 years as managing 


director of Star Solus Sites (Leeds) Ltd. 


The presentation was made by 


Mrs. Muriel Cordingley, on behalf of the directors and staff. During the 


party an anniversary cake was cut by Mrs, Cook. 


Harry Stead, works 


manager, proposed the toast to the guests, to which E. King, of Lintas 
Ltd., replied. 


Biltesstnl eile 


for Martini 


Today (Friday), full-page edi- 
torial type advertisements will be 
appearing in 15 papers as the pre- 
Christmas highlight of the press 
advertising campaign for Martini 
Vermouth. 

The lay-out, typography and 
subject matter will appear 
authentic and make-up of the 
page will vary according to the 
paper in which it is appearing. 

A spokesman of W. S. Craw- 
ford Ltd., the agents, said that 
Martini and Rossi Ltd. were pro- 
bably spending more money in 
the pre-Christmas period than 
any competitive advertiser. 


TV’s Top Ten 

The News Chronicle TV Top 
Ten Awards for 1956 will be pre- 
sented at a dinner at the 
Dorchester Hotel on Sunday. 
The awards are made in the 
following categories: regular 
programme, play, actor, actress, 
musical personality, commenta- 
tor, variety artist, woman's 
personality, outside broadcast, 
and commercial. 
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‘Beat the frost’ 
ad, PR drive 


A nation-wide advertising and 
publicity campaign aimed at 
educating householders, archi- 
tects and builders in the risks of 
frost damage to domestic water 
supplies and steps that can be 
taken to prevent this damage has 
been launched by a joint com- 
mittee of the Water Companies’ 
Association, the British Water- 
works Association, and the Insti- 
tution of Water Engineers. 

Water authorities throughout 
the country will be placing adver- 
tisement stereos in local news- 
papers. Thousands of pamphlets 
are being issued to householders 
and displays will be used in water 
company offices, shop windows, 
cinema foyers, and elsewhere. A 
film “Jack Frost Strikes Again,” 
made by the Water Companies’ 
Association, will be given a wide 
showing. 

Public relations consultants to 
the Joint Committee on Frost 
— are Sidney-Barton 

td. 


Current Advertising 


Accounts 

FUTURE CRAFT MOULDED 
PLASTIC SHOWCARDS, for 
Charlotte Publicity Service. 

CEMENTATION (MUFFELITE) 
LTD., for Napper Stinton Wool- 
ley Ltd. from January 1. 

SWAN, HUNTER & WIGHAM 
RICHARDSON LTD.: BAR- 
CLAY, CURLE & CO. LTD.; 
BROOKS FASHIONS’ LTD. 
Accounts for Redheads Advertis- 
ing Ltd. 

SLACK & PARR LTD., for Rex 
Publicity Service Ltd. 

DUCTILE STEELS LTD.; 
SMALLBONE & SONS (SER- 
VICE STATION) LTD. Accounts 
for Willington Advertising Ltd. 

COWANS LTD., for E. Walter 
George Ltd. 

H. & G. SIMONDS LTD., for Ser- 
vice Advertising Ltd. 

GENERAL MOTORS CORPORA- 
TION OF AMERICA (ALLISON 
DIVISION), for G. Street & Co. 


Ltd. 
FARDONS VINEGAR CO. LTD., 
for John Haddon & Co. Ltd. 


AIR FRANCE, using nationals, 
general interest magazines and 
women’s magazines for special 
holiday services in 1957.  (E. 
Walter George Ltd.) 

KIMBERLY-CLARK LTD., using 
national dailies and Sundays for 
Christmas theme in Kleenex ads. 
(Foote, Cone & Belding Ltd.) 

SAFCA AEROSOL MANUFAC. 
TURING LTD., using direct mail. 
(Stuart Advertising Agency Ltd.) 

WADE WHIMSIES, using commer- 
cial TV. (Severn Publicity Ltd.) 

RALEIGH INDUSTRIES LTD., 
using double-crown posters 1 
export markets. (Dorland Adver- 
tising Ltd.) 

BOROUGH OF BRIDLINGTON, 
using national papers and periodi- 
cals, provincial dailies and Sun- 


days and posters for holiday 
campaign. (Gee Advertising Ltd.) 

INTERNATIONAL CHEMICAL 
CO. LTD. using commercial TV 
on all stations for Anne French 
Cleansing Milk. (Armstrong- 
Warden Lid.) 

TONI COSMETICS LTD., 
commercial TV. 
Belding Lid.) 

ENGLISH WAXES LTD., using 
commercial TV on all four 
stations and trade press for Dove 
Superfine Silicone Wax Polish. 
(Gordon & Gotch Ltd.) 

NEW ZEALAND BUTTER, using 
nationals, provincials, women’s 
magazines, posters, commercial 
TV and trade press. (A. S. Dixon 
Ltd.) 

SAMMY SCARVES, using national 
dailies. women’s magazines and 
trade press. (Stowe & Bowden 
Ltd.) 

AMBASSADOR CONSOLETTE 
21-in. TV SET, using national 
dailies, Sundays, provincials, 
magazines and posters on London 
Underground. (Pickersgill Pub- 
licity Service Ltd.) 

QUAKER SUGAR PUFFS, using 
national papers and women’s 
magazines to announce details of 
model motor cars for children. 
(Erwin Wasey & Co. Ltd.) 

MARTINI & ROSSI LTD., using 
editorial type ads in Daily Herald, 
Daily Sketch, Aberdeen Daily 
Express, Dundee Courier, Glas- 
gow Daily Record, Manchester 
Evening News, Manchester 
Guardian, The Star, Morning 
Advertiser, Newcastle Evening 
Chronicle, Scotsman, South 
Shields Gazette, South Wales 
Echo, South Wales Evening Post 
and Yorkshire Post. S. 
Crawford Ltd.) 

SINGER SEWING MACHINE 
COMPANY, using nationals, pro- 
vincials and magazines linking up 
with. window displays. (Wilkes 
Bros. & Greenwood Ltd.) 


using 
(Foote, Cone & 
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At the David Allen & Sons Ltd. reception at Claridges last week, A. O. 
Buckingham, a director of Young & Rubicam Ltd., is welcomed by Mrs. 
Allen, wife of W. E. D. Allen (centre), chairman of David Allen. 


Sir Robert 
opens new 
film studios 


Sir Robert Fraser, director- 
general of the Independent Tele- 
vision Authority, performed the 
official opening of the new TV 
Advertising Ltd. studios in War- 
dour Street on Wednesday of last 
week. 

The studios occupy a floor area 
of 13,500 square feet covering the 
entire basement of Film House 
and are described as “the only 
self-contained TV film studios in 
Central London.” 

In the course of his speech Sir 
Robert Fraser said that people 
who invested in TV as an adver- 
tising medium had made a “sound 
investment.” 

Contrary to what many people 
had forecast, TV advertisements 
had caused no lowering of stan- 
dards, but had in fact added to 
the entertainment value of the 
medium. 

In his reply, L. S. Hargreaves, 
chairman of TV Advertising Ltd., 
thanked Sir Robert for coming 
to open the “shop”—for “this is 
a shop,” he said, “because our 
business is to sell goods—and sell 
as many as possible—with tele- 
vision commercials.” 

The studios include a sound 
stage and a silent stage, with 
comprehensive camera and light- 
ing equipment, a dubbing theatre, 


cutting rooms, vaults for film 
storage, a film library, a set con- 
struction department, dressing, 


make-up and hairdressing rooms. 


4 Double celebration { 


A. W. Smith, of Frederick Aldridge 
Lid. (left), and Reginald Harris, of 
Reginald Harris Publications Ltd., 
lunched together last week to 
mark the fact that they are both 75 
years old and have both been 59 
years in advertising. 


Cinema audience 
research standards 


International standards for 
screen advertising research and 
approved methods for carrying 
out audience surveys have been 
issued by the International 
Chamber of Commerce with 


tives. 

Published under the title, “Screen 
Selling: Viewers are Con- 
sumers,” it recommends that 
cinema owners or advertising 
contractors ought regularly to 
supply their clients with statis- 
tics covering the location of 
cinemas, their individual seat- 
ing capacities, admission prices 
and daily and weekly figures of 
admissions, etc. 

The ICC believes that cinema 

advertising research should be 

financed primarily by cinema 
owners. 


‘As you were’ for 
carpet drive 


The 1957 sales promotion plan 
of the British Carpets Promotion 
Council will follow broadly the 
pattern set in previous years. 
This was announced by G. H. 
Davidson, carpet promotion 
officer, when he gave a review of 
the past year’s activities. 

He said the major emphasis 
would be on advertising to the 
mass market, at the same time 
encouraging retailers to join in 
and exploit the co-operative sales 
promotion schemes. 

“Commercial TV will be used 
regularly in the spring and 
autumn selling periods,” he 
added. 


ON, Avs y-V 

The London Dance Institute 
wanted to take a number of TV 
spots over Christmas, including 
one_which would have included 
an upside-down slide. But this 
has been turned down by Asso- 
ciated-Rediffusion Ltd. as umnac- 
ceptable. Bernard Stetson, presi- 
dent of the London Institute, 
says: “We feel that our upside- 
down slide would have attracted 
attention .and, if complaints had 
been forthcoming, might have 
been a useful guide on viewer 
figures and reactions.” 


CALL FOR 
TRAVELLING 
FURNITURE 

SHOWS 


Travelling exhibitions of furni- 
ture were recommended by 
Henry J. Sutcliffe, national hon- 
orary treasurer of the National 
Association of Retail Furnishers, 
at a meeting in Leeds. 

He suggested that manufac- 
turers engaged in national adver- 
tising should co-operate in pro- 
viding these exhibitions of their 
products at large centres through 
out the country, on the under- 
standing that no sales took place 
at them and that orders for 
products went through the recog- 
nised retail channels. 

He revealed that the Associa- 
tion was considering the employ- 
ment of a trained designer and 
interior decorator whose services 
would be available to members 
for creating window displays, 
planning and creating special ex- 
hibitions and modernising and 
re-constructing premises both 
internally and externally. 

On the subject of the adver- 
tising of hire purchase terms, Mr. 
Sutcliffe recalled that the Presi- 
dent of the Board of Trade had 
stated that existing legislation 
required the full disclosure of 
information and should be ade- 
quate. The advertising sub- 
committee of NARF had studied 
the implications of the protection 
afforded to hirers by the 1938 
and 1954 Hire Purchase Acts, and 
were satisfied that legislative 
attempts to give greater informa- 
tion might well result in greater 
confusion in the minds of the 
public. And no complaints with 
regard to hire purchase adver- 
tising had been dealt with by the 
committee in the last 12 months. 


AGI show opens 


The first exhibition of the 
Alliance Graphique Inter- 
nationale (AGI), which has been 
shown in Paris and London. 
opened in Newcastle last Satur- 
day, at the Laing Art Gallery 
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These 
Commercial Road, 


Christmas decorations in 
Portsmouth, 
were organised by  Landport 
Drapery Bazaar in conjunction with 
other Commercial Road traders. 
Over 10,000 fairy lamps and five 
miles of cable, covering approxi- 
mately 600 vards, have been used 
to form this canopy of stars. 


ITV overlap 


A Television Audience Mea- 
surement Ltd. survey shows that 
eight per cent of all ITA homes 
in the TAM Lancashire ITA area 
are able to receive programmes 
from Lichfield, and that nine per 
cent of the ITA homes in the 
TAM Midlands ITA area are 
able to receive transmissions 
from Winter Hill. 

This means that in the overlap 
area there are some 50-60,000 
ITA homes with a choice of ITV 
programmes. 


9 

‘Best-yet? show 

“The most successful ever” 
was the verdict of trade and live- 
stock exhibitors at last week's 
National Poultry Show, organised 
by Poultry World and Farmer & 
Stock-Breeder. In spite of travel- 
ling difficulties, the gate was only 
seven per cent down on the 1955 
event. In addition to British 
poultry farmers, visitors also 
came from France, Germany, 
Holland, Italy, Switzerland and 
Yugoslavia. The show is held 
annually in December. Maurice 
J 


. Seymour is the press officer. 


The “Poultry World” Silver Challenge Trophy for the most attractive stand 
at the National Poultry Show was awarded to Pfizer Ltd. for this stand. 
Designed by the studio of Ripley, Preston & Co. Ltd., the stand, in black, 


yellow and orange, was constructed by Berta Studios. 
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H. G, Webley, M.S.M.A., 
Advertisement Manager, 
and his colleagues 
R. €. Cabeldu, Assistant 
Advertisement Manager, 
and C, Leslie 
of 
The Syren & Shipping, 
The Merchant Shipper, 
The Chief Steward and 
Ship Stores’ Gazette 
wish all their friends 
in Advertising A Merry 
Christmas and a Happy 


New Year 


At last.a concise, 
expert. down to 
earth guide to 
marketresearch 
for user and 
potential user. 
Max Adler wrote 


it. 
Illustrated 15/- 


CROSBY LOCKWOOD 


6, OLD BROMPTON ROAD, S.W.7 


R. Sawrey-Cookson 


New director at 
Reid Walker 


G. W. H. Gibbs, account execu- 
tive and director-in-charge of media. 
with Reid Walker Advertising Ltd.. 
has been appointed to the board. 
After more than 20 years with Lever 
Bros. and Lintas, he joined Reid 
Walker about 10 years ago. He has 
been an associate director for 34 
years. 

* * * 

Alan F. Taylor has been ap 
pointed a director of Rapier Design 
Ltd. after two years with the com 
pany as commercial manager. Mr 
Taylor, who will continue to be 
responsible for the commercial 
development of the company, was 
previously with John Edgington & 
Co. Ltd. and the City Display 
Organisation Ltd. 


* * * 

After 35 years with the Tobaccv 
Retailers’ Journal. Alfred Gibson, 
the advertisement manager, has 
retired. Austin Don, the editor, has 
taken over the direction of the 
advertising. 

_ * * 

From January 1, H. H. Lasty is 
to be manager of the puoucity 
department of Metropolitan-Vickers 
Electrical Co. Ltd. He succeeds 
E. E. Walker, who is retiring, but 
will act in an advisory capacity 


With acknowledgment to 
Odhams Press Ltd. 
The current serial 

**The Small Woman” 
which commenced on 

Dec. 8th in JOHN BULL 

Artist: JOHN BERRY 
solely represented by 
HUGH WHITE 
Artists’ Agency 
2, South Audley St., W.! 
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A. F. Taylor 


|News Ab 


_————— = 


until the 


end of January. Mr. 
Lusty, 


who is returning to Man- 
chester and Metropolitan-Vickers 
after a long interval, joined M-V 
as a trade apprentice in 1919. In 
1934 he took charge of publicity at 
Bakelite Ltd., two years later was 
appointed controller of publicity, 
and in 1943 became marketing 
manager. 
- * . 

McK. E. Tatchell, who has been 
with the Edison Swan Electric Co 
Lid.. on Monday took over as 
general manager of The Builder. 
Before the war he was a visualiser 
for Saward, Baker & Co. Ltd., 
became art director to D. J. Keymer 
& Co. Ltd., in Calcutta in 1934 and 
immediately after the war joined 
BOAC, first as PRO in the East and 
then as assistant advertising manager 
in London. He left BOAC in 1951 
to jon Ediswan as publicity mana 
ger H. James Kimber has been 
appointed advertisement manager. 
He has been connected with that 
department of The Builder for ten 
years as deputy to the late adver- 
tisement manager, the late John B. 
Perks, who was also executive 
director 


Plan PRO 


Richard Sawrey-Cookson is to 
join Plan (International) Ltd. on 
January |, to help in setting up a 
public relations division. Since 1952 
he has been with the public relations 
department of Esso Petroleum Co 
Lid. in charge of press relations. 
and before that was PRO with the 
British Road Federation. 

* * 

A. E. Mason, who has been 
circulation manager of BBC 
Publications since 1946, will become 
assistant general manager on 
January 1. He has been with BBC 
Publications since its early days, 
and has just completed a year as 
chairman of the Association of 
Circulation Executives. He is also 
deputy chairman of Old Ben. He 
is due to retire at the end of 19587. 
R. S. C. Hall will become circula 
tion manager in succession to Mr 
Mason. He has been with BBC 
Publications since 1938, and for 
three years has been deputy circula- 
tion manager. He has just ceased 
hy honorary secretary of the 


* * + 

The East Midlands division of the 
National Coal Board have an- 
nounced that they have appointed as 
their first public relations officer 
Walter Rich, who for the past two 
years has held a similar appointment 
cob the Durham division of the 


McK. E. Tatchell 


DecemBEeR 14, 1956 


G. W. H. Gibbs 


A. V. French, editor and director 
of the Shoe and Leather Record, 
will resign from these positions 
when he retires on December 31. 
He will be succeeded by R. W. J. 
Bartlett. From 1917, Mr. French 
served in the editorial department 
of the journal for years, 
relinquishing his position in 1944, 
to become the first publicity officer 
of the Leather, Footwear and Allied 
Industries Export Corporation. He 
also. served on committees con- 
nected with export publicity. In 
January, 1947, he became editor of 
the Shoe and Leather Record, and 
in 1953 was elected to the board. 


OBITUARY 
C. Carlton Collins 


The death has occurred in Ed 
ware (Middlesex) Hospital of 
Carlton Collins, deputy chairman 
and managing director of 
World's Press News Publishing Co. 
Ltd. Mr. Collins, who was 56, had 
been ill for about a week. Before 
joining World’s Press News 15 years 
ago, he had been on the staff of 
Odhams Press for about 15 years, 
serving for the latter part of this 
period on the advertisement staff of 
John Bull. He was appointed to 
the board of World's Press News 
in 1952, and two years ago became 
managing director to Basil Burton, 
chairman of the company. Mr. 
Collins, who leaves a widow, lived 


it Hendon. 


C. R. Evans 


Charles Rupert Evans, who jomed 
G. Street & Co. Ltd. in 1906 and 
was for a long period in charge of 
“shipping” advertising, has died 

He was an all-round sportsman : 
a good swimmer, a cricketer and a 
county footballer. He served 
through the 1914-18 War in the 
signals section of the Royal Welch 
Regiment, and won a Mention in 
Despatches. 

He retired at the end of 1953 and 
had more recently lived in South- 
end. He leaves a widow and one 
son. The funeral took place at 
Southend. 


Major L. P. F. Arnott 


Major Loftus Perceval Fitzgerald 
Arnott, a director of the Irish Times 
Ltd. from 1900 until 1950, has died. 
He was chairman of the company 
from 1940 to 1945. 


J. Liversidge 
John Liversidge, aged 59, manag- 


ing director of Dewsbury and Batley 
Bill Posting Co., has died. 
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Selling’s part 
in commercial, 
industrial life 


“Looking to the future” was 
the keynote of the toast proposed 
by the chairman, W. Davis, to the 
City and Ports of Manchester at 
the annual dinner of the Man- 
chester branch of the Incor 
porated Sales Managers’ Associa 
tion. 

In his response, the Lord 
Mayor of Manchester, Harry 
Sharp, referred to Lancashire as 
the “largest commercial centre in 
the British Commonwealth,” with 
Manchester as the second largest 
port in tonnage in this country. 

Responding to the toast of the 
Association, proposed by F. 
Rostron, president of the Man- 
chester Chamber of Commerce, 
J. L. A. Hogg forecast that sell- 
ing would become the major part 
of industrial and commercial life 
for the prosperity of the country. 

“We can take a pride in British 
salesmanship and match our 
national gitt for craftsmanship,” 
he said. 

The relationship of improved 
sales management and better sales 
managers to expansion and pro 
gress was stressed by D. H. 
Price, vice-president and secretary 
of the branch, in proposing a 
toast to the guests. 

The president of the 
chester Publicity 
E. A. Paessler, responded by 
praising the increasing selling 
activities overseas by British 
businessmen, and _ said that 
advertising was no longer just a 
silent partner in the task of 
selling. 


Man- 
Association, 


‘Not enough bakers’ ads’ 


Bakers in this country did not 
advertise enough. They were far 
less sales-conscious than the 
Americans and were “lagging 
behind” the US and Germany, 
said John Copeman, co-editor of 
the British Baker, at a meeting of 
the newly-formed Yorkshire 
Federation of the Baking Indus- 
try Junior Group at Leeds. 
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4¢ the annual dinner of the Manchester branch of ISMA were (i. to 1.) 
John Bradbury, a past chairman and a director of Wigglesworth Lid., 
John S. Milburn, a past chairman and a director of John Noble Ltd., 
the Lord Mayor of Manchester, Cr. Harry Sharp, chairman of Smallmans 
Ltd., and W. David, the chairman and northern sales manager of Addresso- 
graph-Multigraph Ltd. (Kemsley Newspapers Lid., Manchester, picture.) 
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Fair poster 


A “gift horse” will be the symbol of 


the 1957 Gifts and Fancy Goods 
Fair being held in Blackpool from 
February 4 to 8. Over 1,000 of these 
double-crown posters, printed in 
seven colours, and more than 30,000 
leaflets have been distributed to most 
overseas buyers in countries through- 
out the world. And a million and a 
quarter letter stickers embodying the 
symbol have been distributed to over 
a thousand exhibitors. Reid Walker 
Advertising Lid. are handling the 
publicity for Trade Promotion Ser- 
vices Ltd., organisers of the Gifts 
and Fancy Goods Fair. 
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{ meeting of the Southern Gas Board Salesmen's Circle held in Reading 
was addressed by officers of the Royal Counties’ branch of the Incorporated 


Sales Managers’ Association on “What I expect of my salesmen.” 


Some 


50 salesmen were present from all areas covered by the Southern Gas 


Board. 


On the platform were (1. to r.): L. T. Goode, assistant secretary, 


Southern Gas Board; A. F. Hetherington, deputy chairman, Southern Gas 
Board: H. J. Barker, honorary secretary, Southern Area Gas Salesmen’s 
Circle, northern section; J. V. Hansford, chairman of the Southern Area 


Gas Salesmen's Circle, northern 


section; 


W. F. H. Geffers, immediate 


past-chairman of the ISMA_ branch; D. C. Embley, chairman, publicity 


committee, ISMA; R. J. Randolph, chairman, membership commitiee, 
ISMA 


‘Write as you 
talk” BDMAA 
are told 


“Think of yourself as a reader” 
was the advice given by James 
Pilditch, sales and _ publicity 
executive with THM Partners 
Ltd., in a talk on “The art of 
clear writing” to the British 
Direct Mail Advertising Associa- 
tion. 

“Here,” he said, “are a few 
qualities a letter must have if it 
is to influence you: it must be 
about something you are in- 
terested in; it must be easy for 
you to understand; it must get its 
message across to you quickly; 
and it should have some human, 
warm spark that makes you react, 
and think well of the sender. 

“A good many direct mail 
letters must fail every day be 
cause they lack even these few 
essentials. 


‘Think of reader’ 


“Next time you write a direct 
mail letter, really think of the 
reader. Ask yourself how you 
would speak to him if you were 
face to face. Then write as you 
talk,” he said. 

This was not easy. We had 
become inhibited by grammar 
and misled into believing that we 
had to use eloquent, jewelled 
phrases “to impress the reader.” 

“This is wrong. As Aesop 
Glim, the US advertising writer, 
says, ‘Littlke men use big words, 
big men use little words.’ If you 
say things simply your direct mail 
letter will have more power and 
get stronger results. Prefer the 
simple to the complex, the short 
word to the long one. And use 
brisk, active verbs. Your copy 
will be as fast as the active verbs 
ia it,” he added. 

W. A. S. Camp, chairman of 
the BDMAA, who presided, said 
that nowadays, when many 
people were wondering whether 
to cut down on other media in 
favour of commercial TV, it was 
worth noting that in America, the 
home of commercial TV, expendi- 
ture on direct mail had increased 
by 77 per cent between 1952 and 
1955 
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New association 
of packaging 


film makers 


As the outcome of discussions 
between leading manufacturers ot 
various types of packaging films, 


ine Packaging Films Manufac- 
turers’ Association has been 
tormed 

Its objects are: 

fo further the common 


interests of the manufacturers ot 
packaging films. 

To act on behalf of the manu- 
facturers of packaging films in 


negotiations with Government 
departments, the British Stan- 
dards Institution, and other 


official and semi-official organisa- 
tions and trade associations. 

To be the channel through 
which the views of the manufac- 
turers of packaging films on 
economic, trade and kindred 
problems shall be made known. 

To co-ordinate the views of the 
manufacturers of packaging films 
on matters calling for a common 
policy. 

To collect and distribute data 
and information of value to 
members. 

To assist in furthering, wher- 
ever possible, the use of packag- 
ing films. 


‘No price policy’ 

“The Association will not be 

concerned in any way with price 
policy, negotiations with trade 
unions, or matters involving sales 
to or purchases from individual 
firms or trade groups,” says the 
announcement of the Associa- 
tion’s formation. 
_ Membership of the Association 
is open to manufacturers of 
packaging films in the United 
Kingdom. The initial member- 
ship includes all known manufac- 
turers of Transparent Regener- 
ated Cellulose Film, Polythene. 
Cellulose Acetate, PVC, Rubber 
Hydrochloride and Polyester 
Film, who are: 

Anglo-American Plastics Ltd., 
British Celanese Ltd. (plastics 
division), British Cellophane Ltd., 
British Rayophane Ltd., British 
Sidac Ltd., British Visqueen 
Ltd., BX Plastics Ltd.. Chiltern 
Hunt Ltd. Courtaulds Ltd. 
Goodyear Tyre and Rubber Co. 
(Gt. Britain) Ltd.. Greenwich 
Plastics Ltd., Imperial Chemical 
Industries Ltd. (plastics division), 
Henry Jackson (Liverpool) Ltd., 
the Metal Box Co. Ltd. (flexible 
packaging division), Transparent 
Paper Ltd., and Utilex Ltd. 

Address of the secretaries of 
the Association is 301 Glossop 
Road, Sheffield, 10. 


Display prize 
First prize in the display com- 
petition which will be held in 
connection with French Fort- 
night next spring (April 1-14) will 
be a Renault “Dauphine” motor 
car. Representatives for French 


Fortnight in the UK are Robert 
Brandon & Partners Ltd 
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CLASSIFIED ADVERTISEMENTS 


RATES: eh hag py at I VACANT, 4s. per lime, 455. per display 
APPOINTMENTS WANTED, 3s. 6d. per lime, 40s. per display panel inch. penn a 
classifications, 4s. 6d. per lime, 50s, per display 1 inch. Minimum, 3 lines. Box 


DecemMBer 14, 1956 


APPOINTMENTS VACANT 


Light Precision Engineers in S.W.2 
area urgently require the following skilled 


APPOINTMENTS VACANT 


TECHNICAL 


No. charge, one line plus Is. cov 


Series rates on application + all 


personnel : 


ILLUSTRATOR 
REQUIRED 


to assist in preparation of 


ering postage, 
advertisements under seven insertions MUST oe PREPAID. Address * 
Weekly,” 180, Fleet Street, London, E.C.4. WATerloo 3388 (Ex. 25). 


| APPOINTMENTS VACANT 


“Ss y Capstan Setter Operator 


Miller Setter Operator 
Tool & Cutter Grinder 


Machine Handbooks 

Must have engineering back- 
ground and be capable of accurate 
perspective from sub-assembly 
drawings. 

Successful applicant from the 
London area will be nominated 
for housing. 


Metal Box Co. Ltd. 
London Road, CRAWLEY 


BRITISH OVERSEAS 


methods. 


GRANADA TV Network require junior 
graphic designer age 18-23. Experi- 
ence in straight lettering and ability 
to carry out same essential. Details 
of training, experience and salary 
required, to Senior Designer, Man- 
chester, 3. 


PRODUCTION 


A thoroughly experienced man 
is required to work on interesting 
national accounts. Must have 


and detail is essential. 


pension scheme. 


AIRWAYS CORPORATION 


Has a vacancy in its Advertising Branch for a 


PRODUCTION ASSISTANT 


with a sound knowledge of printing and production 
The man we are looking for should be around 
30 and have had experience in the production of printed 
sales promotional material of a high standard. Technical 
knowledge and an ability to work with extreme accuracy 
The commencing salary for the 
post is £792.10.0 per annum and there is a generous 
Candidates should submit applications 
giving brief details of their qualifications and experience to 


Staff Manager (Sales), Airways Terminal, 
Palace Road, S.W.1. by no later than December 31st, 1956. 


Engraver—Die Sinker 
Tool Maker—Bench Hand 
Jig Borer 
Excellent working conditions, canteen, 
eae welfare facilities including Sick Club 


mteresting and varied work. Write for 
interview stating age and experience 


Box 5102 
Advertiser's Weekly 180 Fleet St EC4 


| FIRST CLASS Advertisement 
sentative required for trade publica- 
tions Excellent opening for man 
with good record and plenty of 
initiative. State experience and salary 
required 

Box 5129 Ad 


Repre- 


Weekly 180 Pieet St BC4 


Buckingham T/¥ ADVERTISING LTD. 


We need four keen young men to 
represent this growing company. 


JUNIOR ADVERTISING ASSISTANT 
required. Write, giving details of ex- 
perience, age and salary required, to 
Mr. Scott, The Rawiplug Company 
Stoees, ‘Cromwell Road, London, 
S.W.7 


expert knowledge of reproduction 
processes and be capable of 
handling press details. 


Write or ‘phone for appointment 

to :-— 

SPACE REPRESENTATIVE. First 
class selling media offers a good pro- 
ressive opportunity to a man, pre- 
ferably with experience in the Building 
Field, 


w. Ww. he ag 
Crane Publicity Ltd. 


Adam House, 
| Fitzroy Square, W.|!. 
Euston 8061 


to start at a salary of £500 
per annum plus commission and 
expenses. Full details to Box No 
D.4137 c/o White’s Ltd., 72, Fleet 
St., E.C.4. 


Two for LONDON and one each 
for BIRMINGHAM and MAN- 
CHESTER (natives preferred). The 
company produce ADVERTISING 
and DOCUMENTARY FILMS and 
live advertising programmes. 


PUBLICITY DEPARTMENT requires 
Shorthand Typist with interest in 
Journalistic work. Some experience 
desirable but not essential, accuracy 
more important than speed 5-day 
week Please apply, in writing, to 
the Women’s Personnel Officer, 
Philips _Electrical Ltd., Century 
House, Shaftesbury Avenue, W.C.2 
Quoting Ref. 926 

PRODUCTION. Young man required 
with minimum of 12 months’ experi- 
ence, to start in New Year Good 
opportunity for keen worker in small, 
busy agency. Ring MAY 6921. 


Full particulars to: 


John Asprey, T/V Advertising 
Lted., 54, Greek Street, London, 


«te 


WILLING’S 


want an 


ASSISTANT SPACE BUYER 


Young man or woman with Agency 
Space Department experience, 
knowledge of Media and schedule 
preparation, and office 


administration. 


Apply in writing with full details, 
experience and salary required to: 


PERSONNEL MANAGER, 
W.P.S. LTD. 
356, GRAYS INN ROAD, W.C.|I. 


STREETS 


needJfa 


SENIOR 
VISUALISER 


to handle 
a group of important 


national accounts. 


Letter, please, to: The Creative Director, 


G. Street & Co. Ltd., 
Bassishaw House, Basinghall Street, EC 2 


Phone your classifieds 


to WAT 3388 (Ex. 25) 


=an=| 
=|=| 


December 14, 1956 


APPOINTMENTS VACANT 


PRODUCTION 
ASSISTANTS 


Young men or women with ex- 
perience of ordering blocks and 
print. 


Full details, in writing, please, of 
qualifications, experience, age 
and salary required to: 


The General Manager, 


STEPHENS 
ADVERTISING SERVICE 
LIMITED, 


11-12 Clifford Street, 
New Bond Street, 
w.l 
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APPOINTMENTS VACANT 


CLASSIFIED ADVERTISEMENTS 
| __APPOINTMENTS VACANT ____| 


YOUNG LADY, aged 17/18, quick and 
required for 
Section of 
Ltd., 22 


accurate with figures, 
Production Accounts 
Export Advertising Service, 
Old Bond Street, W 1 (Mayfair 8727) 
Please apply in writing, 
phone. 


Excellent ! 


Robert Brandon 


or by tele- 


DISPLAY ASSISTANT 


required by leading Travel Agency. 
Sound lettering and some experience 
of construction necessary. Send details 
of age, experience and salary required 
to 


BOX 5115 
Advertiser's Weekly 180 Fleet StEC4 


CREATIVE OPENING 
AT R.B.P. 


You believe you are more than ‘just a copywriter’? 
. . « You’re round about 307... 

Then you may be the man. 
You feel you have sufficient experience to lead a 


creative group? .. . And you're well on your way 
to the I.P.A. Final? . . 


Write to me personally for an interview. 


Robert Brandon & Partners Limited 
47 Albemarle Street, London, W.1. 


ADVERTISING DEPARTMENT re- 
quires assistant with copywriting flair 
and possibly some layout ability 
Applicant should have a first-class 
knowledge of English and a good 
memory Age about 20 Must be 
prepared to write terse, factual, de- 
scriptive matter on a wide range of 
subjects and check proofs. Hours 8-5 
p.m Salary according to experience 
and qualifications. Apply to 
Box 5116 Ad. Weekly 180 Fleet St BC4 


GOOD JOBS FOR GOOD MEN. 


"Phone or call Staffs Organisation, 
111, High Holborn. Chancery 2550 


LEADING TECHNICAL JOURNAL 


publishers require space 
tive. Must be resident in Yorkshire 
or Lancashire. Only persons with 
experience of selling space on techni- 
cal journals to the textile industry 
Salary £750-£800, com- 
mission and expenses. 

Box 5123 Ad. Weekly 180 Fleet St EC4 


representa- 


need apply 


OPPORTUNITY for junior assistant in 


the production department of small 
West End Agency Interesting and 
varied work offers scope for advance- 
ment. Details of age and salary 
required, to 

Box 5119 Ad. Weekly 180 Fieet St BC4 


ADVERTISER'S WEEKLY 


FIRST CLASS 
COMMERCIAL 
ARTIST 


capable of Visualising, Layout and 
carrying campaign through to final 
artwork, required by leading Adver- 
tising Agency in Kenya. The work 
entails the handling of the complete 
creative side for one account. Sub- 
stantial basic salary to the right man 
together with c.o.L, 6 months leave, 
pay and passage after 4 year contract, 
plus contributory pension and medical 
schemes. Successful applicant will be 
required to take up duties in March or 
April, 1957. Please write in first in- 
stance, enclosing specimens of work, to 
Kenya Advertising Corporation Ltd., 
P.O. Box 563, 
Nairobi, Kenya. 


Final interview will be arranged in 
London. 


DIRECT MAIL. 


Competent woman 
(25-35) required to control direct 
mailing, mailing lists, sales records, 


etc., previous experience of this type 
of work essential. Salary £10 per 
week Appl 
Ad. 


y: 
Box 5128 Weekly 180 Fleet St EC4 


GENERAL ARTIST 


required for 
West End Advertising Agency. At 
least five years’ experience essential. 
"Phone GRO. 6744. 
A.T.A. Advertising Ltd., 
141 New Bond St., W.!. 


the I.P.A. 


C. R. CASSON LTD., 


on 


require a male 


Assistant Account Executive 
with some years experience. 
Preference will be given to 


a young man who has passed 


Intermediate examination. 


Please write to the Secretary, 


6 ALDFORD STREET, W.1!. 


Service Advertising 


require 


ASSISTANT 
ACCOUNT 
EXECUTIVE 


We need an assistant to Account Executive handling 
a number of important ‘National accounts. 

Must have practical administrative and production 
experience and be used to controlling budgets and 


all facets of campaigns. 


giving education, experience, salary at present, to 


Secretary. 


SERVICE ADVERTISING COMPANY LIMITED 
77 Brook Street, London, W.1. 


ae 


Age 25-30. Write fully- 


Phone your classifieds to 


WAT 3388 (Ex. 25) 
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CLASSIFIED ADVERTISEMENTS 


DecembBER 14, 1956 


APPOINTMENTS VACANT 


Two good 
ARTISTS 


wanted 


Rank Screen Services are looking for 
two good artists able to adapt their 
technique to cartoon film production 
and advertising film work in its other 
aspects. Applicants must be young 
artists with strong creative sense and 
modern outlook. Applications to: 


Rank Screen Services Ltd., 
Animation Department, 
11, Hill St., 


London, W.1. 
Telephone: GROsvenor 6353. 


PUBLIC RELATIONS OFFICER. Ano 
important industrial organisation, 
comprising a number of Trade Asso- 
ciations of similar characteristics 
requires a Public Relations Officer to 
carry out a long-term policy, involving 
a wide range of activities. Ideally, the 
man appointed to this interesting post, 
should have a journalistic background 
coupled with a commercial outlook, 
and having good Newspaper and other 
contacts in the world of affairs. He 
will be given every opportunity 
quickly to gain the necessary back- 
ground knowledge of the Industry 
itself and of its problems and will 
then be allowed ample scope tor 
initiative in seizing and creating 
opportunities for making the work of 
the Industry more widely known and 
publicly appreciated. Ciood secretarial 
assistatice and office accommodation 
will be provided Salary appropriate 
to age, ability and experience I ravel- 
ling and out-of-pocket expenses will 
be refunded. Applications, giving full 
details. by December 31, 1956, to 
Box 5125 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS VACANT 


confidence to :— 


Copy Ideas Man 
... £2,000 per year 


GLORIOUS OPPORTUNITY for experienced creative 
man to earn himself as much as £2,000 per year with one 
of largest agencies outside London. 
team of 16 keen creative types enjoy interesting problems of 
major national accounts and first class facilities. 
holidays, pension scheme, accom. provided, canteen etc. 
If you're the copy-ideas man you think you are this is your 
chance to enjoy life and earn big money. 


Box 5118 
Advertiser’s Weekly 180 Fleet St EC4 


Present enthusiastic 


Good 


Write in strict 


DESIGNERS 
Exhibition Stand & Display 


There is an opportunity open 
for two good creative exhibition 
stand and display designers with 
a large progressive house. Good 
wages, permanent position. 
Write previous experience to 


Box 5108 
Advertiser's Weekly 180 Fleet St €C4 


Box 5138 


An Assistant 
Space Buyer required 
by well-known agency 


An up and coming London Advertising 
Agency with expanding business seek a 
keen and efficient male or female 

with agency experience. This vacanc) 
is for somebody to work as a team in 
the existing set-up. 


Write fullest details to : 


Advertiser’s Weekly 180 Fleet Street EC4 


PRODUCTION EXECUTIVE: A 
thoroughly experienced man _ required 
to handle a number of echnical 
Accounts He should have a sound 
knowledge of Process Work and Type- 
faces with at least 5S years’ Agency 
experience. Write 
Box 5134 Ad. Weekly 180 Ficet St BC4 


AFTER CHRISTMAS a small group of 
Companies will require a 


SENIOR 
ADVERTISING ASSISTANT 


There is no upper age limit for this job 
—applicants should be over 30. Duties 
include photographic and print buying, 
liaison with agents, dealer press and 
public relations. This is not a job for 
a bird of passage—rather it is an oppor- 
tunity for advancement to managerial 
status for the right person. Applica- 
tions stating age, experience and date 
of availability will be entertained from 
any person willing to work for £600 


per annum. 
Box 5137 
Advertiser's Weekly 180 Fleet St EC4 


Well-established London 
DISPLAY & SCREEN 
PRINTING COMPANY 


requires 


MANAGER 


with selling connections. Practical 
studio management experience an 
advantage but a good selling con- 
nection essential and with ability to 
open new accounts. 


First-class working Studio (30 crafts- 
men)—with existing sales force re- 
quiring leader. 

Generous terms offered to right man. 
Earning capacity of the applicant will 
be limited only by himself 

Salary, participation, car, pension. 
Write stating age ; experience ; value 
and scope of connection; salary 
expectation, etc., to 


Box 5130 
Advertiser's Weekly 180 Fleet St £C4 


AoMSLANT To ADVERTISING 
MANAGER required by Pharmaceu- 
tical Manufacturers Good oppor- 
tunity for young man with Agency 
Production experience in Press Ad 
vertising and print, and a genera! 
knowledge of modern sales promotion 
Write fully to 


Box 5132 Ad. Weekly 180 Fleet St EC4 


YOUNG LADY, 16-20 years, as 
JUNIOR ASSISTANT 


to Advertisement Manager of monthly 
technical journal. Experience not essential 
typing required Pleasant 
conditions Hours 9.30-5 (alt. 
Sats. 9.30-12). Nr. Harley Streec 
Detzils, please, with experience, if any, and 
salary required to 


Box S13! 
Advertiser's Weekly 180 Fleet Sc EC4 


WEST END STORE requires Assistant 
Advertising Manager (man or woman) 
Knowledge of Store advertising an 
advantage Salary according w ex 
perienc« Write full particulars to 
Box 5124 Ad. Weekly 180 Fleet St BC4 


ART DIRECTOR 
OF A VERY BUSY 
LONDON STUDIO 


requires a 


KNOWLEDGEABLE 
ASSISTANT 


@ Must have experience in 
handling artwork and photo- 
graphy, telephone calls, keep- 
ing Clients happy and possess- 
ing a great deal of COMMON 
SENSE. 


@ Prospects include, good 
salary for good service, per- 
manency and responsibility. 


Please write with full details to :— 

HAWKE STUDIOS LTD., 

22 CHENIES STREET W.C.I 
MUSeum 1181-7441 


VISUALISER. Established Agency in 
London requires a further Senior 
Visualiser and applications are invited 
from First Class Visualiser-Designers 
with considerable Agency and Studio 
experience. The position will carry u 
very good salary Write, ia confi 


dence, 

Box 5135 Ad. Weekly 180 Fleet St EC4 
PRODUCTION ASSISTANTS witt 

about 2 years’ agency experience 

"Phone or call any day between 9.30 


and 2 p.m. Staffs Organisation, 111 
High Holborn, W.C. Chancery 2550 


Small but expanding publishers 
(periodicals and books) 
in Mayfair invite applications for the 
following new appointments: 


ASST. PRODUCTION 
MANAGER 


Candidates (Nat. Service completed) 
should have ha | 3—8 yrs. in Art Dept. 
of publishing or printing house or with 
an advertising agency. Must be 
capable of doisg layouts and rough 
art work, and have full knowledge of 
printing procedures. Salary £546 p.a. 


ADVERTISEMENT 
REPRESENTATIVE 


An of portunity has arisen for a young 
man to sell space for a general indus- 
trial magazine which is undergoing 
expan:ion. He will be required to 
cover greater London and to go to a 
few ir dustrial centres in the provinces. 
Long experienc: is not necessary but 
he mist be intslligent, able to work 
hard, and be of presentable appearance. 
A _gocd initial salary, plus expenses, 
will be paid to he right man, who must 
have a current, clean driving licence. 
Written app .cations, giving full details, 
should be addressed to: 


Box §107 
Advertiser's Weekly 180 Fleet St €C4 


Phone 


your 


classifieds to WAT 3388 (Ex. 25) 
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DecemBer 14, 1956 


CLASSIFIED ADVERTISEMENTS 


MENTOR LIMITED 


—the most progressive name in Shirts 
and Pyjamas—require a 


SALES PROMOTION 
MANAGER 


This is an ideal opportunity for a man 
(26-38) with good experience of 
Advertising, Merchandising and Display 
to assume greater responsibility. The 
person appointed will be responsible to 
the General Sales Controller, to whom 
all applications should be addressed, and 
a good four-figure commencing salary is 
envisaged. Desirable qualifications—a 
flair for design, the ability to develop 
sales promotional schemes and plan and 
control an advertising programme with- 
in a prescribed budget Duties will 
include the preparation of Sales 
Bulletins, Sales Literature, Displays and 
Merchandisers. The successful applicant 


Publicity Manager 


required for international industrial 
organization. Headquarters in Central 
London. The young man we are look- 


ing for must have a strong organizing 
bent ; must be familiar with print and 
up-to-date display techniques ; able to 
deal with blueprints and technical speci- 


fications ; capable of administering— 
for this kind of business—a large 
publicity budget. ideally (but not 
essentially) he should have some 


experience in the architectural or 
building fields. if this sounds like you, 
write and tell us all about yourself (not 
omitting the usual details of ‘age, experi- 
ence, and salary required’) to 


Box 5114 
Advertiser's Weekly 180 Fleet St £C4 


PUBLICITY DEPARTMENT 


requires 


GOOD MEN FOR GOOD JOBS. 
"Phone Chancery 2550 Staffs 
111, High Holborn, 


Organisation, 
wo 


LAYOUT MAN/ 
VISUALISER 
” 


NEW ZEALANDER 


ADVERTISER’S WEEKLY 


APPOINTMENTS WANTED 
YOU 


NG LADY seeks 
Designer, Layout Artist 
experience 


posiion as 
: Some agency 
Phone BECkenham 4252 


COPYWRITER 
LAYOUT-MAN/ PSYCHOLOGIST 


Honours graduate in psychology of 
28 on look out for copywriting job 
Has had 34 years prior to university of 
producing excellent copy for sales 
pamphlets, catalogues, posters, press 
ads and so on. In addition has news- 


paper and direct selling experience. 
Sound practical and academic ap- 
preciation§ of 


successful advertising 
techniques. Gets on fine with everyone. 
Agents etc. please note 

For only 24d. you can see me and my 
specimens anytime. 


Box 5121 
Advertiser's Weekly 180 Fleet St EC4 


AGE 24 “HAND-PICKED” SECRETA 
will be required to live within easy Shorthand Typist with ae in available. The Wigmore a 
reach of London, but will spend a con- journalistic work Some experience | = ° Wigmore St., W.1. HUNter 9951/2/3 
siderable amount of time in the North- desirable but not essential, accuracy just arrived . 


West. more important than speed Five-day P= ee : 7” 
est week Please apply. in writing, to : ° | EXHIBITION CONTRACTORS’ Man- 
MENTOR LIMITED, } the Women's Personnel Officer in this country ager seeks post offering wider range 
King Street West, Stockport Philips Electrical Lid Century and mobility (client contact, sales, 
House, Shaftesbury Avenue, W.C.2 9 i ote , Fourteen years’ executive ex- 
quoting ref. 926 7 years experience perience, own car Public school 
ene “ Box 4876 Ad. Weekly 180 Fleet St EC4 
WEST END STUDIO | | 3 : 
qu ng man to assist in re- | PROMOTION. New development in | with leading 
or jepartment Wonderful PRO Organisation offers an interesting 
opp unity for right man to learn opportunity for young man or woman o ACCOMMODATION 
nter uv work; only persons com- with Sale Promotion experience and New Zealand Agencies 
pleted National Service should apply. | some knowledge of copywriting tor | DESK AT WINDOW in small com- 
Experience in handling airbrush and | brochures, etc. Must have a flair for | mercial studio for good retoucher. 
working i Studio an advantage fashion and preferably with store or | SEEKS A JOB able to handle overflow of work. Rent 
Plea phone or write: L. Day, Studio | Agency training. Apply, in own hand- | £2 per week Write for interview 
Ventur 45 William IV Street writing, to Box 5138 Ad. Week! RC 2 2c 
W.C.2. TEMple Bar 1744 Box 5139 Ad. Weekly 180 Fleet St BC4 WITH A 600D . eekly 180 Fleet St BC4 
DESK AND WORK for slick layout 
man (Press folders, etc.) Modest 
rent. FLEet Street 0760 


ASSISTANT 
ADVERTISING 
MANAGER 


Assistant, under 30, with Agency 
experience required in Publicity 
Dept. of a well-known cable manu- 
facturing company at Head Office 
in London. He will be responsible 
for press advertising schemes, 
publications, exhibitions, etc. 
Preferential consideration will be 
given to D.A.A. or |.P.A. member 
or candidate. Commencing salary 
£750 p.a., according to age and 
experience 


Write, giving full details, to 
Box 250, 
c/o Streets, 
110, Old Broad Street, E.C.2. 


Modern West Country 
Department Store requires 


ADVERTISING 
MANAGER 


able to deal with all aspects of 
merchandise advertising includ- 
ing preparation of lay-outs and 
supervision of production. The 
applicant should have initiative 
and ideas. This is a new appoint- 
ment. Excellent salary and 
Pension scheme. Applications 
by letter only to the 


Managing Director, 
E. Dingle & Co., 
Royal Parade, Plymouth. 


APPOINTMENTS WANTED 


PHOTOLITHO-PLATEMAKING. Key 
man for “olourwork competent 
Craftsman with initiative and 
exc onally wide experience in 
retou camera-operating and 
printingdown seeks appointment 
which fliers scope for introduction 
and trol of latest methods in 
speedy reproduction on small or large 
Offset presses Write to 
Box 5110 Ad. Weekly 180 Fleet St EC4 


Display & Silk Screen Production 


Advertiser with 28 yrs. experience (14 yrs 
as works manager) producing exhibition 
stands, single and multiple window displays 
and sales aids, and silk screen printing, 
seeks position in similar capacity in London 
or Provinces 


Box 5126 
Advertiser's Weekly 180 Fleet St EC4 


Phone 


COPY CRISIS? For speedy freelance 
service, write 
Box 4995 Ad. Weekly 180 Fleet St EC4 
I VISUALISE that somewhere there is 
a responsible creative position that is 
worthy of ten years’ first-class agency 


experience on major national accounts 
180 Fleet St EC4 


Box 5094 Ad. Weekly 


TRAINED ORGANISER AND 
suitable firm 
or Assistant 
Box 5210 Ad 


PER ARDUA! Age 34, public 
education, 10 years’ practical 
executive experence im print 
agency print buying Sound 
round business knowledge I 
requiring a post of greater 
bility 
Box 5127 


as 


Weekly 


Ad Weekly 


AD- 
MINISTRATOR offers her services to 
Advertising Manager 


180 Fleet St EC4 


school 
and 
and 
all- 
am 
responsi- 


180 Fleet St EC4 


LONDON AGENCY 


Please write: 

} KEITH OWEN BLIGHT 

26, ROSS ROAD, 

WALLINGTON, 
SURREY. 


SINESS OPPOR 


FREE LANCE SERVIC 


ARTIST: Men's and women’s fashions, 
accessories; New York and London 
experience, seeks (free lance) agency. 
studio or department store work 
Would be willing to relocate 
Box S122 Ad. Weekly 180 Fleet St BC4 

TYPOGRAPHER = requires work on 
Freelance basis 
Box 5136 Ad. Weekly 180 Fleet St BC4 

iF 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black~-and~- White and 
Colour photo litho. 

GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 


(Opposite Gt. Portland St. Station) 


CIRCULARISING LTD. 


** All that the name implies ”’ 


Sadrecsing, Folding. Enclosing. 

Mailing. acsimile Letters. Dupit 

cating. Supplied. Lists Main- 

tained. rect mail campaigns 

prepared and executed with speed 
and efficiency. 


19 Marylebone Lane, 
London, W.1. 


Lists 
Di 


Telephone 
Hunter 9827. 


MONTHLY MAGAZINE. Successful 
specialised magazine, excellent future, 


experiencing administrative problems, 
available for sale or amalgamation 
Any offer considered Rep! 


ply 

Box 5140 Ad. Weekly 180 Fleet St BC4 

PRINCIPALS of Advertising Agencies 
considering a merger or other work- 
ing arrangement are invited to com- 
municate, in strict confidence, with 
Full Recognised old-established 
Agency Strict confidence observed 
Principals (or their Solicitors) please 
write tor appomtment to 
Box $133 Ad. Weekly 180 Fleet St EC4 


DO YOU KNOW YOUR CLIENT? 
If you don't—or even if you think 
you do—you need expert advice. Get 


it from Bernard (‘The Agency Game’*) 
Gutteridge in the December 28 issue 
of ADVERTISER'S WEEKLY Order 
your copy now 


DISPRO LTD. Ask your printer about 


the wonderful high gloss colour 
intensification and durability of 
Dispro Lamination—he knows ail 
about itor ask us for specimens 


Dispro Limited 
London, S.E.5 
lines) 


36-38 Peckham Road 
RODney 7171 (six 


MARKET RESEARCH 


Field work, tabulation and reports of 
all kinds undertaken 
Consumer Research Ltd., 
$4, Great Marlborough Street 
London, W.1. 
GERRARD 0068 


| 


Offset Plate making and machining 
up to Double Medium, quick de- 
livery and keen prices. 
invited. 


Enquiries 


Webberiey Led., 
Percy Street, Hanley, 
Stoke-on-Trent. 


your classifieds to WAT 3388 (Ex. 25) 
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ADVERTISER'S WEEKLY DecemMBer 14, 1956 


@ REGISTERED 
AT G.P.O. AS A iu + ee 
NEWSPAPER i tee 


THE 
REVIEW OF INDUSTRY 


to reach those who direct 


the affairs of industry 


PUBLISHED EVERY MONTH 
PRESS DATE: 22 DAYS PRECEDING 


Printed by St. Clements Press Limited, Portugal Street, Kingsway London. W.C.2,. tor the proprietors, Business Publicaticns Limited, 
registered offices: /80 Fleet Street, London, E.C.4, England (Waterloo 3388) 
Advertisement, Editorial and Sales office: Mercury House, 109-119 Waterloo Road, London, S.E.1 (Waterloo 3388.) 
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